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1. Executive summary

1. Executive summary

Main characteristics of entrepreneurial activity

Romania's early-stage entrepreneurial activity rate measures 5.02% with 2.79% of
the adult population being nascent entrepreneurs. These values are lower than
those recorded in most Central and Eastern European countries (e.g. Hungary,
Croatia), but are higher than it was registered in 2008 (3.98%, respectively 2.54%).
The rate of owner-managers of a new business has grown considerably from 1.56%
in 2008 to 2.3% in 2009. This is mainly a consequence of the higher share of nascent
entrepreneurs in early-stage entrepreneurs in the previous years.

The female early-stage entrepreneurial activity rate is 3.17%, while the male early-
stage entrepreneurial activity rate is 6.91%. The ratio between female and male
early-stage entrepreneurial rate increased from 0.36 in 2008 to 0.46 in 2009.

The opportunity-driven early-stage entrepreneurial activity rate is 2.76% and the
necessity-driven is 1.71%. The ratio of opportunity to necessity early-stage
entrepreneurship is similar to the value registered in the last year.

The income increase motivated early-stage entrepreneurship rate decreased from
23.6% in 2008 to 19.45% in 2009, while the independence-driven early-stage
entrepreneurial activity rate remained close to the last year's level.

The growth aspirations of the Romanian early-stage entrepreneurs decreased
considerably from last year's measured rate 0f 20.45% to 7.01%.

The established business ownership rate increased from 2.07% in 2008 to 3.16% in
2009.

Entrepreneurial activityand the economic crisis

The impact of the crisis on the entrepreneurial activity is one of the highest among
the GEM countries according to early-stage entrepreneurs and established
business owners. 90.17% of early-stage entrepreneurs and 93.82% of established
business owners think that starting a business is more difficult than one year ago.
Similarly, 92.7% and 95.06% of them think that growing a business now is more
difficult compared to one year ago. On the other hand, 78.92% of early-stage
entrepreneurs and 84.26% of established business owners think that the global
crisis causes a drop in business opportunities in Romania. The Romanian
entrepreneurs' extremely high skepticism regarding the effects of the crisis are
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linked also to the fact that the anti-crisis measures of the government had to be
(some of them would had to be) taken in a long election year (three elections from
November 2008 to December 2009: Parliamentary, EU and presidential elections). It
is widely accepted in Romania by the end of the year 2009 that the decision
regarding the minimal tax payment for entrepreneurs decreased considerably the
number of (small and medium) enterprises. We can highlight the decision for SME
Guaranty Fund capitalization as one of the main government initiatives in 2009.
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2. Theoretical aspects of GEM research

2. Theoretical aspects of GEM research

GEM is a large scale research program launched in 1997 by leading researchers in
the field of entrepreneurship at London Business School and Babson College. The
first research was published in 1999 and it included 10 countries. Since then the
project has been extended to include 42 countries in 2007, 43 in 2008 and 54
countries in 2009. The main aim of GEM research is to study the complex
relationship between entrepreneurship and economic growth, to measure the level
of entrepreneurial activity between countries, to uncover factors determining the
levels of entrepreneurial activity and to identify policies which may stimulate the level
of entrepreneurial activity. GEM, as a research program that focuses on a major
driver of economic growth, on entrepreneurship, admits the widely acknowledged
phenomena that entrepreneurship is one of the most important forces shaping the
changes in the economic landscape.

GEM studies the behaviour of individuals with respect to starting and managing a

business. GEM observes the actions of entrepreneurs who are at different stages of
the process of creating and sustaining a business.

Figure 1: The entrepreneurial process and GEM operational definitions

Discontinuation of
Business

-

Total Early-Stapge Entrepreneurial Activity (TEA)

‘--..- sam=

Polental
Entreprenaur,
Opportunities,
Knowledge, and
Skills

Mascent
Entrapranaur

Involved in Setting
Uip a Business

Crwner-Manager of
a New Businass
{up to 3.5 years
obd)

Crwner-Manager of
an Established
Business (more
than 3.5 years old)

Concapiion Firm Birth

Source: Bosma & Levie, 2010, p. 14
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2. Theoretical aspects of GEM research

GEM uses the following group of terms in assessing the entrepreneurial activity of
the adult population.

Entrepreneurial Activity is seen as a process. GEM measures entrepreneurial
intentions, nascent, new and established business activity and business
discontinuation activity, defined as follows:

- Potential Entrepreneurs are those individuals aged between 18-64 years who
intend to start a business within three years.

- Informal Investors Rate is the percentage of 18-64 population who have
personally provided funds for a new business, started by someone else, in the past
three years.

- Nascent Entrepreneurs are those individuals aged between 18-64 years who
are actively planning a new venture. These entrepreneurs have done something
during the previous 12 months to help start a new business, that he or she will at least
partly own. Activities such as organizing the start-up team, looking for equipment,
saving money for the start-up or writing a business plan would all be considered as
active commitments to starting a business. This business has not paid salaries,
wages or any other payments to the owners for more than three months.

- Young Business Entrepreneurs are those entrepreneurs who at least partly
own and manage a new business that is between 4 and 42 months old and have not
paid salaries for longer than this period. These new ventures are in the first 42 month
afterthe new venture has been set up.

- Early-Stage Entrepreneurs (TEA) refers to the early-stage entrepreneurial
activity among the adult population aged between 18-64 years, identified as nascent
or young business entrepreneurs. In those cases when the respondent is involved
both as nascent and young business entrepreneur then the respondent is counted
only once as a nascent entrepreneur.

- Established Business Owners (EB) are those entrepreneurs who have set up
businesses that they have continued to own and manage and which had paid wages
and salaries for more than 42 months.

- Necessity-Driven Entrepreneurial Activity Rate is the percentage of those
involved in early-stage entrepreneurial activities who are involved in
entrepreneurship because they had no other option for work.

- Improvement-Driven Entrepreneurial Activity Rate is the percentage of those
involved in early-stage entrepreneurial activity who claim to be driven by opportunity
as opposed to finding no other option for work and who indicate the main driver for
being involved in this opportunity is being independent or increasing their income,
rather than just maintaining theirincome.

Entrepreneurship in Romania 2009 Country Report




2. Theoretical aspects of GEM research

- Business Discontinuation Rate is the percentage of population aged between
18-64 years who have, in the past 12 months, discontinued a business, either by
selling, shutting down, or otherwise discontinuing an owner/management
relationship with the business' (Bosma & Levie, 2010, p. 13, p. 61).

Entrepreneurial Attitudes and Perceptions express the general feelings of the
population towards entrepreneurs and entrepreneurship.

- Perceived Opportunities is the percentage of 18-64 who see good
opportunities to start a business in the area where they live.

- Perceived Capabilities is the percentage of 18-64 population who believe to
have the required skills and knowledge to start a business.

- Fear of Failure Rate is the percentage of 18-64 population with positive
perceived opportunities who indicate that fear of failure would prevent them from
setting up a business.

- Entrepreneurial Intention is the percentage of 18-64 population (individuals
involved in any stage of entrepreneurial activity excluded) who intend to start a
business within three years.

- Entrepreneurship as Desirable Career Choice - percentage of 18-64
population who agree with the statement that in their country most people consider
starting abusiness as a desirable career choice.

- High Status Successful Entrepreneurship is the percentage of 18-64
population who agree with the statement that in their country, successful
entrepreneurs receive high status.

- Media attention for entrepreneurship - percentage of 18-64 population who
agree with the statement that in their country you will often see stories in the public
media about successful new businesses (Bosma & Levie, 2010, p. 61).

Entrepreneurial Aspirations reflects the qualitative nature of entrepreneurial
activity. They can significantly affect the economic impact of entrepreneurial
activities.

- High-Growth Expectation Early-Stage Entrepreneurial Activity - percentage
of 18-64 population who are either a nascent entrepreneur or owner-manager of a
new business and expect to employ at least 20 employees five years from now.

- New Product-Market Oriented Early-Stage Entrepreneurial Activity -
percentage of early-stage entrepreneurs who indicate that their product or service is
new to at least some customers and indicate that not many businesses offer the

Entrepreneurship in Romania 2009 Country Report




2. Theoretical aspects of GEM research

same product or service.

- International Orientation Entrepreneurial Activity - percentage of early-stage
entrepreneurs with more than 25% of the customers coming from other countries.

The countries participating in 2009 in GEM research program are grouped into three
stages of economic development: factor-driven economies, efficiency-driven
economies and innovation-driven economies. According to the Global
Competitiveness Report, in the first stage, the economy is factor-driven and
countries compete based on their factor endowments: primarily unskilled labour and
natural resources. Companies compete on the basis of price and sell basic products
or commodities, with their low productivity reflected in low wages. Maintaining
competitiveness at this stage of development hinges primarily on well-functioning
public and private institutions, well-developed infrastructure, a stable
macroeconomic framework, and a healthy and literate workforce. As wages rise with
advancing development, countries move into the efficiency-driven stage of
development, when they must begin to develop more efficient production processes
and increase product quality. At this point, competitiveness is increasingly driven by
higher education and training, efficient goods markets, well-functioning labour
markets, sophisticated financial markets, a large domestic and/or foreign market,
and the ability to harness the benefits of existing technologies. Finally, as countries
move into the innovation-driven stage, they are able to sustain higher wages and the
associated standard of living only if their businesses are able to compete with new
and unique products. At this stage, companies must compete through innovation,
producing new and different goods using the most sophisticated production
processes (Schwab, 2009, pp. 7-8).

Table 1: GEM 2009 countries grouped by stages of economic development

Factor-Driven Economies

Algeria®, Guatemala*, Jamaica®, Lebanon®, Morocco®™®, Saudi Arabia®, Syria®, Kingdom of
Tonga, Uganda, Venezuela*, West Bank and Gaza Strip, Yemen

Efficiency-Driven Economies

Argentina, Bosnia and Herzegovina, Brazil, Chile®, Colombia, Croatia® Dominican Republic,
Ecuador, Hungary*, Iran, Jordan, Latvia®, Malaysia, Panama, Peru, Romania*, Russia®, Serbia,
South Africa, Tunisia, Uruguay™

Innovation-Driven Economies

Belgium, Denmark, Finland, France, Germany, Greece, Hong Kong, lceland, Israel, ltaly,
Japan, Republic of Korea, Netherands, Norway, Slovenia, Spain, Switzerand, United
Kingdom, United Arab Emirates, United States

Notes:

* Country in transition to more advanced stage.
** No data available.

Source: Bosma & Levie, 2010, p. 5
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2. Theoretical aspects of GEM research

In each country, a survey company conducts a telephone survey or face to face
interview of the population aged between 18-64 years. In Romania in 2007 a
representative sample of 1739 adults, in 2008 1667 adults, in 2009 1639 adults
was interviewed using the standard GEM questionnaire. This survey was carried
out to measure the entrepreneurial behaviour and the attitudes of adult population
in Romania. The survey data are used to calculate the Total Early-Stage
Entrepreneurial Activity Index (TEA), a comparable measure of entrepreneurial
activity across countries.

Entrepreneurship in Romania [EMESENN 2009 Country Report







3. Overview on the Romanian entrepreneurship

5. Overview on the Romanian entrepreneurship
5.1.Entrepreneurship in Romania in international view

GEM reports demonstrated a relationship between a country's economic
development level and its early-stage entrepreneurial activity rate’ (Bosma & Levie,
2010; Bosma et al., 2009; Bosma et al., 2008). The GEM 2009 results confirm that
institutional characteristics, demography, entrepreneurial culture and the degree of
economic welfare shape a country's entrepreneurial landscape (Bosma & Levie,
2010, p. 23).

Table 2: Romanian entrepreneurship ranked by entrepreneurial activity,
attitudes and aspirations in case of efficiency-driven economies and in
global view

Efficiency-driven
Global rank country rank
2007 2008 2009 2008 2009
42 43 54 17 22
countries | countries | countries| countries countries

Entrepreneurial activity stages

Potential entrepreneurs 24 I 28 42 14 20
Mascent entrepreneurs i 37 41 16 18
Young business

entrepreneurs 38 41 41 17 19
Early-stage entrepreneurs 37 40 42 16 18
Mecessity-driven early-

stage antrepreneurs a2 27 34 15 20
Opportunity-driven early- 18
stage entrepreneurs
Established business
PSS 37 42 46 16 20
Discontinuation rate 18 25 20 12 12
trepreneurial attitudes and perceptions
Perceived opportunities 35 35 51 15 21
Perceived capabilities 39 41 50 16 21
Fear of failure rate 35 12 5 4 1
Social network/capital 18 26 40 12 18
Entrepreneurship as

desirable career choice 7 na. 42 n-a. 20
High status successful

entreprenaurship - 44 40 1 16
Media attention for

entrepreneurship 32 30

43 48 17 19

44 13 19
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3. Overview on the Romanian entrepreneurship

Table 2: Romanian entrepreneurship ranked by Entrepreneurial activity,
attitudes and aspirations in case of efficiency-driven economies and in
global view (cont.)

Entrepreneurial aspirations

High-growth expectation
early-stage 23 30 47
entrepreneaurial activity
MNew product-market

oriented early-stage 30 26 39
entrepreneurial activity
International orientation
entreprenaurial activity

16

Source: Own calculations based on GEM, Adult Population Survey, 2007-2009

In global view we can see that Romania's TEArate is one of the lowest (42™ between
54 countries), this fact remains true if we analyse only the efficiency-driven
economies (18" between 22 countries), even if we can observe a slightimprovement
of the relative position regarding 2008. The rank by opportunity-driven early-stage
entrepreneurial activity rate is also one of the worst, also the 48" between 54
countries, nevertheless we can say that the relative position of Romania has
improved as well in 2009. Romania's position is not better in case of young business
entrepreneurial rate (41* between 54 countries in global view and the 19" among the
22 efficiency-driven economies). In case of entrepreneurial attitudes and
perceptions we can say that regarding the perceived opportunities Romania's rank is
one of the worst in global view (51% between 54 countries), while in case of the
efficiency-driven economies is the penultimate. Only 13.8% of the adult population
sees good opportunities to start a new business in the next six months in the area
where they live. Romania's place regarding fear of failure is the 5" in global view and
1% among efficiency-driven economies. In Romania 50.4% of the adult population
consider that fear of failure would prevent them from a starting a new business.
Among the entrepreneurial aspirations regarding the high-growth expectation early-
stage entrepreneurial activity rate and new product-market oriented early-stage
entrepreneurial activity the relative position of Romania worsened. The share of
early-stage entrepreneurs with more than 25% of the costumers coming from other
countries is the 9" highest in global view and 3rd among the efficiency-driven
economies.
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3. Overview on the Romanian entrepreneurship

5.2.The evolution of entrepreneurial stages in Romania

Overall, in 2009 Romania's early-stage entrepreneurial activity rate measures
5.02%, which is higher than the rate measured in 2008 (3.98%). Among efficiency-
driven economies this rate is one of the lowest, as it can be seen in Appendix 2.

The proportion of those who expect to start a business in the next 3 years in 2009 is
significantly’ lower than in 2007. In 2009 the share of those who are involved in any
kind of entrepreneurial activity is significantly lower than in 2008, while in 2007 this
proportion was significantly higher than the one measured in 2008 and 2009.

Table 3 presents the most important entrepreneurial activity rates measured
between 2007 and 2009 in Romania. These figures are one of the lowest among the
efficiency-driven economies. The rate of potential entrepreneurs decreased in the
analysed time period, especially in the case of male potential entrepreneurs. The
rate of early-stage entrepreneurial activity increased in 2009, mainly because the
rate of female young business entrepreneurs increased from 2008 to 2009. The
necessity-driven early-stage entrepreneurs' rate increased due to the rise of male
necessity-driven early-stage entrepreneurial activity rate. This was the main cause
of the positive evolution of the early-stage entrepreneurial rate from 3.98% (in 2008)
to 5.02% (in 2009). The percentage of female established entrepreneurs increased
from 1.22% to 3.36% of the adult population aged between 18-64 years from 2008 to
20009.

Table 3: Entrepreneurial activity rates in Romania
between 2007 and 2009 (%)

Entrepreneurial activity rates 2007

Average 13.60
Potential entrepreneurs Male | 18.55
Female 8.83
Average 2.90
Mascent entrepreneurs Male .51
2.29
1.30
Young business entrepreneurs Male | 1.44
Female | 1.19
Average | 4,02
Early-stage entrepreneurs (TEA) Male [ 4.95
Female | 3.09
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Table 3: Entrepreneurial activity rates in Romania
between 2007 and 2009 (%) (cont.)

Average 0.56 1.37
Male 0.73 1.82
Female 0.39 0.92
Average 2.68 212
Male 3.52 3.36
Female 1.85 0.89
Average 2.50 2.07
Established business owners (EB) Male 3.34 2.94
Female 1.70 1.22
Average 2.08 2.22
Discontinuation rate Male 2.97 3.07
Female 1.19 1.38

Mecessity-driven early-stage
antreprenaurs

Opportunity-driven early-stage
entreprenaurs

Source: GEM, Adult Population Survey, Romania, 2007 - 2009

The business discontinuation rate increased as the result of female business
discontinuation rate's growth. In each year the main exit reason was the fact that the
business was not profitable. This was mentioned as the main exit reason in all of the

other efficiency-driven countries. The relative prevalence of the exit reasons
between 2007 and 2009 can be seenin Figure 2.

Entreprencurship in Romania [Z{ONM 2009 Country Report
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Figure 2: Exit reasons in Romania, 2007-2009

e | - il

2007 2008 2009

B Opportunity o sell B Business not profitable
# Problems getting finance B Another job or business opportunity
B Exit was planned in advance B Retirement

¥ Persomal reasons B An mcident
Source: GEM, Adult Population Survey, Romania, 2007 - 2009

Table 4 shows the distribution of early-stage and established entrepreneurs by main
industries. We can observe that while the highest rates in case of early-stage
entrepreneurs are reached in the transforming and the consumer-oriented sector in
2007, in 2008 this is reached only in the transforming sector, and in 2009 in
consumer-oriented services. In case of established entrepreneurs these rates are
the highest in the sector of consumer oriented services for every analysed year,
reaching a share of 2/3in 2009.

Table 4: Early-stage entrepreneurs and established business owners
distribution by sectors in Romania (%)

industry 2007 2008 2009

3.75 8.13 7.83
EB 2.14 B.32 3.82
TEA 35.23 40.92 22.83
EB 30.72 37.67 22.03
TEA 25.10 19.78 2213
EB 19.10 9.94 7.27
TEA 35.92 3117 47.10
EB 48.04 44.06 66.78

Extractive sector

Transforming sector

Business oriented services

Consumer-oriented services

Source: GEM, Adult Population Survey, Romania, 2007 - 2009
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Analysing the entrepreneurial activity in Romania by regions in 2009 (see Table 5),
we can conclude that the proportion of potential entrepreneurs in the adult
population aged between 18-64 years is the highest in the Centre and North-West
region. The lowest rate can be found in the North-East region, which is significantly
lower than in the Centre region. The share of nascent entrepreneurs is the lowest in
the West region and the highest in the North-West and Centre regions. North-West
and Centre regions have also the highest early-stage and established
entrepreneurial activity rates.

Table 5: Entrepreneurial stages by country region in Romania, 2009 (%)

Country region

North - ' South-|...  [North-| |Bucha-
East Wesat | Vo5 | waat |“OTO ot

Expects to start-up in the
next three years

Actively involved in start-up
effort, owner, no wages yet
Manages and owns a
business that is up to 42 0.9 : i 1.0 1.9 3.2 35 2.2
months old

Involved in total early-stage
entrepreneurial activity

5.0 ; 8.3 84 | 116 | 149 | 103

29 4 ; 3.1 0.7 5.2 4.3 2.1

33 : i 4.1 26 | B4 7.8 4.3

Manages and owns a
business that is older than 24 : ; 0.3 4.2 7.4 4.8 3.5
42 months

Discontinued a business in
the past 12 months, 3.1 5.1 2.4 0.1 4.3 29
business was not continued

Source: GEM, Adult Population Survey, Romania, 2009
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4. Socio-demographic characteristics of Romanian
entrepreneurs

Looking at Table 6 we can say that the potential entrepreneur in Romania is aged
between 25-34 years, situated in the upper 33% regarding household income, with
post secondary educational level in 2007 and with secondary degree in 2008 and
20009.

Table 6: Population by age categories, household income categories and
education level involved in potential entrepreneurial activity in Romania,
2007-2009 (%)

Variable Categories 2007 2008 2009

18-24 24.2 22.0 26.4
25-34 30.5 36.1 31.1
35-44 21.2 214 22.0
45-54 18.3 15.5 175
55-64 5.8 5.0 3.1
Lowest 33% | 63 159 | 174
Household income Middle 33% | 366 242 | 180
Upper 33% 57.1 59.8 64.6
Some secondary 2.7 26.8 3.3
Secondary degree 4.2 34.3
Post secondary 521 14.2 3841
Graduate expectation 41.1 24.7 7.8

Educational attainment

Source: GEM, Adult Population Survey, Romania, 2007 - 2009

There were no significant changes in respect of age categories during the analysed
time period. We can observe that the share of potential entrepreneurs situated in the
lowest 33% of household incomes in 2007 was significantly lower than in 2008 and
2009, while the share of those who are situated in the middle 33% of household
incomes in 2009 is significantly lower than the share measured in 2007. There are
significant changes in the distribution of potential entrepreneurs by educational
attainment over the analysed time period. While in 2007 the share of potential
entrepreneurs was the highest in the post secondary educational level, in 2008 and
2009 the share of secondary degree education level is significantly higher than it was
in2007".

The typical early-stage entrepreneur in 2007 and in 2008 was aged between 25-34
years, situated in the upper 33% household income tile with higher education
degree. In 2009 the age category widened to 18-44 years and the education level to
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post secondary and higher educational degree.

Table 7: Population by age categories, household income categories and
education level involved in TEA in Romania, 2007-2009 (%)

Variable Categories 2007 2008 2009

18-24 1.09 216 6.60
25-34 7.54 7.10 6.74
Age 35-44 4.07 442 6.15
45-54 3.69 3.33 4.39
55-64 1.60 1.15 0.34
Household Lowest 33% 0.88 0.80 0.64
income Middle 33% 1.18 1.23 0.98
categories Upper 33% 3.88 4.14 3.34
Some secondary degree 0.00 3.35 0.98
Secondary degree 1.06 3.04 4.26
Post-sacondary degree 3.10 2.05 9.23
Graduate experience 8.15 6.98 8.80

Education level

Source: GEM, Adult Population Survey, Romania, 2007 - 2009

The established entrepreneurs, as it can be concluded from Table 8, can be most
frequently found among people aged between 35-44 years in 2007 and in 2008, and
between 45-54 years in 2009. During the analysed time period the established
entrepreneur's household income is most frequently situated in the upper 33%.

Table 8: Population by age categories, household income categories and
education level involved in EB in Romania, 2007-2009 (%)

Variable Categories 2007 2008 2009

18-24 0.00 1.12 1.32
25-34 1.74 117 3.45
Age 35-44 5.54 3.34 3.59
45-54 1.87 212 4.85
55-64 2.85 257 3.19
Household Lowest 33% 0.28 0.48 0.67
income Middle 33% 0.63 1.19 0.35
categories Upper 33% 2.25 1.27 2.00
Some secondary degree 1.18 1.54 1.39
Education Secondary degree 0.00 2.12 272
level Post-secondary degree 2.07 3.16 68.07
Graduate experience 4.57 1.74 4.77

Source: GEM, Adult Population Survey, Romania, 2007 - 2009
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5. Entrepreneurial motivations

Many individuals are pulled into entrepreneurial activity because of opportunity
recognition, while others are pushed into entrepreneurship because they have no
other means of making a living or because they fear becoming unemployed in the
near future. For those who are pulled to entrepreneurship, two major drivers of
opportunity entrepreneurship can be identified: those who are pulled primarily
because they desire independence, and those who are primarily pulled to
entrepreneurship because they want to increase their income as compared to, for
instance, being an employee. The remaining share includes people who maintain
that they have no other way of earning a living (necessity-motivated entrepreneurs)
and people who became involved in entrepreneurial activity primarily to maintain
theirincome (Bosmaetal., 2009, p. 24).

The entrepreneurial motivation analysis according to the results presented by Table
9 reveals that in comparison with 2007, when two thirds of the early-stage
entrepreneurs were motivated by opportunity, in 2008 and 2009 only slightly more
than a half of Romanian early-stage entrepreneurs can be identified as being
motivated by opportunity.

Table 9: Motivations of early-stage entrepreneurs in Romania, 2007-2009 (%)

2007 2008 2009

Opportunity motive 66.7 53.2 55.0
Mecessity molive 13.8 4.3 341
| Other motive | 19.5 12.5

Source: GEM, Adult Population Survey, Romania, 2007 - 2009

Asignificantly higher share of necessity motivated early-stage entrepreneurs can be
identified in 2008 and 2009 compared to 2007, reaching the one third share of early-
stage entrepreneurs’.

A more detailed analysis of the entrepreneurial motivations, as it is shown by Table
10, also emphasizes a significantly higher share of purely opportunity motivated
baby business owner-managers in 2007 than in 2009 and a significantly higher
percentage of necessity motivated in 2008 than in 2007. Despite a significantly lower
share of necessity motivated established entrepreneurs in 2008 compared to 2007
and 2009, we can generally conclude on a change in the structure of Romanian
established entrepreneurs by motivation between 2007 and 2008 towards an
increasing share of necessity motivated entrepreneurship.
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Table 10: The motivation of Romanian entrepreneurs by type of
entrepreneurship and motivation, 2007-2009

Comparisons of column proportions™®
2007
(A)

Opportunity motive

Mecessity motive

Other motive

Purely opportunity motive
~ Partly opportunity motive

Necessity motive

Purely opportunity motive

Partly opportunity motive

Mecessity motive

Motive for nascent
entreprenaurs

Motive for baby business
OwWners-managers

Purely opportunity motive
Partly opportunity motive
Mecessity motive

Motive for people involved
in TEA

Purely opportunity motive
Partly opportunity motive
Mecessity motive B B

Results are based on two-sided tests with significance level 0.05. For each significant palr,
the key of the category with the smaller column proportion appears under the category with
the larger column proportion.

a. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable
using the Bonferroni correction.

b. Cell counts of some categories are not integers. They were rounded to the nearest
integers before performing column proportions tests.

Motive for established
business owners-managers

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007 - 2009

In addition to those described above, the calculations presented by Table 11
demonstrate that the share of those opportunity motivated early-stage
entrepreneurs who are motivated by increasing their income remained the highest
(constantly more than a half) in the analysed period, while the share of those who
were motivated by independence was lower in 2008 and 2009 in comparison with
2007.
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Table 11: Opportunity motivated early-stage entrepreneurs by motives in
Romania, 2007-2009 (%)

Opportunity type

2007

2008

2009

Independence

48.17

34.78

42.59

Increase income

51.73

53.31

52.46

Maintain income

0.10

11.91

4.95

Source: GEM, Adult Population Survey, Romania, 2007-2009
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6. Entrepreneurial aspirations

6. Entrepreneurial aspirations
6.1.International orientation

The international orientation of early-stage entrepreneurs has been studied with
export intensity analysis, by the estimation of foreign clients' share. In 2009 72.8% of
the early-stage entrepreneurs had less than 25% foreign clients of total clients, lower
than the level measured in 2007 (81.7%), but higher than in 2008 (50.9%). In the
analysed period the highest international orientation among the early-stage
entrepreneurs can be identified in 2008 when 18.7% of them had more than 75%
foreign clients (2.9% in 2007 and 10.6% in 2009).

Table 12: International orientation of early-stage entrepreneurs
in Romania, 2007-2009 (%)

2007 2008 2009

T5%-100% 2.9 18.7 10.6
25%-75% 15.4 30.5 16.7
1%-25% 64.8 328 55.2
MNone 16.9 18.1 17.6

Source: GEM, Adult Population Survey, Romania, 2007-2009

Export intensity

The share of those early-stage entrepreneurs whose business had more than 75%
foreign clients was significantly higher in 2008 than in 2007 and the share of those
who had between 1-25% foreign clients was significantly lower in 2007 and 2009
than in 2008. This reveals a higher orientation towards foreign markets in 2008 in
comparison with 2007 and 2009.
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Table 13: International orientation of early-stage entrepreneurs
in Romania, 2007-2009

Comparisons of column proportions™®

2007
(A)

75%-100%
25%-75%
1%-25% |
None |

Results are based on two-sided tests with significance level 0.05. For each significant pair,

the key of the category with the smaller column proportion appears under the category with
the larger column proportion.

a. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable
using the Bonferroni correction.

b. Cell counts of some categories are not integers. They were rounded to the nearest
integers before performing column proportions tests.

TEA: export intensity

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009

The comparison between early-stage entrepreneurs' and established business
owner-managers' structure by share of foreign clients indicate both more intense
international orientation of the early-stage entrepreneurship and more accentuated
specialisation tendency of established business owner-managers in domestic or
foreign markets.

The proportion of those established business owner-managers who had no clients
outside the country increased from 18% in 2007 to 33.65% in 2009 according to
Table 14, while in the case of the early-stage entrepreneurs this share increased only
slightly from 16.91% to 17.55%.

The share of those established business owner-managers which had 1-25% foreign
clients has dropped the most, from 61.08% in 2007 to 42.9% in 2009, while the share
of those with 26-75% foreign clients has stabilised in 2008 and 2009 at 16% level,
only slightly less than the 20.92% registered in 2007.

In case of early-stage entrepreneurs a more intense international orientation was
registered in 2008 compared to 2009 and 2007, with almost twice as more early-
stage entrepreneurs with 26-75% foreign clients and almost half less with 1-25%
foreign clients. In 2009 these two shares reached 16.66%, and 57.18%, respectively.
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Table 14: Early-stage entrepreneurs and established business owners by
share of foreign clients in Romania, 2007-2009 (%)

2007 2008 2009
16.91 18.05 17.55
EB 18.00 23.23 33.65
64.84 32.79 57.18
EB 61.08 56.16 42 90
15.37 30.48 16.66
EB 20.92 16.43 16.16
2.78 18.68 10.60
EB 0.10 4.18 7.29

Mo customers outside country

1-25% customers outside country

26-75% customers outside country

76-100% customers outside country

Source: GEM, Adult Population Survey, Romania, 2007-2009

Although the share of those early-stage entrepreneurs who have more than 75%
foreign clients has dropped from 18.68% in 2008 to 10.6% in 2009, we can conclude
a higher exclusive international orientation compared to the established business
owner-managers in the whole analysed period, even if this latter share constantly
increased (upto 7.29% in 2009).

Table 15: Early-stage entrepreneurs and established business owners by
market expansion expectation in Romania, 2007-2009 (%)

2007 2008 2009
2.83 2.81 3.62
EB 213 1.80 3.00

Mo market expansion

Some market expansion, 1.19 112 0.91
no new technology EB 0.35 0.17 0.34

Some market expansion, 0.00 0.19 0.47
with new technology EB 0.04 0.00 0.03

Profound market 0.00 0.07 0.03
expansion EB 0.00 0.00 0.00

Source: GEM, Adult Population Survey, Romania, 2007-2009
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The market expansion expectations of early-stage entrepreneurs and established
business owner-managers are worse in 2009 than they were in the previous two
years, with the highest rate of those who expect no market expansion. Results in
Table 15 also highlight the year 2008, when the lowest entrepreneurial pessimism of
the three years has been registered regarding the no market expansion expectation.

6.2.Innovation oriented entrepreneurial activity

The results of the innovation orientation analysis do not indicate major changes over
the 2007-2009 time periods. They emphasize a low level of innovative initiatives and
a more accentuated innovation oriented activity of the early-stage entrepreneurs
(60.6% with products new to none of the customers) than the established business-
managers (84.24%).

Table 16: Early-stage entrepreneurs and established business owners by
product novelty in Romania, 2007-2009 (%)

2007 2008
6.5 12.5
EB 4.0 0.0

Product new to all customers

Product new to some 20.8 21.8
customers EB 11.5 14.3

Product new to none of the 63.7 65.7
customers EE B4.5 85.7

Source: GEM, Adult Population Survey, Romania, 2007-2009

In addition, analysing the competition faced by Romanian entrepreneurs, we
conclude that in 2009 more than 70% of early-stage entrepreneurs and established
business owners offer products that many other businesses do.
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Table 17: Early-stage entrepreneurs and established business owners by
degree of competition in Romania, 2007-2009 (%)

2007 2008
TEA 68.4 71.8
EB 76.4 774
29.6 19.7
EB 20.9 18.4
2.0 8.6
EB 2.6 4.3

Many business offer same product

Few business offer same product

Mone business offer same product

Source: GEM, Adult Population Survey, Romania, 2007-2009

The level of technology in case of early-stage entrepreneurs is slightly newer than
the technology used by established entrepreneurs. The generally low innovative
level of Romanian entrepreneurship is also emphasized by the 71%, respectively
91.48% share in 2009 of those who do not use new technology.

Table 18: Early-stage entrepreneurs and established business owners by
technology level in Romania, 2007-2009 (%)

2007 2008

Uses very latest technology (only 0.0 6.4
available since last year) 1.4 0.0

23.1 14.7

5.3 5.7
76.9 80.0
EB 83.3 94.3

Uses new technology (1 to & years)

Uses no new technology

Source: GEM, Adult Population Survey, Romania, 2007-2009

On the basis of the innovation and competitiveness in case of early-stage
entrepreneurs it can be emphasized that in the analysed period the share of those
who declared that they face on the market many competitors among those who
consider that their productis new to none of the customers is significantly higher than
the share of those whose product is new for some of the customers6. Similarly, the
share of those who face few competitors is significantly higher among those who
consider that their product is new for some of the customers than those with none of
the customers considering the product as new or unfamiliar.
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Table 19: Innovation and competitiveness in case of early-stage
entrepreneurs in Romania, 2007-2009 (%)

How many (potential) customers consider product
new/unfamiliar?

2007 2008 | 2009
Some All | Some | None | All | Some
How many  Many 224 50.2| 436 836/ 420 548

businesses |Few 71.0 241 495 8.9 5000 452
offer the ] |

s None 00, 66 00 167 69/ 76 80 00
products?

Source: GEM, Adult Population Survey, Romania, 2007 - 2009

Table 20 indicates that half of the early-stage entrepreneurs consider that their
productis not new or unfamiliar for any of their customers and, at the same time, they
also face many competitors who offer the same product.

Table 20: Innovation and competitiveness in case of early-stage
entrepreneurs in Romania, 2007-2009 (%)

How many (potential) customers consider product
new/unfamiliar?

2007 2008 2009
All | Some | None All |Some | MNone | All | Some
How many Many 6.5 6.7 55.2 T4 9.5 549 3.1 176

businesses |-, 0.0 211 85 30/ 108 58 37 145
offer the same

products? MNone 0.0 2.0 0.0 2.1 1.5 5.0 0.6 0.0

Source: GEM, Adult Population Survey, Romania, 2007- 2009
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6.3.High-growth expectation entrepreneurship

The structure of early-stage entrepreneurs and established business owners by
number of jobs shows a significantly lower percentage of businesses with no jobs in
2009 compared to the previous years (in 2007 in case of TEA and in 2008 in case of
EB), with a significantly higher share of entrepreneurs whose businesses offer 1-5
jobs in 2009 than in the previous years'.

Table 21: Early-stage entrepreneurs and established business owners by
current number of jobs in Romania, 2007-2009 (%)

2007 2008 2009

No jobs 38.8 27.1 5.1
" 1-5 jobs " 415 48.1
6-19 jobs 5.0 215
20+ jobs | 14.8 3.3
No jobs ' 28.8 50.0
1-5 jobs 417 26.1
" 6-19 jobs | 28.2 14.3
20+ jobs _' 13 9.7

Source: GEM, Adult Population Survey, Romania, 2007-2009

The high-growth expectations have been reduced in the analysed three years, in
2007 31.6% of the early-stage entrepreneurs and 19.2% of the established business
owner-managers expected their businesses to have more than 20 new employees
within five years, this share being reduced in 2009 to 10.1% in case of early-stage
entrepreneurs, and to 9.9% in case of established entrepreneurs. The share of those
who expect to have only 1-5 new employees within 5 years reached in 2009 68.9%
of the early stage entrepreneurs and 63.3% of established business owner-
managers fromthe 31.2%, respectively 34.2% in 2007 .
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Table 22: Early-stage entrepreneurial aspirations in Romania,
2007-2009 (%)

2007 2008

8.2 3.9
316 47.1
28.1 22.8
32.1 26.2
28.0 26.8
34.2 30.2
18.6 292 |
19.2 13.7 [

Source: GEM, Adult Population Survey, Romania, 2007- 2009

In addition, for 2009 a significant increase of the share of those early-stage
entrepreneurs who expect to have 1-5 new employees within five years has to be
outlined. Meanwhile, the share of those who plan to have more than 20 new
employees decreased significantly compared to 2007°.

Regarding the Romanian entrepreneurial aspirations in the three analysed years the
following changes can be pointed out:

- a decrease of the high-growth expectation early-stage entrepreneurial
activity to 0.27% of the adult population aged between 18-64 years,

- a slight increase of the new product-market oriented early-stage
entrepreneurial activity rate to 18.73% of early-stage entrepreneurship,

- the level of international orientation entrepreneurial activity rate being at
27.26% in 2009.

Table 23: Early-stage entrepreneurial aspirations in Romania,
2007-2009 (%)

Aspirations 2007 2008

High-growth expectation early-stage entrepreneurial activity 0.70 0.52
New product-market oriented early-stage entrepreneurial
activity

International orientation entrepreneurial activity 18.25 4916

14.54 15.72

Source: GEM, Adult Population Survey, Romania, 2007-2009
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/. Entrepreneurial attitudes and perceptions

Perceptions of the Romanian adult population regarding the entrepreneurial activity
show a worsening situation in the 2007-2009 time periods. This situation can be
characterized by the increase of the share of those who consider that fear of failure
prevents them from starting a business from 28.3% to 50.4% and by the decrease of
the share of those who see good business opportunity in the following six month from
26.2%1013.8%.

In 2009 the 27.3% share of those who consider that they have the required
knowledge and skills to start a business, the 35.5% percentage of those who know a
person who started a business in the past two years, the 49.3% share of those who
consider that the most of the people would prefer everyone to have a uniform
standard of living and the 47.4% share of those who consider that successfully
businesses are properly promoted by mass media also signal a slightly less
entrepreneurial-friendly environment than in 2007 despite the relatively minor
changes of these indicators.

In 2009 successful entrepreneurs are slightly more appreciated than they were in
2007, in 2009 67.2% of the adult population aged between 18-64 years (62.5% in
2007) consider that those who are successful at starting a new business have a high
level of status and respect.

Analysing the individual perceptions on entrepreneurship by gender, it has to be
mentioned that the 11 percentage point difference in 2007 between the percentage
of men and women (less in case of men) who consider that fear of failure would
prevent them from starting a business narrowed to only 2 percentage points in 2009.
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Table 24: Individual perceptions regarding entrepreneurial activity in
Romania, 2007-2009 (%)

Perceptions 2007 2008

Average 28.3 41.5
Male 22.1 37.6
Female 33.9 45 2
Average 29.4 23.8
Male 34.6 37
Female 24.8 16.5
Average 41.6 37.9
Male 43.6 43.0
Female 399 331
Average 46.6 48.8
Male 45.3 50.7
Female 47.8 47.0
Average 26.2 25.8
Male 27.3 29.0
Female 25.2 22.7
Thinks that those who are successful Average 62.5 68.5
at starting a new business have a high | Male 58.0 68.3
level of status and respect Female 66.5 68.8
Considers that successful new Average 50.4 56.2
businesses are properly promoted by Male 45.5 57.5
the media Female 55.3 55.0

Fear of failure prevents from starting a
business

Has the required knowledge and skills
to start a business

Knows a person who started a
business in the past two years

Prefers that everyone had a uniform
standard of living

Sees good opportunity for starting a
business in the next six month

Source: GEM, Adult Population Survey, Romania, 2007-2009

In 2009 the only significant difference in aspirations by gender is in the case of the
trust in own business starting skills: the share of men who think that they have the
required skills to start a business remained significantly higher than the share of
women in the whole analysed period. In 2009 it cannot be emphasized anymore that
the share of men who know a person who started a business in the past two years or
who saw good opportunities for starting a business in the next 6 months is
significantly higher than in case of women (as it was in 2008). In 2009, the same
holds for the share of women who thought that fear of failure would have prevented
them from starting a business, that starting a business was considered as a good
career choice, that persons growing a successful new business received high status
or that there was lots of media coverage for new businesses (which were
significantly higherin 2007 and in 2008, but notin 2009).
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Table 25: Comparisons of column proportions °“: individual perceptions
regarding entrepreneurial activity in Romania, 2007-2009

2007 2008 2009

Male |Female| Male | Female | Male |Female

(A) (B) | A (B) (A) | (B)

Knows a person who started a business in

the past 2 years 8

Sees good opportunities for starting a
business in the next & months

Has the required knowledge/skills to start a
business

Fear of failure would prevent to start a
business

All inhabitants prefer uniform living
standard

Starting a business is considered as a good
career choice

Persons growing a successful new

business receive high status A

Lots of media coverage for new businesses A

Results are based on two-sided tests with significance level 0.05. For each significant pair,
the key of the category with the smaller column proportion appears under the category with
the larger column proportion.

a. This category is not used in comparisons because the sum of case weights is less than
twa,

b. This category is not used in comparisons because its column proportion is equal to zero or
one.

c. Tests are adjusted for all pair wise comparisons within a row of each innermost subtable
using the Bonferroni correction.

d. Cell counts of some categories are not integers., They were rounded to the nearest
integers before performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007- 2009

Analysing the individual perceptions by age groups it can observed that during the
2007-2009 period the most positive attitude towards entrepreneurship can be
generally observed in case of the 18-44 year olds, specifically in case of the 25-34
years old age group, while the 55-64 age group has the least positive attitude.
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Table 26: Individual perceptions regarding the entrepreneurial activity in
different age categories, 2007-2009 (%)

2007 2008

35. -] 18-| 25- | 3s-
44 44

Knows 8 person who
starled a business in the
past 2 years

Sees good opportunities !
for starting a business in . EE.ﬂ-i 0.7

the next § months

Has the required
knowledge/skills to start a 1387|277
business

Fear of failure would
prevent to start a
business

All inhabitants prefer
unifarm living standard

Starting a business is
considered as a good
career choice

Persons growing a
successful new business 9165.0(61.0| 64.9|57.9|74.9] 70.062.2) 70.8 3| 75.5/69.3
raceive high status

;-uts ofmedia coverage | . eles 5151.8| 46.2|45.2|62.0) 57.1|52.8| 60.6| 49.7|42.3|55.5
or new businesses | i

Source: GEM, Adult Population Survey, Romania, 2007- 2009

In all three years significantly higher shares can be observed in case of the adult
population aged between 18-24 and 25-34 years who know a person who started a
business in the past two years compared to the population aged between 55-64
years. The shares of the 18-44 age group are significantly higher than the 55-64 age
group in 2007 and in 2008, but not in 2009, while the significantly higher share in the
18-34 age group of those who know a person who started a business in the past two
years compared to the 45-54 age group can be observed only in 2007°.

In 2009 every younger age group shows a significantly higher share of those who
think they have the required knowledge to start a business compared to those aged
between 55-64 years. The higher percentage of the 25-34 years old age group
remained significantly higher over the whole analysed period.
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In the 18-24 age category the percentage of those who know a person who started a
business in the past two years stabilized at 41.3% in 2008 and 2009, dropping from
50.6% in 2007. The share of those who consider that fear of failure would prevent
them from starting a business almost doubled between 2007 (21.1%) and 2008
(42.1%), reaching - after a further slight increase in 2009 - 49.5%. Similarly, the
percentage of those who considered that successful entrepreneurs receive high
status had an important increase between 2007 and 2008 from 62.9% to 74.9%,
while in 2009 it remained almost unchanged (75.5%).

In 2009, the share of those who see good opportunities for starting a business in the
next half year dropped to 14.7% from 25% in 2007 and 2008. The percentage of
those who consider that inhabitants prefer uniform living standard increased from
48.2% (2007) and 46.9% (2008) to 56.1% in 2009. To the most important changes of
the year 2009 regarding the attitudes towards entrepreneurship another important
fact can be added: the share of those who consider that new successful businesses
are promoted properly by the mass-media decreased among 18-24 age category
from 62% in 2008 to 42.3% in 2009. The most important positive change of the year
2009 in case of 18-24 years old age group is that 29.9% consider themselves able to
run a business, up from the 22.2% in 2008. However, this rate does not exceed the
36.9% rate registered in 2007.

Table 27: Individual perceptions regarding entrepreneurial activity in 18-24
age category, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business In the past 2 years 506 41.3| 41.3
Sees good opportunities for starting a business in the next 6 months 243 | 282 | 147
Has the required knowledge/skills to start a business 369 | 222| 209
Fear of failure would prevent to start a business 211 421 | 495
All inhabitants prefer uniform living standard 482 | 46.9| 561
Starting a business is considered as a good career choice 640| na | 696
Persons growing a successful new business receive high status 629 | 749 | 755
Lots of media coverage for new businesses 56.5| 62.0| 423

Source: GEM, Adult Population Survey, Romania, 2007-2009

In the 18-24 age group there is a significantly higher percentage in 2008 and 2009
compared to 2007 of those who consider that fear of failure would prevent them from
starting a business. It has to be mentioned that in 2008 this age group registered
significantly higher shares compared to 2007 in respect of appreciating the mass-
media contribution, considering that people running new businesses receive high
status and also in respect of considering not having the necessary skills to run a
business"”.
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In the 25-34 age group the percentage of those who know a person who started a
business in the past two years remained at 45.3% in 2009, almost the same as the
level measured in 2007 (48%) and in 2008 (45%). Between 2007 and 2008 only
minor changes have been registered in the share of those who think that they have
the required knowledge to start a business (35.7% in 2007, 32.9% in 2009), those
who think that mass media promotes properly new successful businesses (52.5% in
2007, 55.5% in 2009) and those who think that people would prefer uniform standard
of living (40.6% in 2007 to 42.7% in 2009). The percentage of those who considered
that people appreciate successful entrepreneurs also increased from 65% in 2007 to
70% in 2009 in this age group. The mentioned indicators present in case of the 25-34
age category a more stable and a slightly more appropriate attitude towards
entrepreneurship than in the case of the 18-24 age group.

The share of those who consider that fear of failure would prevent them from starting
a business had an important increase from 2007 (27.3%) to 2008 (40.9%), slower
than in case of the previous age group, but faster in 2009 (to 53.4%). People in this
age category who see good business opportunities in 2009 represent only 18.9%.
This share dropped from 26.0% in 2007 and 28.4% in 2008.

Table 28: Individual perceptions regarding entrepreneurial activity in 25-34
age category, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business in the past 2 years 48.0 | 45.0 | 453
Sees good opportunities for starting a business in the next 6 months | 26.0 | 284 | 18.9
Has the required knowledge/skills to start a business 357 | 289 | 328
Fear of failure would prevent to start a business 273 | 409 | 534
All inhabitants prefer uniform living standard 406 | 515 | 427
Starting a business Is considered as a good career choice 61.2 n.a. 58.1

Persons growing a successful new business receive high status 65.0 | 70.0 | 69.3
Lots of media coverage for new businesses 525 | 571 | 555

Source: GEM, Adult Population Survey, Romania, 2007-2009

The previously mentioned two indicators changed significantly in 2009. In the 25-34
age category the share of those who think that fear of failure would prevent them to
starta business is significantly higherin 2009 than in 2008 and in 2008 than in 2007.

The share of those who see good business opportunities in the next 6 months is also
significantly lower in 2009 than in 2008"".

In the 35-44 age group the percentage of those who know a person who started a
business in the past two years stabilized at 34.2% in 2009, decreasing from 43.7% in
2007 and 38.4% in 2008. Similarly to the previously analyzed two younger age
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groups, the share of those who consider that fear of failure would prevent them from
starting a business increased from a higher starting value of 32.6% in 2007 to 42% in
2008 and 50.4% in 2009. The positive appreciation of the media coverage for new
businesses also decreased at this age group in 2009, from 52% in 2007 and 42.6% in
2008.

Inthe 35-44 age group minor changes have been registered between 2007 and 2009
in the share of those who think that they have the required knowledge to start a
business (27.7% in 2007, 28% in 2009), and in the percentage of those who consider
that people appreciate successful entrepreneurs (61% in 2007, 61.5% in 2009). In
this age group the share of those who think that people would prefer a uniform living
standard decreased from 50% in 2007 to 43.2% in 2009, to a lower level than in case
of the previously analysed younger age groups.

Table 29: Individual perceptions regarding entrepreneurial activity in 35-44
age category, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business in the past 2 years 43.7 384 342
Sees good opportunities for starting a business in the next 6 months | 30.7 | 26.7 13.7
Has the required knowledge/skills to start a business 27.7 236 28.0
Fear of failure would prevent to start a business 32.6 42.0 50.4
All inhabitants prefer uniform living standard 50.0 46.0 43.2
Starting a business Is considered as a good career choice 57.7 n.a. 52.4
Persons growing a successful new business receive high status 61.0 62.2 61.5

Lots of media coverage for new businesses 51.8 52.8 426

Source: GEM, Adult Population Survey, Romania, 2007-2009

In 2009 the share of those who see good business opportunities in the next 6 months
is significantly lower compared to 2007 and 2008 and the share of those who
consider that fear of failure would prevent them from starting a business is
significantly higher compared to 2008 in the 35-44 age group ™.

In the 45-54 age group, similarly to the previously analysed three younger age
groups, the share of those who consider that fear of failure would prevent them from
starting a business had an important increase from 30.2% in 2007 to 45.9% in 2008
and 51.4% in 2009. Similarly to the 18-24, 25-34 and 35-44 age groups, in 2009, the
share of people who see good business opportunities in the next 6 months
decreased, from around 27% in 2007 and 2008 to 11.3% in 2009.

The percentage of those who know a person who started a business in the past two
years is 32.7% in 2009, decreasing from 36.8% in 2007 and 38.3% in 2008. The
positive appreciation of the media coverage for new businesses returned close to the
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2007 level, below 50% in 2009 (46.2% in 2007 and 49.1% in 2009), after a 2008
increase (up to 60.6%). In the 45-54 age group minor changes have been registered
between 2007 and 2009 in the share of those who think that they have the required
knowledge to start a business (27.4% in 2007, 28.4% in 2009), and in the percentage
of those who consider that people appreciate successful entrepreneurs (64.9% in
2007 to 72.8% in 2009). In this age group the share of those who think that people
would prefer a uniform living standard improved from 50.8% in 2007 to 51.3% in
2009.

Table 30: Individual perceptions regarding entrepreneurial activity in 45-54
age category, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business In the past 2 years 36.8 38.3 327
Sees good opportunities for starting a business in the next 6 months | 27.5 26.3 113
Has the required knowledge/skills to start a business 274 27.0 28.4
Fear of failure would prevent to start a business 30.2 45.89 514
All inhabitants prefer uniform living standard 50.8 50.4 51.3
Starting a business Is considered as a good career choice 62.0 n.a. 60.0
Persons growing a successful new business receive high status 64.9 728
Lots of media coverage for new businesses 46.2 60.6 491

Source: GEM, Adult Population Survey, Romania, 2007-2009

In 2009 a smaller share of those who see good business opportunities in the next 6
months can be observed in comparison with 2007 and 2008. Significantly higher
rates can be identified in 2008 and 2009 compared to 2007 in case of those who
consider that fear of failure would prevent them from starting a business”.

In the 55-64 age category opportunity recognition rate dropped to 9% in 2009 (from
20.7% in 2007) and fear of failure rate increased to 46.1% in 2009 (from 28.9% in
2007). This age group presents the most unfavourable rates regarding
entrepreneurship in respect of the analysed indicators.
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Table 31: Individual perceptions regarding entrepreneurial activity in 55-64
age category, 2007-2009 (%)

2007 | 2008 | 2009
Knows a person who started a business in the past 2 years 278 | 24.0 21.5
Sees good opportunities for starting a business in the next 6 months | 20.7 19.9 9.0

Has the required knowledge/skills to start a business 185 14.5 15.7
Fear of failure would prevent to start a business 289 36.2 46.1

All inhabitants prefer uniform living standard 444 | 48B3 | 589
Slarting a business is considered as a good career choice 60.9 n.a. 50.8
Persons growing a successful new business recelve high status 57.9 66.3 56.3
Lots of media coverage for new businesses 45.2 43.3

Source: GEM, Adult Population Survey, Romania, 2007-2009

In 2009 the share of those who see good business opportunities in the next 6 months
is smaller than in 2007 and 2008. In the analysed period there are statistically
significant differences for the 55-64 age group, too. In this age group the share of
those who consider that fear of failure would prevent them from starting a business is
also significantly higherin 2009 than in 2007".

The individual perceptions regarding entrepreneurial activity by household income
categories indicate better entrepreneurial perception rates in the upper 33% income
tile, but also a superior sensibility to the changes in the environment in the 2007-
2009 periods. While the share of those who know a person who started a business in
the past 2 years decreased in the lowest income tile from 26.1% in 2007 to 22.2% in
2009, and in the middle tile from 41.9% to 33.2%, in the upper tile, the decrease over
the three years (from 60.8% in 2007) was the most dramatic, even if this rate still
remained the highest among income categories (46.5%) in 2009.

The upper income tile had the highest share (34.6%) of those who saw good
business opportunities for the next half year in 2007, but this rate became the lowest
(9%) of the three tiles in 2009. In case of the lowest income tile the level of this rate is
similar in 2009 (12.8%) to the 2007 level (12.8%), after an important increase in
2008. In 2009 this rate became the highest of the three tiles in the middle income tile
(15.6%, decreasing from 27% in 2007).

People in the middle and high income tile were the least self-confident in their
entrepreneurial knowledge and skills in 2008, but this rate increased in 2009 (to
23.2%, respectively 39.2%), without reaching the 2007 level. This rate in the lowest
income tile remained at 15% level in the three analysed years.

Fear of failure rate increased fast in 2008 to half of the population and remained high,
alsoin 2009, in all tiles.
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Between 2007 and 2009 the percentage of those who consider that all inhabitants
prefer uniform living standard increased in the lowest income tile, becoming the
highestin 2009 (and the lowest in the middle 33% tile).

Table 32: Individual perceptions regarding entrepreneurial activity by
household income categories, 2007-2009 (%)

2007 2008 2009

lowest |middle lowest | middle middie
33% | 33% 33% | 33% 33%

Knows a person who
started a business in 261 | 419 ; 271 35.0 ; . 33.2
the past 2 years

Sees good
opportunities for
starting a business in
the next 6 months

Has the required
knowledge/skills to
start a business

Fear of failure would
prevent to start a
business

All inhabitants prefer
uniform living standard

Starting a business is
considered as a good
career choice

Persons growing a
successful new
business receive high
status

Lots of media
coverage for new 423 | 541 | 576 | 53.2 559 | 641 | 481
businesses

Source: GEM, Adult Population Survey, Romania, 2007-2009

The share of those who know a person who started a business in the past 2 years is
significantly higher in all three years in the upper income tile than in the middle and
the lowest tile. In 2009 and 2007 this share is also significantly higher in the middle
tile thanin the lowesttile.
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The rate of those who consider themselves able to start a business is also
significantly higher in all three years in the upper income tile than in the middle and
the lowestincomettile.

In the middle income tile, compared to the lowest tile, a significantly higher share
considers that starting a business is a good career choice.

In respect of the following three aspects: seeing good opportunities for the next half
year, thinking that growing a successful new business receives high status and
thinking that there is lots of media coverage for new businesses a significantly higher
share was identified in 2007 in the upper and the middle tile compared to the lowest
tile, which could not be validated for 2009".

In the lower household income category the fear of failure rate and the share of those
who consider that people prefer a uniform standard of living had an important
increase after 2007, remaining at the same level in 2008 and 2009.

The share of those who appreciated that there is lots of media coverage for new
businesses increased in 2008, decreasing almost to the 2007 level in 2009.

The rate of those who know other entrepreneurs and of those who think they have
the required skills to start a business remained stable in the analysed period, with
only a slight decrease.

Table 33: Individual perceptions of the lower household income category
regarding entrepreneurial activity, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business In the past 2 years 26.1 271 22.2
Sees good opportunities for starting a business in the next 6 months | 13.6 | 245 12.8
Has the required knowledge/skills to start a business 15.1 16.2 14.9
Fear of failure would prevent to start a business 31.7 | 465 45.1
All inhabitants prefer uniform living standard 420 | 533 536
Starting a business is considered as a good career choice 48.7 0.0 45.3
Persons growing a successful new business receive high status 53.7 | 738 60.2
Lots of media coverage for new businesses 42.3 53.2 48.1

Source: GEM, Adult Population Survey, Romania, 2007-2009

For the lower household income category the year 2008 indicates significantly
higher percentages in opportunity recognition rate and entrepreneurial high status
appreciation rate in comparison with 2007 and 2009. Fear of failure is significantly
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higher both in 2008 and in 2009 compared to 2007, while the uniform living standard
rate is significantly higherin 2008 than in 2007".

The share of those who know somebody who started a business in the past 2 years
and the percentage of people who see good business opportunities in the next half
year decreased faster in the middle household income category than in the lower
category. The share of those who consider that they have the required skills to starta
business increased in 2009 after the 2008 minimum level. In this category, in the year
2008 the highest rates were measured in respect of people appreciating a uniform
living standard, and the media coverage for new businesses. The share of those who
think that persons growing a successful new business receive high status and the
fear of failure rate increased in the analyzed period.

Table 34: Individual perceptions of the middle household income category
regarding entrepreneurial activity, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business in the past 2 years 41.9 35.0 33.2
Sees good opportunities for starting a business in the next 6 months | 27.0 224 15.6
Has the required knowledge/skills to start a business 28.6 23.2
Fear of failure would prevent to start a business 34.8 44.6 521
All inhabitants prefer uniform living standard 475 | 540 | 408
Starting a business is considered as a good career choice 60.9 n.a. B4.5
Persons growing a successful new business receive high status 66.3 68.7 71.9
Lots of media coverage for new businesses 54.1 46.8

Source: GEM, Adult Population Survey, Romania, 2007-2009

In the middle 33% household income tile significantly lower shares can be identified
in seeing good business opportunities in the next half yearin 2009 compared to 2007
and significantly higher fear of failure rate in 2009 and 2008 in comparison with
2007".

In the analysed period in the upper 33% household income tile the year 2008 brought
an important drop in the share of those who know a person who started a business in
the past 2 years, while the 2009 value remained at the same level. The minimum
share of those who have the required knowledge/skills to start a business increased
in 2009. In this category the year 2009 also indicates a stabilized fear of failure rate
compared to 2008 after a 20 percentage points increase from 2007, to 45% level.

The opportunity recognition rate decreased in three years with more than 24
percentage points to 9% in 2009. The 43% of the upper income category considering
in 2009 that there is lots of media coverage for new businesses represents, at the
same time, the lowest rate in the last three years.
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The share of people considering that persons growing a successful new business
receive high status and that all inhabitants prefer uniform living standard remained
relatively stable in the analysed period.

Table 35: Individual perceptions of the upper household income category
regarding entrepreneurial activity, 2007-2009 (%)

2007

Knows a person who started a business in the past 2 years 60.8

Sees good opportunities for starting a business in the next 6 months | 34.6
Has the required knowledge/skills to start a business 43.4
Fear of failure would prevent to start a business 252
All inhabitants prefer uniform living standard 51.2
Starting a business is considered as a good career choice 70.3
Persons growing a successful new business receive high status 69.4
Lots of media coverage for new businesses 57.6

Source: GEM, Adult Population Survey, Romania, 2007-2009

In 2008 and 2009 in case of the upper 33% household income category the share of
those who know a person who started a business in the past 2 years is significantly
lower and the fear of failure rate is significantly higher than in 2007. In 2009 a
significantly lower share of this income category considers that starting a business is
considered as a good career choice and that there is lots of media coverage for
successful businesses compared to 2007 and 2008. Significantly less percentage
thinks that starting a business is considered as a good career choice in 2009 than in
2007.

In 2008 the share of those who consider that they have the required knowledge/skills

to start a business decreased significantly compared to 2007, but showed no
significant change in 2009.
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Table 36: Comparisons of column proportions °“: Individual perceptions of
the upper household income category regarding entrepreneurial activity,
2007-2009

2007 2008

(A)
" Knows a person who started a business inthe past 2years | BC

Sees good opportunities for starting a business in the next 6
months

Has the required knowledge/skills to start a business B

Fear of failure would prevent to start a business

Cc

All inhabitants prefer uniform living standard
Starting a business is considered as a good career choice

Persons growing a successful new business receive high
status

Lots of media coverage for new businesses C &

Results are based on two-sided tests with significance level 0.05. For each significant pair,
the key of the category with the smaller column proportion appears under the category with
the larger column proportion.

a. This category is not used in comparisons because the sum of case weights is less than
two.

b. This category is not used in comparisons because its column proportion is equal to zero or
one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable
using the Bonferroni correction.

d. Cell counts of some categories are not integers. They were rounded to the nearest
integers before performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009

The individual perception analyse regarding entrepreneurial activity by educational
level shows that the highest share of those who see good opportunities in the next 6
month, of those who know a person who started a business in the last 2 years and of
those who think that they have the required knowledge to start a business is the
highest or one of the highest among the university graduates and the lowest among
the some secondary graduates in the analysed years. The share of university
graduates who know somebody who started a business dropped temporary in 2008
to the level of the secondary and post secondary degree, but in 2009 the results
indicate a similar situation to the year 2007, with higher rate in the more educated
categories. The share of those who think they have the required skills to run a
business is smaller in all categories in 2009 than in 2007, with the highest rate in
university graduates' category and with smaller and similar level in the other three
categories. The percentage of those people who think that they have the required
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skills to run a business remained the highest in the period despite a lower share in
2009 (and especially in 2008) than in 2007. The increase of this rate in post
secondary degree category from 2007 to 2009 has to be noticed too. The lowest
rates remained in the some secondary education category.

Table 37: Individual perceptions regarding entrepreneurial activity by
educational level, 2007-2009 (%)

2007 2008

SO spoondary SOME |umnmr,- poest grad
secondary | degres | secomdarny ssoondary | degree | secondary | exp
Knows & persan luh:!ﬂa'luﬂ'a. | | | | |
Business jn the pesl 2 years
Saen good opparturities for
sarting a businass in B nexd 134 0z | 21.3 203 an.B
§ montts.

Has the requined
Errraiadgadakills o sl s BB 208 £ 15.8 25.8 F 324
. A |
Faar of failure would preveni
o start & business

Al inhabitants prefar wifiorm |
Fving stamdand

Stafting & businesa i
coraidered a8 8 goosd carear a1p 55.9 n.a 3 i na
choice

Parsons growing o suoosssful
naw business meceive igh 524 B84.0 F a2 ? A a0
stz [

Lot of media covBnags far |
naw bBIinGaReE

7.2 28 28.0 430 438 42.8

204 anz pack-l - 4 T £ &2

430 81T | 831

53 46.1 55.7 556 5340 ﬁ{hﬂl M

Source: GEM, Adult Population Survey, Romania, 2007-2009

The share of those who know a person who started a business in the past two years
is significantly higher in every category compared to the category of people with
some secondary education, in each year. The share of those who consider that they
have the required skills is significantly higher in every category in comparison with
the category of people with some secondary education, both in 2008 and 2009 (in the
two higher education categories in 2007, too). The share of university graduated
adults is significantly higher than the share of people with some secondary degree in
2007 and 2009. There is a significantly higher share of the graduate experienced
category compared to post secondary and secondary education categories
regarding the opportunity recognition, knowing other entrepreneur and trusting their
entrepreneurial capacities in 2007, this significant difference can not be identified in
2008 and 2009".

Analysing the individual perceptions of people whose educational level falls in the
“some secondary” category, we can conclude that while the fear of failure rate is
significantly higher in 2008 and 2009 compared to 2007 due to the unfavourable
economic climate, the share of those who think that growing a successful business is
connected with high status increased significantly™.
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Table 38: Individual perceptions regarding entrepreneurial activity of those
whose educational level is some secondary, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business in the past 2 years 17.2] 29.0
Sees gndd opportunities for starting a business in the next 6 months 13.1] 213
Has the reguired knowledge/skills to start a business 9.8 158
Fear of failure would prevent to start a business 294 444
All inhabitants prefer uniform living standard 43.0 531
Starting a business is considered as a good career choice 61.0f na.
Persons growing a successful new business receive high status 524 722

Lots of media coverage for new businesses 35.2| bB5.7

Source: GEM, Adult Population Survey, Romania, 2007- 2009

In case of people with secondary degree we can observe that in the analysed period
only the fear of failure rate increased significantly from 30.2% in 2007 to 49.6% in
2009. In each year the rate of those who think that they dispose the necessary skills
to start a business and of those who think that growing a successful business means
high status remained at the similar level”.

Table 39: Individual perceptions regarding entrepreneurial activity of those
whose educational level is secondary degree, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business In the past 2 years 32.8 43.0 35.2
Sees good opportunities for starting a business in the next 6 months | 20.2 29.3 133
Has the required knowledge/skills to start a business 20.6 25.8 276
Fear of failure would prevent to start a business 30.2 38.7 496
All inhabitants prefer uniform living standard 57.7 465 | 499
Starting a business Is considered as a good career cholce 55.9 n.a. 57.3
Persons growing a successful new business receive high status 64.0 66.3 68.5
Lots of media coverage for new businesses 46.1 475

Source: GEM, Adult Population Survey, Romania, 2007- 2009

Table 40 shows the individual perceptions of the adult population with post
secondary educational level. We can observe that the share of those who consider
that fear of failure would prevent them from starting a new business has a significant
growth in 2009 compared to 2007 and 2008. In 2009 the share of those who see
good opportunities for starting a business in the next 6 months in the area where they
live decreased significantly compared to the year 20077
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Table 40: Individual perceptions regarding entrepreneurial activity of those
whose educational level is post secondary, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business In the past 2 years 38.2 43.9 45.5
Sees good opportunities for starting a business in the next 6 months | 24.5 21.7 134
Has the required knowledge/skills to start a business 23.0 28.2 38.4
Fear of failure would prevent to start a business 298 38.8 56.3
All inhabitants prefer uniform living standard 46.0 | 435 | 429
Starting a business Is considered as a good career choice 59.4 n.a. 59.2
Persons growing a successful new business receive high status 61.0 | 80.7 61.4
Lots of media coverage for new businesses 48.4 48.2

Source: GEM, Adult Population Survey, Romania, 2007-2009

Considering those who possess a graduate education the share of those who
consider that fear of failure would prevent them from starting a new business
increased significantly in 2008 and in 2009 in comparison with 2007

Table 41: Individual perceptions regarding entrepreneurial activity of those
whose educational level is graduate experience, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business in the past 2 years 65.6 42.8 63.0
Sees good opportunities for starting a business in the next 6 months | 39.7 30.8 24.9
Has the required knowledge/skills to start a business 63.4 32.4 481
Fear of failure would prevent to start a business 21.2 42.8 441
All inhabitants prefer uniform living standard 436 | 469 | 397
Starting a business is considered as a good career choice 67.6 n.a. 64.8
Persons growing a successful new business receive high status 72.4 69.0 48.7
Lots of media coverage for new businesses 60.6 60.8 52.5

Source: GEM, Adult Population Survey, Romania, 2007- 2009
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In the following part we aim to analyse the differences between individual
perceptions of entrepreneurs and non-entrepreneurs. In the analysed period the
proportion of those who know a person who started a business in the past two years,
of those who see good opportunities for starting a business in the next six months in
the area where they live, and of those who consider that they dispose the necessary
skills and knowledge for starting a new business is significantly higher in the case of
entrepreneurs. We obtain the same results if we study these differences by gender
(see Appendix 23 and Appendix 24). No significant differences were found in case of
those who think that fear of failure would prevent them from starting a new business
inthe analysed period™.

Table 42: Individual perceptions regarding entrepreneurial activity of
entrepreneurs and non-entrepreneurs, 2007-2009 (%)

2007 2008 2009
No No Yes No Yes

Knows a person who started a
business in the past 2 years

Sees good opportunities for starting
a business in the next 6 months

Has the required knowledge/skills to
start a business

33.5 : 75.8 73.6

20.9 : : 45.9 ! 27.3

19.4 ! 5 : p 69.6

Fear of failure would prevent to start
a business

All inhabitants prefer uniform living
standard

Starting a business is considered as
a good career choice

Persons growing a successful new
business receive high status

28.0

46.2

58.5 : n.a.

60.7 71.1 67.5 74.5

Lots of media coverage for new

b inagi 46.5 67.0 54.4 66.0

Source: GEM, Adult Population Survey, Romania, 2007-2009

If we analyse the individual perceptions regarding entrepreneurial activity of
entrepreneurs and non-entrepreneurs by gender, we can observe that the fear of
failure rate increased considerably from 2007 to 2009 at both genders with faster
increase at male entrepreneurs (from 19.8% to 54.3%) and non-entrepreneurs (from
22.8% t0 48%) than in case of female entrepreneurs (from 33.9% t0 50.4%) and non-
entrepreneurs (from 33.9% to 51.7%). It is worth to notice that in 2009 there is no
significant difference anymore in this rate by genders. The share of those male
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entrepreneurs who consider that they have the required skills and knowledge to start
a business became significantly higher in 2008 and in 2009 compared to the case of
female entrepreneurs™.

Table 43: Individual perceptions regarding entrepreneurial activity of
entrepreneurs and non-entrepreneurs, by gender, 2007-2009 (%)

2007 2008 2009
M F

Knows a person who
started a business in ; 0 | 818
the past 2 years
Sees good
opportunities for
starting a business in
the next & months

Has the required
knowledae/skills to
start a business

Fear of failure would
prevent to start a
business

All inhabitants prefer
uniform living standard

Starting a business is
considered as a good
career choice
Persons growing a
successful new
business receive high
slatus

Lots of media
coverage for new
businesses

Source: GEM, Adult Population Survey, Romania, 2007-2009

In 2009 the share of those early-stage entrepreneurs who see good opportunities for
starting a business in the next six months is significantly lower than in 2007 and in
2008. The percentage of those who consider that fear of failure would prevent them
from starting a new business in 2009 is significantly higher (60.1%) than in 2007
(12.2%). There is also a significant decrease from 2008 to 2009 in the share of those
early-stage entrepreneurs who consider that there is lots of media coverage for new
businesses®.
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Table 44: Individual perceptions of early-stage entrepreneurs regarding
entrepreneurial activity, 2007-2009 (%)

2008 | 2009

Knows a person who started a business in the past 2 years i 85.7 - 80.5
Sees good opportunities for starting a business in the next 6 months ; 617 | 320
' Has the required knowledge/skills to start a business 2 | 896 | 862
Fear of failure would prevent to start a business . 241 | 50.1
All inhabitants prefer uniform living standard . 58.4 459
Slarting a business is considered as a good career r:hm-::a . na. | 66. 5
Persons growing a sucmasful new business receive hlgh status " 76. 69.7 | 73. H

Lots of media coverage for new businesses 620 | 73.3 [ 434

Source: GEM, Adult Population Survey, Romania, 2007-2009

Table 45 contains the individual perceptions of early-stage and non-early-stage
entrepreneurs in the analysed period.

Table 45: Individual perceptions of early-stage and non-early-stage
entrepreneurs regarding entrepreneurial activity, 2007-2009 (%)

2007 2008 2009
Mo Yes Mo Yes Mo Yes

Knows a person who started a
business in the past 2 years

Sees good opportunities for starting
a business in the next 6 months

Has the required knowledge/skills to
start a business

41.7 100.0 41.1 . 33.6 79.2

70.5 : 3 s 28.6

83.2 s . . a7.8

Fear of failure would prevent fo start
a business

All inhabitants prefer uniform living
standard

Starting a business is considered as
a good career choice

17.5 A ; : 452

44.6 64.1 50.6 ; ; 48.3

57.2 70.0 n.a. n.a. . 63.2

Persons growing a successful new

? e 57.6 69.3 68.4 67.1 2 73.6
business receive high status

Lots of media coverage for new
businesses

44.9 61.3 56.6 74.2 : 40.3

Source: GEM, Adult Population Survey, Romania, 2007-2009
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We can observe that the share of those early-stage entrepreneurs who know a
person who started a business in the past two years, who see good opportunities for
starting a business in the next six months and who think that they possess the
required skills to start a new business is significantly higher than in the case of non-
early-stage entrepreneurs in each year. In case of the fear of failure rate, the share of
those who think that all inhabitants prefer uniform living standard, the share of those
who think that starting a new business is considered a good career choice, the
percentage of those who consider that a successful new business means high status
and of those who believe that new businesses gain lots of media coverage there
were no significant differences measured, asitcan be seen in Appendix 27.

The following table shows the evolution of individual perceptions in case of male
early-stage entrepreneurs. We can observe that in 2009 the rate of those who see
good opportunities for starting a business in the next six months is significantly lower
(28.6%) than in 2007 (70.5%) and 2008 (62.5%). The share of those who consider
that new businesses are properly promoted by the mass media is significantly lower
in 2009 (40.3%) than in 2008 (74.2%)™.

Table 46: Individual perceptions of male early-stage entrepreneurs
regarding entrepreneurial activity, 2007-2009 (%)

2007

Knows a person who started a business in the past 2 years 100.0
Sees good opportunities for starting a business in the next 6 months 70.5
Has the required knowledge/skills to start a business 83.2
Fear of failure would prevent to start a business 17.5
All inhabitants prefer uniform living standard 64.1
Starting a business is considered as a good career choice 70.0
Persons growing a successful new business receive high status 69.3
Lots of media coverage for new businesses 61.3

Source: GEM, Adult Population Survey, Romania, 2007-2009

In comparison with male early-stage entrepreneurs female early-stage
entrepreneurs show a significant difference in respect of the share of those who think
that fear of failure would prevent them from starting a new business in the analysed
period.
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Table 47: Individual perceptions of female early-stage entrepreneurs
regarding entrepreneurial activity, 2007-2009 (%)

2007 | 2008 | 2009

Knows a person who started a business in the past 2 years 100.0 76.7 87.9
Sees good opportunities for starting a business in the next 6 months 613 585 46.8
Has the required knowledge/skills to start a business 87.8 80.2 78.0
Fear of failure would prevent to start a business 25 9.8 74.4
All inhabitants prefer uniform living standard 36.8 1.8 217
Starting a business is considered as a good career choice 379 n.a. 854
Persons growing a successful new business receive high status 91.2| 780 714
Lots of media coverage for new businesses 63.0 70.7 57.8

Source: GEM, Adult Population Survey, Romania, 2007-2009

The figure below illustrates the evolution of the individual perceptions of nascent
entrepreneurs in the 2007-2009 time periods. We can observe that the proportion of
those who consider that a successful new business means high status, of those who
think that all inhabitants would prefer a uniform standard living, of those who think
that they possess the required skills for starting a new business, of those who see

good opportunities for starting a business in the next six months and of those who
know a person who started a business in the past two years decreased from 2007 to
2009. The fear of failure rate is significantly higher in 2009 than in 2007 and 2008, as
itcan be seen in Appendix 29.
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Figure 3: Individual perceptions of nascent entrepreneurs regarding
entrepreneurial activity, 2007-2009 (%)
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knowledge/skills to start a
business
Sees good opportunities for
starting a business in the next
& months

Knows a person who started a
business in the past 2 years

0% 20% 40% 60% 80% 100%

Source: GEM, Adult Population Survey, Romania, 2007-2009

The evolution of individual perceptions in case of established entrepreneurs is
presented in Figure 4. The share of those who consider that fear of failure would
prevent them from starting a new business is significantly higher in 2008 and in 2009
than in 2007. The percentage of those who see good opportunities for starting a new
business in the next six months in the area where they live is significantly lower in
2009 and 2008 than in 20077
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Figure 4: Individual perceptions of established entrepreneurs regarding
entrepreneurial activity, 2007-2009 (%)
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8. Social entrepreneurship

There are no generally accepted definitions in the literature for social
entrepreneurship. GEM therefore uses a broad definition of social entrepreneurship
as concerning individuals or organizations engaged in entrepreneurial activities with
a social goal. In 2009 49 national teams collected additional data on a series of
questions that were designed to explore social entrepreneurial activity. The social
entrepreneurial activity levels cover any and all activity with a social purpose
including social or community work, for profit or non-profit, and incorporated or non-
incorporated (Bosma & Levie, 2010, p. 44).

Table 48: Social entrepreneurial activity (SEA) by firm entrepreneurial
process phase and gender, 2009 (%)

Social SEA: Social
entrepranavrial antreprenaurial
activity in activity in early-
established slage
arganisation organisation

Sacial
entraprenaurial
activity in new
organisation

Nascent social
enlraprenadrial
activity
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0.0
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8. Social entrepreneurship

Table 48: Social entrepreneurial activity (SEA) by firm entrepreneurial
process phase and gender, 2009 (%) (cont.)

Innovation-driven economies
|

=
=
o
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Finland
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Source: Bosma & Levie, 2010, p. 46

In what follows we analyse the Romanian social entrepreneurship in comparison
with Hungary, Serbia, Croatia, Slovenia and Bosnia and Herzegovina. Among these
countries the early-stage social entrepreneurial activity is the highest in Hungary,
followed by Croatia and Slovenia. Romania is the fourth country among these
countries as it can be seen in Figure 5. This figure also shows the early-stage social
entrepreneurship structure by age categories. It can be revealed that early-stage
social entrepreneurship in the 18-24 age category is the highest in Romania among
these countries and lowest in the 25-34 age category and one of the lowest in 35-44
age category. While within the 45-54 age category one of the highest rates is
reached by Romania, the 55-64 age category is absent. In Romania the most
important age category in case of early-stage social entrepreneurship is the 18-24
age category, followed by the 45-54 age category.
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8. Social entrepreneurship

Figure 5: Early-stage social entrepreneurial activity in Central and Eastern
European countries by age categories in 2009
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Source: GEM, Adult Population Survey, Romania, 2009

In Romania, as well as in the above mentioned countries, the most frequent
education levels which can be identified at the early-stage social entrepreneurs are
the secondary degree and post secondary degree education level.

Figure 6: Early-stage social entrepreneurial activity in Central and Eastern
European countries by the level of education in 2009
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Source: GEM, Adult Population Survey, Romania, 2009
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The share of those Romanian early-stage social entrepreneurs who know a person
who started a business in the past two years, who see good opportunities for starting
a business in the next six months and who think that they have the required skills to
start a business is significantly higher than the share of non-social entrepreneurs, as
itcan be seenin Appendix 31.

Table 49: Individual perceptions of social and non-social early-stage
entrepreneurs, 2009 (%)

No Yes

Knows a person who started a business in the past 2 years 35.2 66.8

Sees good opportunities for starting a business in the next 6 months 13.5 46.4
Has the required knowledge/skills to start a business 26.8 80.2
Fear of failure would prevent to start a business 50.3 56.6
All inhabitants prefer uniform living standard 49.3 47.7
Starting a business is considered as a good career choice 8573 7.4
Persons growing a successful new business receive high status 67.0 79.0
Lots of media coverage for new businesses 47.8 29.7

Source: GEM, Adult Population Survey, Romania, 2009

The social enterprises are grouped (Bosma & Levie, 2010, p. 48) in four categories:
1. Traditional NGOs™
2. Not-for-profit social entrepreneurship®
3. Hybrid social entrepreneurship®
4. For-profit social entrepreneurship®'.

In addition a fifth category can also be mentioned: social activity with primarily for-
profit motives which captures the overlap between early-stage social
entrepreneurial activity rate and early-stage entrepreneurial activity rate. In
Romania a high share of for-profit social enterprises and social activity for for-profit
motives (24%, respectively 44%) can be identified in early-stage social
entrepreneurial initiatives in comparison with the other mentioned countries.
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Table 50: Prevalence of SEA types by country (%)

Countries

Traditional
NGO

MNot—for-
profit
social

enterprise

Hybrid
social
enterprise

For-profit
soclal
enterprise

Social
activity for
for-profit
motives

Bosnia and
Herzegovina

35

3z

15

12

Croatia

29

20

17

23

Hungary

19

3

13

22

Romania

0

16

24

44

Serbia

64

7

5

1]

Slovenia

0
8
2
6
21
12

28

3

14

12
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9. Crisis impact

9. Crisis impact

In the time of the global financial and economic crisis, entrepreneurs and SMEs
worldwide had to face a decline in business opportunities and in the demand for their
goods/services, and a more difficult access to financing. The overall impact of the
crisis on entrepreneurial activities differed between countries depending on their
level of economic development. The crisis has exerted a significant negative impact
on entrepreneurs in developed countries.

The Adult Population Survey data (2009) from Global Entrepreneurship Monitor
indicates that in case of many developing countries the “necessity-driven”
entrepreneurial activity increased. This is due to the fact that those who lost their
jobs, as well as those who sought for a job for the first time, took up self-employment
or contributed to family businesses.

A worrying indicator for Romania is the pessimism about prospects, which can be
linked to the economic crisis, as revealed by the results of the survey on perceived
opportunities to start a business in 2009. The share of those who see good
opportunities are among the lowest in the world. It is especially striking that,
irrespectively of motivation, the early-stage entrepreneurs saw that starting a
business, as well as growing a business is more difficult in comparison with last year.
The majority of Romanian entrepreneurs see fewer opportunities for their
businesses than one year ago.

Table 51: The impact of the global economic crisis on entrepreneurial
activity according to the early-stage entrepreneurs by motivation, 2009 (%)

Motives for early-stage entrepreneurs
Opportunity
motive
Starting a More difficult B3.6 100.0 100.0
business in About the same 11.2 0.0

Cﬂmpaﬂﬂﬂﬂ to
one year ago Less difficult 5.1 0.0

Growing a More difficult 90.0 96.8
business in About the same 0.0 3.2
comparison to
one year ago Less difficult 10.0 0.0

MNecessity motive| Other motive

Impact of the More opportunities 17.1 9.2
global economie | About the same 11.7 0.0
slowdown Fewer opportunities 71.2 90.8

Source: GEM, Adult Population Survey, Romania, 2009
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9. Crisis impact

The majority of Romanian established entrepreneurs are also pessimistic in terms of
starting a business, growing a business and in terms of perceived business
opportunities compared to one year ago, as it can be seen in Table 52.

Table 52: The impact of the global economic crisis on entrepreneurial
activity according to the established business owner-managers by
motivation, 2009 (%)

Motives for established business owners-
managers

Purely Partly
opportunity opportunity | Necessity motive
motive motive
Starting a More difficult 100.0 85.4 95.6

business in About the same 0.0 8.8 4.4

comparison to
one year ago Less difficult 0.0 4.8 0.0

Growing a More difficult 95.1 100.0 90.5

business in About the same 0.0 0.0 8.5
comparison to

oneyearago | Less difficult 4.9 0.0 0.0

Impact of the More opportunities 5.5 9.6 0.0

global About the same 0.0 5.3 24.4
economic
slowdown Fewer opportunities 04.5 B5.1 75.6

Source: GEM, Adult Population Survey, Romania, 2009

As it can be seen at Figure 7, nascent entrepreneurs are slightly more optimistic
regarding the opportunity perceptions than the owner-managers of new and
established businesses, whose perceptions of opportunities are similar.
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Figure 7: Impact of the global-economic crisis on entrepreneur's
perceptions of opportunities of their business, 2009
(Showing 95% confidence intervals)

Fewer business opportunities

About the same business opportunities

More business opportunities

Owner-managers of established
businesses

Fewer business opportunities

About the same business opportunities

More business opportunities

-4
()
=
o
=
gy @A
ﬁu
R
i
==
gm
=
bt~
-
LE]
=
=1
=

Fewer business opportunities

About the same business opportunities

Mascentl entréprencurs

More business opportunities . 18.20%
I

0% 20% 40% 60% B0% 100%
Source: GEM, Adult Population Survey, Romania, 2009

Analysing the perceptions of opportunity by age categories and entrepreneurial
activity stages we can conclude that in case of nascent entrepreneurs and new
business owner-managers the pessimistic view is peculiar to the 35-64 age
category, while in case of established business owner-managers it characterizes
mostly the younger, 18-34 age category.
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Figure 8: Impact of the global-economic crisis on entrepreneur's
perceptions of opportunities of their business by entrepreneurial activity
stages and age, 2009 (showing 95% confidence intervals)
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The nascent female entrepreneurs seem to perceive more business opportunities in
the economic-crisis, 42.9% thinks that there are more business opportunities than
one year ago. The female owner-managers of new and established businesses
mainly disagree with this opinion, in case of female owner-managers of new
businesses the percentage is 0%, while in case of established businesses 9.1%. We
also can observe that the more pessimistic male entrepreneurs are the owner-
managers of established businesses.
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Figure 9: Impact of the global-economic crisis on entrepreneur's
perceptions of opportunities of their business by entrepreneurial activity
stages and gender, 2009 (showing 95% confidence intervals)
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9. Crisis impact

Table 53 summarizes the individual perceptions of the pessimistic entrepreneurs by
entrepreneurial activity stages. We found no significant differences between the
individual perceptions of early-stage and established entrepreneurs. But for the
pessimistic view of established entrepreneurs, we can observe that less than half of
them affirm that fear of failure would prevent them from starting a new business.

Table 53: Individual perceptions of those early-stage and established
entrepreneurs who sees fewer opportunities for their businesses, 2009 (%)

TEA EB

Knows a person who started a business in the past 2 years gas
Sees good opportunities for starting a business in the next 6 months 434
Has the required knowledge/skills to start a business 83.3
Fear of failure would prevent to start a business 65.2
All inhabitants prefer uniform living standard 52.9
Starting a business is considered as a good career choice 727
Persons growing a successful new business receive high status 76.5
Lots of media coverage for new businesses 40.6

Source: GEM, Adult Population Survey, Romania, 2009
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Appendices
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Appendix 1: Early-stage entrepreneurial activity rate and GDP per capita,
2007-2009

Early-stage entrepreneurial activity rates and per capita GDP, 2007

30%

AR: Argentina HR: Croatia PT: Portugal

AT: Austria HU: Hungary RO: Romanda

BE: Balgium IE: Iredand RL Russia

BR: Brazil IL: Israal SE: Sweden

CH: China IN: India 51: Slovenia

CL: Chila 15: lcaland BW: Bwitzerand
CO: Colombia IT: Haty TH: Thailand

DK: Denmark JP: Japan TR: Turkey

DO: Dominican Rep. KI: Kazakhstan UAE: Un. Arab Emirates
ES: Spain LV: Latwia UK: United Kingdom
FI: Findand NL: Metherdands US: Unkted States
FR: France NO: Norway UY: Uruguay

GR: Gresce PE: Paru VE: Venezuela

HK: Hong Kong PR: Puerto Rico  YU: Serbla

*RU

2
ﬁ
]
£
E
:
%
£
§
g

10,000 20,000 30,000 dﬂfhﬂﬂ
GDP per Capita, in Purchasing Powaer Paritles (PPP)

Source: Bosma et al., 2008, p. 12

Entreprencurship in Romania [EASIM 2009 Country Report




Appendices

Early-stage entrepreneurial activity rates and per capita GDP, 2008
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BE: Belgium HU: Hungary  NO: Norway
BO: Balhda IE: Ireland PE: Peru
— BR: Brazll IL: Israsl RO: Romania
CL: Chila IN: India RU Russia
CO: Colombia IR: Iran Sl: Slovenia
DE: Germany I5: Iceland TR: Turkey
DK: Denmark IT: italy UK: United Kingdom
DO: Dominican Rep. JM: Jamaica US: United States
EC: Ecuador JP: Japan LY Uruguay
EG: Egypt KR: Korea Rep. YU: Serbia
ES: Spailn LV: Latvia ZA: South Africa
L FI: Finland
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Early-stage entrepreneurial activity rates and per capita GDP, 2009
30%

AR: Argentina HR;: Croatia PT: Portugal

AT: Austria HU: Hungary RO: Romania

BE: Balgium IE: Iraland RU Russia

BR;: Brazil IL: Israel SE: Sweden

CH: China IN: India 8I: Slovenia

CL: Chile 15; lceland SW: Switzerland
CO: Colombia IT: Itaky TH: Thailand

DK: Denmark JP: Japan TR: Turkey

DO: Dominican Rep. KZ: Kazakhstan  UAE: Un. Arab Emirates
ES: Spain LV: Latvia UK: United Kingdam
Fi: Finland HL: Netherlands  US: United States
FR: France HO: Horway

GR: Grasce PE: Paru

HK: Hong Kong PR: Puerto Rico YU Serbla
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Appendix 2: Entrepreneurial activity in the 54 GEM countries in 2009, by

phase of economic development
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rate ship rate {TEA) rate ses TEA) {% of TEA)
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Appendix 3: Comparison of column proportions"°: Population by age
categories, household income categories and education level involved in
potential entrepreneurial activity in 2007-2009 period

2007 2008 2009
w | ® | ©
| 18-24 years
| 25-34 years
| Age categories | 35-44 yéér‘s
| 45-54 years
55-64 years
: Lowest 33%
| Household income Middle 33%
. Upper 33%
Some secondary
Secondary degree
| Post secondary | BC |
| Graduate experience . BC | C

Results are based on two-sided tests with significance level 0.05. For each significant pair, the :
key of the category with the smaller column proportion appears under the category with the
larger column proportion. |
a. This category is not used in comparisons because its column proportion is equal to zero or |
one.

b. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable |
using the Bonferroni correction.

c. Cell counts of some categories are not integers. They were rounded to the nearest integers
before performing column proportions tests,

Source: GEM, Adult Population Survey, Romania, 2007-2009

i Educational attainment

Appendix 4: Comparisons of Column proportions™: Motivations of early-
stage entrepreneurs, 2007-2009

2007 2008
(A) : (8)

2009

; (C)
| Opportunity motive _
| Necessity motive ! _ A
| Other motive _ _
| Results are based on two-sided tests with significance level 0.05. For each significant pair, the |
| key of the category with the smaller column proportion appears under the category with the |
| larger column proportion.

|a. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable |
| using the Bonferroni correction.

| b. Cell counts of some categories are not integers. They were rounded to the nearest integers |
| before performing column proportions tests.

Source: GEM, Adult Population Survey, Romania, 2007-2009

A
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Appendix 5: Comparisons of column proportions®* regarding innovation
and competitiveness in case of early-stage entrepreneurs

How many fpﬂtential] customers consider product
new/unfamiliar?

2007 2008 | 2009 |

All | Some | None | All | Some None| All |Some| None |
, LA | B | (© [ @AW ® [ ©]| " | B ©
| How many Many 3 B B B
| businesses Few | * | C | 3 I ¢ | | | ¢ |
| offer the same
| products? | _ : _ ! | _ | | !
| Results are based on two-sided tests with significance level 0.05. For each significant pair, the

| key of the category with the smaller column proportion appears under the category with the
| larger column proportion,

a. This category is not used in comparisons because its column proportion is equal to zero or
| one.

| b. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable
| using the Bonferroni correction

| c. Cell counts of some categories are not integers. They were rounded to the nearest integers
| befare performing column proportions tests.

& ] a a

Mone

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009

Appendix 6: Comparisons of column proportions” regarding TEA and EB
by current number of jobs, 2007-2009

2007 | 2008

) S S )|
! MNo jobs _ 2
Current number of jobs, 4 | 1-5 jobs
categories - TEA | 6-19 jobs

| 20+ jobs

| Nojjobs
Current number of jobs, 4 | 1-5 jobs
categories - EB | 6=19 jobs

| | 20+jobs | N |

Resulis are based on two-sided tests with significance level 0.05. For each significant pair,
the key of the category with the smaller column proportion appears under the category with
the larger column proportion.
a. This category is not used in comparisons because its column proportion is equal to zero or
one,
b. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable
using the Bonferroni correction.

c. Cell counts of some categories are not integers. They were rounded to the nearest integers
_ before _p-e:fnrming column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 7: Comparisons of column proportions*® TEA and EB by expected
number of jobs, 2007-2009

2007 2008
(A) _ (B)
Mo jobs
1-5 jobs
6-19 jobs
| 20+ jobs
Mo jobs
1-5 jobs
6-18 jobs
_ | 20+ jobs
Results are based on two-sided tests with significance level 0.05. For each significant pair, the
key of the category with the smaller column proportion appears under the category with the
larger column proportion.
a. Tesis are adjusted for all pairwise comparisons within a row of each innermost subtable
using the Bonferroni correction.

b. Cell counts of some categories are not integers. They were rounded to the nearest integers
| before performing column proportions tests.

[
EB [
f

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 8: Comparisons of column proportions®‘: individual perceptions
regarding entrepreneurial activity in different age categories, 2007-2009

2007 2008 2009

35- 35- 35-
44 a4 44

()

Knows a person
who started a
business in the
past 2 years

Sees good
opportunities for
starting a business
in the next 6
months

Has the required
knowledge/skills to
starl a business

Fear of failure
would prevent R to
start a business

All inhabitants
prefer uniform
living standard

Starting a
business is
considered as a
good career
choice

Persons growing a
successful new
business receive
high status

Lots of media
coverage for new
businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proportion appears under the category with the larger column proportion.
a. This category is not used in comparisons because the sum of case weights is less than two.

b. This category is not used in comparisons because its column proportion is equal to zero or one,

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferroni correction.

d. Cell counts of some categories are not integers. They were rounded to the nearsst integers before
performing column proportions tests,

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 9: Comparisons of column proportions®‘: individual perceptions
regarding entrepreneurial activity in 18-24 age category, 2007-2009

2007 2003

A ] @

Knows a parson who started a businass in the past 2 years
Sees good opporiunities for starting a business in the next & months

Has the required knowledge/skilis to start &8 business
Fear of failure would prevent to start a business
_All inhabitants prefer uniform living standard

Starting & business is considerad as a good career choice
Persons growing a successful new business recene high status

Lotz of madia coverage for new businessas

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of
the category with tha smaller column propartion appears under the calegory with the larger eolumn
proportion.

a. This category is not used in comparisons because the sum of casa weights is less than two.

b. This category is not used in comparisons because its column proportion is equal to zero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferroni comrection.

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009

Appendix 10: Comparisons of column proportions®‘: individual perceptions
regarding entrepreneurial activity in 25-34 age category, 2007-2009

2007 | 2008 2009
Ay | (B (€

Knows a person who started a business in the past 2 years

Sees good opportunities for starting & business in the next & months

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

| -.-';-'-.H mhabita ngﬁrefer uniform Ilmﬁg E_lfgndard

Starting a business is considered as a good career cholce

Persons growing a successful new business receive high status

Lots of media coverage for new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of
the category with the smaller column proportion appears under the category with the larger column
proportion.

a, This category is not usad in comparisons bacausa the sum of case waights is lass than two.

b. This category is not used in comparisons becausa its column proportion iz equal to zero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferroni comection.

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 11: Comparisons of column proportions®: individual perceptions
regarding entrepreneurial activity in 35-44 age category, 2007-2009

2007 2008 2009
(A) <

Knows a person who started a business in the past 2 years

‘Sees good opportunities for starting a business in the next8 months | C

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

All inhabitants prefer uniform living standard

Sfarting a business is considered as a good career cholce

Persons growing a successful new business receive high status

Lots of media coverage for new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proporion appears under the catagory with the larger column
proportion.

a. This category is not used in comparisons because the sum of case weights is less than two.

b. This category is not used in comparisons because its column proportion is equal to zero or one.

¢. Tests are adjusted for all pairwize comparizong within a row of each innermozst subtable using the
Bonferroni comection.

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009

Appendix 12: Comparisons of column proportions®®: individual perceptions
regarding entrepreneurial activity in 45-54 age category, 2007-2009

2007 2008 2009
Ay | (B {C)

Knows a person who started a business in the past 2 years

Sees good opportunities for startil{i-:l a business in the next 6 months c | C

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

All inhabitants prefer uniform living standard

Starting a business |s considered as a good career choice

Persons growing a successful new business receive high status

.Lutus of mer;l-ia coverage for new .businesses : .A.

Results are based on two-sided tests with significance level 0.05, For each significant pair, the key of the
category with the smaller column proportion appears under the category with the larger column
proparion.

a. This category is not used in comparisens because the sum of case weights is less than two,

b. This category is not used in comparisons becausge its column proportion is equal to zero or one.

c. Testz are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Banferroni correction.

d. Cell counts of some categores are mot integers. They were rounded to the nearest integers before
performing column proportions tests,

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 13: Comparisons of column proportions®’: individual perceptions
regarding entrepreneurial activity in 55-64 age category, 2007-2009

2009
(<

Knows a person who starled a business in the past 2 years

Sees good opportunities for starting a 5_u3+ness_i}1 the n;:ﬂ_ﬁ manths

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

e e,

All inhabita nfﬁéfer uniform living standa rd

Starting a business is considered as a good career cholce

Persons growing a successful new business receive-high status

Lots of media coverage for new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of
the category with the smaller column proportion appears under the category with the larger column
proportion.

a. This category is not used in comparisons because the sum of case weights is lass than twa.

b. This category is not used in comparisons because its column proportion is equal to zero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferrani comection.

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 14: Comparisons of column proportions®’: individual perceptions
regarding entrepreneurial activity by household income categories, 2007-

2007

'1owesl middie -

33% | 33%
Ay | (B)

, it

| Knows a person who

| started a business in .3

| the past 2 years

| Sees good

| opportunities for

{ starting a business in

| the next 6 months

| Has the required

| knowledge/skills to

| start a business

I

: Fear of failure would

| prevent to start a

g_pusiness

| All inhabitants prefer

| uniform living standard |

| Starting a business is
| considerad as a good
| career choice

| Persons growing a

| successful new

| business receive high
| status

| Lots of media c‘werage-

[ : A
| for new businesses

2009

2008

upper | lowest - middle
33% 33% 33%
(C) W | ®)

AB

A A

2009

middle | upper
33% 33%

® | ©

A AB

| Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
| category with the smaller column proportion appears under the category with the larger column

| proportion

| & This category is not used In comparisons because the sum of case weights is less than two.
| b. This category is not used in comparisons because its column proportion is equal to zero or one.
| c. Tests are adjusted for all pairwise comparisons within a row of each innermest subtable using the

| Bonferroni correction.

| d. Cell counts of some categories are not integers. They were rounded to the nearest integers before

| performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 15: Comparisons of column proportions®:
individual perceptions of the lower household income category
Regarding entrepreneurial activity, 2007-2009

2007 2008
(A) (B)

Knows a person who started a business in the past 2 years

‘Sees good opportunities for starting a business in the next 6 months | | ac

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

All lnhabl;tanls prefer uﬁrfl:urrn Il.wng standard

Starting a business |s considered as a good career choice

Persons growing a successful new business receive high status

Lots of media coverage for new businesses

Results are based on two-sided tests with significance levael 0.05. For each significant pair, the key of the
category with tha smaller eclumn proportion appears under the category with the larger column
proportion.

a. This category is not used in compariscns becausa the sum of case weights is less than two,

b. This category iz not used in comparisons because its column proportion is egual to zero or one.

c. Tests are adjusted for all pairwize compansons within a row of each innermost subtable using the
Bonferroni correction.

d. Cell counts of some categones are not integers. They were rounded to the nearest integers before
performing column proportions tests,

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 16: Comparisons of column proportions®:
Individual perceptions of the middle household income category
regarding entrepreneurial activity, 2007-2009

Knows a parson who started a business in the past 2 years

Sees good opportunities for slartlﬁﬁ_a business in the next 6§ months

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

Starting a business is considered as a good career choice

Persons growing a successful new business receive high status

Lots of media coverage for new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, tha key of the
category with the smaller coelumn proportion appears under the category with the larger column
proportion.

a. This category is not used in comparisons because the sum of case weights is less than two,

b. This catagory is not uged in comparsans bacause ites column proportion is equal to zero or one.

c. Testz are adjusted for all pairwizse comparsons within a row of each innarmost subtable using the
Bonferroni cormection.

d. Cell counts of some categones are not integers. They were rounded to the nearest integers before
performing column proportions tests,

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 17: Comparisons of column proportions®:
Individual perceptions regarding entrepreneurial activity by
Educational level, 2007-2009

2007 2008 2009

s0me .5EEDﬁd-. posl . soma .Eat,und-. post gra| soma .S-&CDr'bﬂ-. post
|second-| ary |second-|grad|second-| ary second- | d | second- ary |second-
ary degree ary eXp ary degree ary exXp ary degree any
, W | B | © D W | B | © O N | B | ©
| Knows a person
| who started a
| business in the
| past 2 years
| Smes good
| opporunities for
| starting &
| business in the
| mext & months

AB

A A o

A A A

| Has the required
| knowledgelskils
| o start a

| business

| Fear of failure

| would prevent 1o

| start a business

| All inhabitants

| prefar uniform

| Biwing standard

| Starting a

| business is

| considerad as a

| good career

| choice

Persons grawing
| @ successful new
| business receive
| high status

| Lots of media

| coverage for new AC
| businesses

| Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the categary with [
| the smaller column proportion appears under the category with the larger column proportion.

| a_ This category s not usad in comparisons becausa the sum of casa weights is less than two.

| b. This category |s not used in comparisons because its column proportion is equal to zero or ane

| & Tests are adjusted for all pairwise comparisons within & row of each innermost subtable using the Bonferroni |
| comection

| d. Cell counts of some categories are not integers. They were rounded to the nearesl integers before performing |
| eolumn proportions tests

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009

Entrepreneurship in Romania m 2009 Country Report




Appendices

Appendix 18: Comparisons of column proportions®:
Individual perceptions regarding entrepreneurial activity of those whose
educational level is some secondary, 2007-2009

2007 2008
(A) iB)
Knows a person who staried a business in the past 2 yvears AC

Sees good opportunities for starting a business in the next § months

Has the required knowledge/skills to start a business

Fear of fallure would prevent to start a business

All [rﬁ:ahi!ants prefer uniform fiving standard

Starting a business is considered as a good career choice o

Persons growing a successful new business receive high status A A

Lots of media coverage for new businesses AC

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of
the category with the smaller column proportion appears under the category with the larger column
proportion

a. This catlegory is not used in comparisons because the sum of case weights is less than two.

b. This category is not used in comparisons because its column proportion is equal to Zero or one,

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable wsing the
Bonferroni comaction

d. Cell counts of some categories are nol integers. They were roundad to the nearest integers before
performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 19: Comparisons of column proportions*:
Individual perceptions regarding entrepreneurial activity of those whose
educational level is secondary degree, 2007-2009

2007 2008

(Al (B}
Knows a person who started a business in the past 2 years L

Sees good opportunities for starting a business in the next 6 months C

T Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

All inhabitants prefer uniform fiving standard

Starting a business is considerad as a good career choice

Paersons growing a successful new business receive high status

Lots of media coverage for new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of
the category with the smaller column proportion appears under the category with the larger column
proportion

a. This category is not used in comparisons because the sum of case weights is less than two.

b. This category is not used in comparisons because its column proportion is equal to zero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonfarroni corraction

d. Call counts of some categories are not integers. They were rounded to the nearest integers befora
performing column propertions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 20: Comparisons of column proportions®:
Individual perceptions regarding entrepreneurial activity of those whose
educational level is post secondary, 2007-2009

2007 2008
(A (B)

Knows a person who started a business in the past 2 years

Seas good opportunities for starting a business in tha next 6 months

Has the required knowledge/skills to start 8 business

Fear of failure would prevent to start a business

All inhabitants prefer uniform fiving standard

. Starting a business is considerad as a good career choice

Persons growing a successful new business receive high status

Lotz of media coverage for new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of
the category with the smaller column proportion appears under the category with the larger column
proportion

a. This category Is not used in comparisons because the sum of case weights is less than two

b. This category Is not used in comparisons because its column proportion Is equal to zero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost sublable using the
Bonferranl corraction

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 21: Comparisons of column proportions®:
Individual perceptions regarding entrepreneurial activity of those whose
educational level is grad exp, 2007-2009

2007

(Al
Knows a parson who stared a business in the past 2 years B

Sees good opportunities for starting a business in the next & months

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

. ..;‘.-'-.IJ inhabitants prefer uniform living S-tal'ldﬂl:d

Starting a business is considered as a good career choice

Persons growing a successful new business receive high status

' Lots of media coverage far new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the kay of the
category with the smaller column proportion appears under the category with the larger column
propartion.

a. This category is not used in comparisons because the sum of case weights is less than two.

b. This category is not used in comparisons because its column proportion is equal to Zero or ona.

c. Tests are adjusted for all pairwise comparizsons within a row of each innermost subtable using the
Bonferroni comection.

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 22: Comparisons of column proportions®":
Individual perceptions regarding entrepreneurial activity of entrepreneurs
and non-entrepreneurs, 2007-2009

Knows & person who started a business
in the past 2 years

Sees good opportunities for starting a
business in the next & months

Has the required knowledgealskills 1o start
a business

Fear of failure would prevent to start a
business

All  inhabitants prefer uniform [living
standard

Starting a business is considered as a
qood caresr cholce

Fersons growing &8 successful new | A
business receive high status

Lote of media coverage for new A | A
businesses

Results are based on two-sided tests with significance level 0.05. Fer each significant pair, the key of tha
category with the smaller column proportion appears under the category with the larger column proportion
a, This category is not used in comparisons because the sum of case weights is less than two

b. This categaory is not usad in comparisons because its column propartion s aqual to zero or one,

c. Tests are adjusted for all pairwise comparisons within a row of sach innermost subtable using the
Banfarroni correction,

d. Cell counts of some categories are not integers. They were rounded fo the nearest integers before
perfarming column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendices

Appendix 23: Comparisons of column proportions®:
Individual perceptions regarding entrepreneurial activity of male
entrepreneurs and non-entrepreneurs, 2007-2009

2007 2008

NO YES NO YES
(B)

Knows & person who started a A A
business in the past 2 years

Sees good opportunities for starting A A
a business in the next 6 months

Has the required knowledge/skills to
giart a business

Fear of failure would prevent to start
a business

All inhabitants prefer uniform living
standard

Starting a business |s considered as
a good career choice

Persons growing a successful new A
business receive high status

Lotz of media coverage for new A
businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proportion appears under the category with the larger column proportion.
a. This category is not used in comparisons because the sum of case weights is less than two.

b. This category is not used in comparisons bacause its column proportion is equal to zero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferroni comection.

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendices

Appendix 24: Comparisons of column proportions®:
Individual perceptions regarding entrepreneurial activity of female
entrepreneurs and non-entrepreneurs, 2007-2009

2007 2008

NO YES NO YES

(B) (B)

Knows & person who staded a A A
business in the past 2 years

Sees good opportunities for starting a A A
buginess in the next § monihe

Has the reguired knowledge/skills to
start a business

Fear of failure would prevent to start a
business

All inhabitants prefer uniform  living
standard

Starting a business is considered as a
good career choice

Persons growing a successful new
business receive high status

Lotz of media coverage for new A A
_ugibesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of
the category with the smaller column proportion appears under the category with the larger column
proportion

a. This category is not used in comparisons because the sum of case weights is less than twa.

b. This category is not used in comparisons because its column proportion is equal to zero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each Innemmost subtable using the
Bonferroni correction.

d. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendix 25: Comparisons of column proportions®:
Individual perceptions regarding entrepreneurial activity of entrepreneurs
and non-entrepreneurs, by gender, 2007-2009

Appendices

2007

NO

YES

2008

MO

YES

2009

NO

YES

Male

| Female

Mate |Female

Male |Femals

Male | Femals

Mada | Female

Male |Female

(Al

(B)

(A) | (B)

(A | (8

A | (B)

A [ @

(A) | (B)

Knows a person who
started a business in
the past 2 years

B

B

Sees good
opportunities for
starting a business in
the next & months
Has the reguired
knowledge/skills to
 Btart & business
Fear of failure would
prevent to start a
‘business
All inhabitants prefer
uniform living
standard

Starting a business is
considered as a good
career choica

Persons growing a
successful new
business receive high
status

Lots of media
caoverage for new
businesses

A

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proportion appears under the category with the larger column proportion.

a, This category is not used in comparisons because the sum of case weights is less than twa.

b. This category is not used in comparisons bacause its column proportion is equal to Zero or one,
c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the

Bonferroni correction.

d. Cell counts of some calegories are not integers. They were rounded to the nearest integers before

performing column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendices

Appendix 26: Comparisons of column proportions®:
Individual perceptions of early-stage entrepreneurs regarding
entrepreneurial activity, 2007-2009

2007 . 2008
@ | @

Knows a parson who starfed a business in the past 2 years . . .
Sees good opportunities for starting a business in the next § months c C
| Has the required knowledge/skills to start & business . .
| Fear of failure would pre'.ra.m to start a business
| Al inhabitarts prefer uniform living standard
: Slarllngi a business is considered as a-éuad career choice
Persons growing a successful new business receive high status
| Lots of media coverage for new businesses | c

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proportion appears under the category with the lammer column
proportion

a. This category 1s not used in comparisons because its column proportion is equal to 2ero of one.

b. This category is not used in comparisans because the sum of case weights is |ess than two.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferrani comeaction

d. Cell counts of some categories are not integars. They ware rounded lo the nearast intagers bafore
parforming column propartions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendices

Appendix 27: Comparisons of column proportions®:
Individual perceptions of early-stage and non-early-stage entrepreneurs
regarding entrepreneurial activity, 2007-2009

2007

2008

NO

YES

NO

YES

(B)

(B)

Knows & person who started a
business in the past 2 years

A

Sees good opportunities for starting

A

A

Has the required knowledge/skills to
start a business

Fear of failure would prevent to start

a business

All inhabitants prefer uniform living
standard

Starting a business is considered as
a good career choice

Persons growing a successful new
business receive high status

Lots of media coverage for new
businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column propertion appears under the category with the larger column proportion.
a. This category is not used in comparisons because its column proportion is equal to zero or one.

b. This category is not used in comparisons because the sum of case weights is less than two.

c. Tests are adjusted for all pairwise comparnsons within a row of each innermost subtable using the

Bonferroni correction.

d. Cell counts of some categories are nol integers. They were rounded to the nearest integers before

performing column proportions tests,

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendices

Appendix 28: Comparisons of column proportions®:
Individual perceptions of male early-stage entrepreneurs regarding
entrepreneurial activity, 2007-2009

2007

A

Knows a person who staried a business in the past 2 years 2

Sees good opportunities for starting a business in the next § months c

Has the required knowledge/skills to start a business

Fear of failure would prevent to start a business

All [rﬁ:ahi!ants prefer uniform fiving standard

Starting a business is considered as a good career choice

Pearsons growing a successful new business receive high status

Lots of media coverage for new businesses C

Results ane based on two-sided tests with significance level 0.05. For sach significant pair, the kay of the
category with the smaller column proportion appears under the category with the larger column
proportion

a. This calegory |s not used in comparisons because its column proportion Is equal to zero or cne,

b. This category is not used in comparisons because the sum of case weaights is lass than two.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferroni comection

d. Cell counts of some categories are not integars. They were rounded to the nearest integers before
parforming column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendices

Appendix 29: Comparisons of column proportions®:
Individual perceptions of nascent entrepreneurs regarding entrepreneurial
activity, 2007-2009

2007 | 2008
. A | (B
Knows a parson who starfed a business in the past 2 years " |
. Seas good epportunities for starting a business in the next 6 months ! C
| Has the ragquired knowledgelskills to start a business '
| Fear of failure would prevent to start a business
| All inhabitants prefer uniferm living standard
| Starting a business is considered as a good career choice
Persons growing & successful new business receive high status

Lots of media coverage for new businesses [ [

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proportion appears under the category with the lamer column
proportion

a. This category Is not used in comparisons because its column proportion is equal to 2ero or ong,

b. This category is not used in comparisons because the sum of case weights is less than twa,

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the

Bonferrani comrection
d. Cell counts of some categories are not integars, They wera rounded 1o the nearest intagers before

parforming column propartions tests, [
Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009

Appendix 30: Comparisons of column proportions®:
Individual perceptions of established entrepreneurs regarding
entrepreneurial activity, 2007-2009

2007 2008
(A) (B)

. Knows a parson who starfed a business in the past 2 years '

. Seeas good opportunities for starting a businass in the next & months | B c

| Has the raguired knowledge/skills to starl a business '

| Fear of failure would prevent to star a business

: All inhabitants prefer uniform living standard

| Starting a business is considered as a good career choice

Persons growing & successful new business receive high status
: Lots of media coverage for new businesses

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proportion appears under the category with the larger column
proportion.

a. This category Is not used in comparisons because the sum of case weights is less than two,

b. This category is not used in comparisons becausa its column proportion is equal to 2ero or one.

c. Tests are adjusted for all pairwise comparisons within a row of each innermost subtable using the
Bonferrani comection

d. Call counts of some categories are not integars. They were rounded lo the nearast integers bafore
parforming column proportions tests.

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2007-2009
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Appendices

Appendix 31: Comparisons of column proportions™":
Individual perceptions of social and non-social early-stage entrepreneurs,
2009

Knows a person who siarted a business in the past 2 years

 Sees good opportunities for starting a business in the next & months

Has the raquired knowledge/skills to start a business

Fear of failure would prevent to start a business

All inhabitants prefer uniform living standard

Starting a business is considerad as a good career choice

Persons growing a successful new business receive high status |

Lots of media coverage for new businesseas |

Results are based on two-sided tests with significance level 0.05. For each significant pair, the key of the
category with the smaller column proporiion appears under the category with the larger column
proportion.

a. Tests are adjusted for all pairwise comparisons within @ row of each innermost subtable using the
Bonferroni corection

b. Cell counts of some categories are not integers. They were rounded to the nearest integers before
performing column propartions tests,

Source: Own calculations based on GEM, Adult Population Survey, Romania, 2009
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GEM National Teams - 2009

GEM National Teams - 2009

Institution

Mational Team
Members

Financial Sponsors

APS Vendor

Center for
Entreprenaurship,
IAE Business
School

Universidad Austral

Silvia Torres
Carbonsll
Leticla Arcucci
Juan Martin
Redriguez

Center for
Entrepreneurship,
LAE Business School,
Universided Austral

Banco Santander Rio

Subsecretaria de
Desarralla Ecandmico,
Ministerio de Desarrollo
Econdmico - Gobierna de
la Ciudad de Buenos Alres
Prosperar, Agencia
Macional de Desarrollo de
Inversiones

MORI Argentina

Vierick Leuven
Gent Managament
School

Jan Lepoutre
Hans Crijns
Migual Meuleman
Ohivier Tilleul

Policy Research Centra
Enftreprenaurship and
International
Entrepraneurship, Flemish
Government

TNS Dimarso

Bosnia and
Herzegovina

Entrepreneurship
Developmeant
Centre Tuzla

{in partnership with
University of Tuzla)

Bahrija Umihanic
Rasim Tulumowid
Borls Curkovié
Senad Fazlowic
Admir Mukovié
Esmir Spahit
Sladana Simid
Mirela Arifovic

Municipality of Tuzia
Governmeant of Tuzla
Canton

Foundation of Tuzla
Community

PULS BH d.o.o.
Sarajevo

IBGIP - Instituto
Brasilairo da
Qualidade e
Produtividade

Simara Maria 5. 5,
Greco

Paulo Alberio Bastos
Junior

Joana Paula
Machado

Reodrigo G. M
Sihvasira

Carlos Artur Kriger
Passos

Jllio César Felix

Institute Bragileiro da
Quakdade & Produtividade
- |BQP

Servigo Brasileiro de Apolo
&8s Micro e Pequenas
Empresas - SEBRAE

Servico Nacional de

Aprendizagem Indusirial -
SENAI /PR

Servigo Social da Inddstria
- SESI/ PR

Boniha Comunicagio
& Marketing 5/C Ltda.

Universidad del
Desarrolla

Universidad Adolfo
Ibafez

Univ. de Tarapacé

Univ. Catdlica del
Norte

Univ. Catélica del
Morte

José Ernesto
Amorde
Daniela Ortega

German Echecopar
Carla Bustamante

Vesna Karmelic
Roberto Gamboa
Aguilar
Hernando Bustos
Andrau

Dante Chogue
Cacaras

Gianni Romani
Migue| Atienza

InnovaChile de CORFO

ICARE

Area Emprendimisnto,
Liderazgo y TIC's de |a
Universidad da Tarapaca

Universidad Catdlica del
Morte, DGIP.

Gobiemo Reglonal,
Agencia Regional
Desarrollo Productiva.

Universidad Catdlica del
Maorte, DGIP,

Gobierno Regional,
Agencia Regional
Dasarrolio Productiva.
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GEM National Teams - 2009

Team

Institution

Hational Team
Marmbars

Financial Sponsors

Valparalso

Bio-Bio

Univ. Técnica
Fadarics Santa
Maria

Unirv. del Desarrolio

Univ. de la Fromtera
ANCUBATEC

Cristobal Fernandez
Rabin

Jorge Cea Valencia
Juan Tapia

Carlos Smith
Jogé Emesto
Amonds
Daniela Ortega

Carlos lsaacs
Bornand
Claudina Uribe

Barquez
Frankiin Valdebanio

Departamenio de Industrias
y Centra da Ingeniera de
Mercados, CIMER, de la
Univ, Técnica Federica
Santa Maria

El Mercurio de Valparaiso

UOD-Facultad da
Economia y Megocios.

Direccldn da Innovackn y
Transferencia Tecnaoldgica
da la Universidad de La
Frontara

Tsinghua University
SEM

Jian Gao
Lan Qin

SEM Tsinghua University

SINOTRUST
International
Information &
Consulting (Baijing)
Ca., Lid_

Liniversidad de los
Wndes

Liniversidad ICESI

Liniversidad de| Morte

Pontificia Universidad
Uavariana Cali

uis Migusl Alvarez
lba Tatiana Pefia

ivis Gomez
ledad
Carazo

Fernando Persira
ilberto Arias

Martinez

Universidad de los Andes

Universidad del Norte
Pontificia Universidad
Javerlana Cali

Fundacion Corona

Cantro Machonal de
Consultorfa

J.J. Strossmayer
University in Osdlek

Slavica Singer
Matasa Sarlija

Sanja Plaifer

Djula Borozan
Suncica Obarman
Peterka

Ministry of Economy.
Labour and
Entrepremsurship

SME Policy Centra =
CEPOR, Zagrab

J.l. Strossmayer University
in Osijek — Faculty of
Economics, Osijek

Puls. do.a.,
Zagreb

Thomas Schott
Tarben Bager
Hannes Ottossan
Lars Hulgérd

Kim Klyver

Kent Wickstram
Jensen

Roger Spear

Linda Andersan
Majbrit  Rostgaard
Evald Suna Leve
Nealsen

IDEA = International Danish
Entrepraneurship Academy
RUC — Roskilde University
Centre, Center for Social
Entreprensurship

mne

Institute for Businass
Cycle Analysis

Drominkcan
Republic

Pantificia
Universidad
Catdlica

Madre y Maestra
{PLICMM)

Guillermo  van  der
Linde
Maribal K Justo
Alina Bedlo

Grupo Vicinl
Internaticnal Financial
Centra of the Americas
Consajo Nacional de
Compatitividad

Gallup Replblica
Daminkcana

Escuela Superior
Palitécnica del
Litoral (ESPOL}-
ESPAE Graduata
School of
Management

Virginka Lasio
Ma. Ellzabeth
Artmaga

Guido Caicado

Escuela Superior
Politécnica ded Liboral
(ESPOL)

Survey Data

Turku School of
Economics

Anne Kovalainen
Jama Hainanen

Tommi Pukkinen
Pekka Stenhoim

Ministry of Employmant and
the Economy

Ministry of Education

Turku School of Economics

Taloustutkimies Cry
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GEM National Teams - 2009

Institution

Hational Team
Mambers

Financial Sponsors

EMLYON Business
School

Qlivier Torres
Dranielle Rousson

Caizse des Depols

Leibniz Univarsity of
Hannover

and

Fedaral
Emgloyment
Agency (BA) =
Institute for
Employment
Research (LAB)

Rolf Sternberg
Lido Brixy
Christlan Hundt

Federal Employment
Agency (BA) = Institute for
Employment Research (IAB

Foundation for
Economic and
Industrial Research
(IDBE)

Stavros [oannides
Aggelos Teakanikas
Stalina
Chatzichristou
Evaggelia
Wakawanioti

Foundation for Econonic
and
Industrial Research (I0BE)

Francisco
Marroguin
University

Huge Maul
Jarsham David
Casasola

Lisardo Bolafios
Georgina Tunarosa

Francisco Mamoguin
University

The Chinesa
University of Hong
Kong

Hugh Thomas.
Kevin Au
Louis Leung
Mingles Taoi
Bernard Suen
Wiltan Chau
Flarence Ho
Rosanna Lo
Le Zheng
Wang Weili

Shanzhen Academy of
Social Sciences

Hong Kong Business
Intermediary Co, Ltd,

Consumer Search

Unkversity of Pécs,
Faculty of Business
and Economics

Laszld Szerh
Altila Varga
Jizsef Ulbart
Zoltan J. Acs
Birl Tedjasen
Gabor Markus
Péter Szirmai
Attita Pethad
Katalin Szakacs

National Cffice for
Ressarch and Technology

Gaorge Mason University

University of Pécs, Faculty
of Business and Economics

Reykjavik University

Régnvaldur
Ssmundsson

Silja Bjbrk
Babduradittic

Reykjavik University

Capacent Gallup

University of Tehran

Abbas Bazargan
Caro Lucas
Mezameddin Faghih
A A, Moosavi-
Movahedi

Leyla Sarfarar

A, Kordrmael|
Jahangir Yadallahi
Farsi
M._Ahamadpour
Draryani

5. Mostafa Razavi
Mohammad Reza
Zali

Mohammad Reza
Sepehrl

Iran' & Ministry of Labour
and Social Affairs

Iran's Labour and
Soclal Security Institute
(LSSl)

DOr. Mochammad Reza
Zali

The Ira Center of
Busginess,
Technology &
Soclety, Ben Gurlon
University of the
Megay

Ehud Menipaz
Yoash Avrahami
Miri Lerner
Yossl Hadad
Do Barak

The Ira Canter for
Business, Technology &
Soclety, en Gurion
Undversity of the Negey

Saml Shamoon College of
Engineering

Rotemn Park NGO for
Entrepreneurship
Encowagement
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GEM National Teams - 2009

Mational Team
M

Financial Sponsors

APS Vendor

Guido Corbetta
Glevannl Valentin

Atradius
Emst & Young

‘Farget Research

Girjanauth Boodraj
Mauvalyn Bowen
Joan Lawia

Marcia McPherson-
Edwards

Vanetta Skeete
Horace Wilkams

Faculty of Business and
Management, University of
Technology, Jamasca

Cashmera
Imtemational Limited

Keig Liniversity
Musashi University
Shobl University

Takehike lscbe
Moriyukl Takahashi
Tsuneo Yahagl

Venture Enterprise Center
Ministry of Economy, Trade
and Industry

Social Survey
Research Information
Co. Lid (SSRI)

Jinju Mational
Liniversity

Bung-sik Bahn
Sang-pyo Kim
Kyoung-mo Song
Dong-whan Cho
Jong-hae Park
Min-Seok Cha

Small and Medium
Business Administration
[SMBA)

Henkook Resaarch
Cao.

The TeliaSoners
Institute at the
Biockholm School
of Economics

in Riga

Oiga Rasirigina
Alf Vanags
Anders Paalzow
fyacheslav
Dombrovsky
Armis Sauka

TeliaSonera AB

Malaysis

University Tun
Abdul Razak

Siri Roland Xavier
Dewi Amiat Sapuan
Ainon Jauhariah Abu
Samah

Lellanie Mohd Nor
Maohar Yusof

University Tun Abdul Rezak

International
Development
Research
{IDRC)

Centre

Lois Btevenson
Susan Joekes
Edgard Rodriquez
Abderrahmane
Abedou

Ahmed Bouyacoub
Hada Hattab
Matthias Hohn

Tony Feghal

Yusuf Sidani
Ghassan Omet

Adel Bino

Mohemed Darrabi
Lamia Dandoune
Taha Ahmad Al
Fusail

Abdul Karim Sayaghi
Yousef Dacud
Tareq Sadeq
Alza Tartir

Ruba Adll. Shanti

International Devalopment
Research Cantre (IDRC)

Jolanda Hessels
Sander Wennekers
Chantal Hartog
Mielz Bosma

Rey Thsrik

André van Stel
Ingrid Verheul
Philipp Koellinger
Patar van der Zwan

Dutch Ministry of Economic
Affairs

Bodo Graduate
School of Business

Lars Kolvereid
Erlend Bullvaag
Bjorn Willy Aame
Eirlk Pedersen
Tars Mathisen

Minkstry of Trade and
Industry

Innowvation Norway
Kunnskapsparken Bodo
AS, Canter for Infovation
and Entrepreneurship
Kunnskapsfondat Nardland
AS

Bodo Graduste School of
Business
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GEM National Teams - 2009

Institution

Mational Team
M

Financial Sponsors.

Acelerador de
Empressas de
Ciudad del Saber

IESA Panama -
Fundacién de
Estudios
Avanzados de
Gerencia

Federico Fermnandez
Manusl Loranzo

Manuel Armocha
Michael Penfold

Camara de Comercio
Industriss de Panams
Cable & Wireless Panama

APC - Asociacidn
Panarmefa de Crédite
Almacenajes, 5.4

Banco Interamencans de
Desarrolle

Universidad ESAM

Jaime Serida
Oewalde Marales
Keiko Nakamatsu
Liliang Lehars

[T

Maria Dorokhina

Universidad ESAN

&t Saint Petersburg State
Univarsity

Alaxander
Chapuranko
Olga Obraztsova
Maria Gabelka
Tatiana Alimova
Julia Filatova
Kate Murzacheva

State University - Higher
Schoal

of Economics

Ministry of Economic
Dewvalopment of Russian
Federation

Alfsisal University

Munira A. Al-Ghamdi
Maher Alodan

Faisal A Al-Kadi
Morman Wright
Sulaiman AL Sakran
Mohammad 5
Khorsheed

The Centennial
FundfMational
Entreprenaurship Center

University of Movi
Sad - The Faculty
of Economics
Substics

Dusan Bobera
Bozidar Lekovic
Menad Yungak
Pere Tumbas
Sasa Bosnjak
Slobodan Marie

Insfitute for
Entreprenaurship
and

Small Buginess
Management,
Faculty of
Economics &
Businzss,
University of
Maribar

Executive Coundil of
Vojvodina Province -
Department for Economy

Marketing Agency
‘Drdrazen” d.o.o.
Subotica

Miroslav Rebemik
Polona Tominc
Ksanja Pusnik
Katja Crroga)

!niniutrr of the Economy
Slovenian Resaarch

Agency

Financa — Slovenian
Business

Daaily

The UCT Centre for
Innovation and
Entrepreneurship,
Graduate School of
Business,

‘Swiss South African
Cooperafion Initiative
Standard Bank of South
Africa

Niedsen South Africa
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GEM National Teams - 2009

Institution

Financial Sponsors

University of Cape
Town

Development Agency

Reglonal
Teams:
Andalucia

Asturlas

Aragon

Instituto de
Emprasa

Las Palmas & La
Laguna Univ.

inlv. de Cantabiria
Catedra Pyme de ia
Liniversidad de
Cantabria.

Univ. Castifla la
Mancha

Autbnoma de
Barcalona

Liniv. Migusl
Hemandeaz

Fundacidn Xavier

lgnacio de la Vega
Alicia Coduras
Isabel Gonzalez
Crstina Cruz
Rachida Jusio

Reglonal Team

Directors:
José Ruiz Navarrs

Juan Ventura
Victoria

Lucio Fuentslsaz

Rosa M. Batista
Caning

Feo. Jawvier Martinez

Carlos Guallarte

José M* Gomez
Gras

Ricardo Heméndez

DGPYMES

Fundacion Cultural Banesto
Fundacidn Incyde

|E Business School

Junta de Andalucia
Unicaja

Gob. del Principado de
Asturias

Gob. da Aragon

Dipto, Industria, Comercio y
Turisme

Fundacidn Emprendear en
Aragdn

Instituto Aragones Fomento
Consejo Aragones
Camaras de

Comercia,

Caja Canarias

Gobisrno de Canarias,
Promocion

Econdmica y Servicio de
Emplao.

Fondo Social Europeo
Camara Comercio,
Indusiria y Mavegacion de
las Palmas

Cablido de Gran Canaria

Santander

Gob. Regional Cantabria,
Consejeria de Economia y
Hacisnda.

Grupo Sardecan
Fundacion LUCEIF

Junta Castilla y Ledin

ADE Inversiones y
Servicios

Cenire Europecs de
Empresas & Innovacion de
Castilla y Ledn,
Universidad de Ledn

Fundacitn Rayat
Pargue Ciantifico da
Albacata

Caja Castilla La Mancha
IMPEFE

Ayuntamiento de Albacete
Univ, Castilla la Mancha.
Diputacién Provincial
Alloacete

SEPECAM

UGT (Iniciativas Futura)

Diputacitn de Barcelona
Departamento de Trabajo.
Genaralitat da Catalurya

Air Nostrum
IMPIWA

Junis Exiremadura
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GEM National Teams - 2009

Financial Sponsors

Medilla

CEE| Galicia

CEG

Grupo da

"Meétodos v Gaestidn
Emprasas” de la
Univ. Santiago
Compaostela
Direccidn Xeral do
Emgprega de la
Hunta de Galicia.

Autdnoma da
Madrid

Univ. de Murcia

Unky, Pibilica de
Mavarra

Centro Europes de
Empresas &
Innevacion de
Mavarra

Serviclo Mavarro de
Emgples,

Orkestra

Univ. De Deusto
Univ. Basque
Couartry

Univ. Mondragdn,

Fundacién Escusla
de Negocios de
Andalucia

Consejeria de
Economia, Empleo
y Turismo

Eduardo Bueno

Antonic Aragén

Lizaro Rodriguez

Lazaro Rodriguez

Univ, Extremadura
Central Muclear Almaraz
Spdiax, Sofiex

Arram Consultores, CCOO
LR

Extremadura, Urvicasa
Caja Rural da
Extramadura, Palicrisa
Fundacién Academica
Eurcpea de Yuste.

Grupo Alfonso Gallardo
Infostock Eurcpa
Extremadura

Camara Comercio Badajoz
y Camara Comercio
Cacares.

UGT Exdremadura, El
Parddico Extremadura,
Hoy Diario de Extremadura,
Garcia Plata y Asociados,
Quesaria Parez Andrada,
Fomanio Emprendadoras.

Confaderacion
Empresarios Galicia (CEG)
CEEIl Galicia 54 (BIC
Galicia)

Grupo de investigacion
“Métodos y Gastion
Empresas” da la Liniv.
Santiago Cormpeostela

IMADE
Fundacidn Genaral Liniv,
Autdnoma de Madrid.

Fundacedn Caja Murcia
Consejeria de Economia,
Empresa e Innovacidn
Instituto Faments regidn de
Murcla.

Centro Europeo de
Empresas & innovacidn de
Murcla

Univ. Murcia

Gob, Mavarra, Serviclo
Navarra de Empleo,

Eusho |kaskuniza

SPRI, Goblerno Vasco
Diputacion Foral Alava
Diputacidn Foral Bizkala
Diputacién Foral Gipuzkoa
Furdacién Emilio Soldevilla

FROCESA
Fundacién Escusia
Negocios Andalucia

Consejerla de Economila,
Empleo y Turieme
Fundacién Escuela de
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GEM National Teams - 2009

Institution

Financial Sponsors

Megocios Andalucka.

Scheal of Business
Administration (SBA
Fribourg)

Rico J. Baldegger
Andreas A. Brilhart
Mathias J. Reossi
Efienng Rumo
Patrick E. Schoffel
Thomas Straub
Muriel Barger

DemoSCOPE

Syria Trust for
Development

Syrian Young
Enfreprenaurs
Association (SYEA)

University of
Falarmoun

Majd Haddad
Nader Kabbeni

Yamama Al-Oraibi
Lean Al Habash

Abdulsalam Haykal
Hani Tarabichi

UNITEC

Robart Davia
Malama Solomona
Asoka Gunaraine
Stephen Cox
Judith King

Howard Fredarick
Stephen Haslatt
Tania Wolfigramm

Creatnx International /
Kaha'uTonga

Institut des Hautes
Eludas
Commerciales -
Soussa

Faysal Mansouri
Lotfi Belkacem

GTZ - Programme d Appul
& |'Entreprensuriat et &
I'Inmovatian

Makerare Uiniversity
Business School
(MUBES)

Arthur Sserwanga
Rebacca Mamabowiu-
Dawa

Sarah Kyajjusa
Laura Orobia

Peter Rosa

Waswa Balumywa

Makarara Univarsity
Business School

Bank of Uganda

Makerera Univarsity
Business School

Dectan McCrohan
Murat Erogul
Mico Vellinga
Qingia Tong
Maijha CQurwash

Mohammed Bin Rashid
Estabishment for SME
Devalopmeant

Khalifa Fund to Suppost
and Develop Small and
Medium Enterprises

Agton University

Jonathan Levie
Mark Hart

Erkcko Autio

Liz Blackford
Michsaeal Amyadike-
Danes

Alpheus Thomols
Alofa Martiarens
Mohammed
Shamsul Kharim
Yasser Bhatti

Department of Business,
Innovation and Skills
English RDAs

Imvest NI

Welsh Assembly
Government

Enterpriae LK

PRIME

Birmingham Ciy Council
Belfast City Council
Enterprise Northam lreland
Hunter Cantre for
Entrepreneurship,
University of Strathchyda

IFF Research Lid

Julio de Castro
Abdul All
I. Elaire Allen

Babszon College
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GEM National Teams - 2009

I'hlinrn“II T Financial Sponsors
Bill Bygrave
Candida Brush
Marcia Cobe
Lisa DiCarlo
Jukan Lange
Monica Dean
Joseph Onochie
lvory Phinizes
Edward Rogoff
Al Suhu

University of Leonarda Velga University of Montevideo
Maontevideo Fernando Bormaz
Pablo Regant
Adrian Edelman
Alvara Cristian|
Cecilia Gomeza
Venezuela Federico Femandez | Mercantil Servicios Datanalisis
Rebeca Vidal Financiaros
Aramis Rodriguez Fundacion lesa
Munzia Auletts Patrobras Energia

Venezuela
Kristie Seawright
Migls Bosma
Mick Hancock
Alicia Coduras
Marcia Cobe
Yana Litavsky
Chris Aylett
Jackline Odoch
Jeff Seaman
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Endnotes

'It is not a measure of business failure rate.

? See Appendix 1.

° Results are based on two-sided tests with significance level 0.05.
* For further details see Appendix 3.

° For further details see Appendix 4.

® For more details see Appendix 5.

" For more details see Appendix 6.

® For further details see Appendix 7.

® For further details see Appendix 8.

" For further details see Appendix 9.

" For further details see Appendix 10.

' For further details see Appendix 11.

" For further details see Appendix 12.

" For more details see Appendix 13.

" For further details see Appendix 14.

'® For further details see Appendix 15.

' For further details see Appendix 16.

' For further details see Appendix 17.

" For the comparisons of column proportions see Appendix 18.
* Appendix 19.

! For further details see Appendix 20.

? For results of the column percentage comparisons see Appendix 21.
% For further details see Appendix 22.

** For comparisons of column proportions see Appendix 25.

* For further details see Appendix 26.
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