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Executive summary

Main characteristics of entrepreneurial activity

The total early-stage entrepreneurial activity rate (TEA) in Romania in 2010 is 4.29%.
This rate is lower than that recorded in most Central-Eastern European countries (e.g.
Hungary, Croatia) and lower than the rate measured in 2009 (5.02%). The share of
nascent entrepreneurs among the adult population increased from 2.79% in 2009 to
3.31% in 2010. The rate of owner-managers of a new business has decreased
considerably from 2.3% in 2009 to 1.09% in 2010. The established business
ownership rate decreased from 3.16% in 2009 to the 2.08% level in 2010, as it was in
2008.

The female early-stage entrepreneurial activity rate remained at 3.19% in 2010. The
male early-stage entrepreneurial activity rate however, dropped from 6.91% to 5.13%
in 2010. The ratio between female and male early-stage entrepreneurial rate therefore
increased from 0.46in 200910 0.62in 2010.

The opportunity-driven start-up rate is 2.94% of the adult population, similar to the
value registered in the last year, while the necessity-driven nascent entrepreneurial
activity rate decreased from 1.71% to 1.27%, increasing the ratio of opportunity to
necessity entrepreneurship from 1.61 to 2.16. The proportion of entrepreneurs that
cited increasing income as the main reason for start-up was 37.12%, while 10.82%
were driven by independence. The growth aspirations of the Romanian early-stage
entrepreneurs increased considerably from the 2009's 7.01%, exceeding the 20.45%
registered in 2008, reaching 29.33% in 2010.

In 2010 the nascent-entrepreneurship rate increase was unable to compensate the
decrease in the rate of owner-managers of new businesses, leading to an overall fall in
TEA. Reference to the fall in the male early-stage entrepreneurial activity rate would
suggestthatthisledtoafallin TEAoverall.




Entrepreneurial activity and the economic crisis

Despite a decrease in 2010 of the number of entrepreneurs who consider
entrepreneurship conditions to be worse than they were in the previous year,
entrepreneurial pessimism regarding the economic crisis remains high in Romania.

The impact of the global financial economic crisis on the entrepreneurial activity
remains one of the highest among the GEM countries according to early-stage
entrepreneurs and established business owners. Among early-stage entrepreneurs
83.47% and 90.56% of established business owners think that starting a business is
more difficult than one year ago. Similarly, 60.39% and 84.31% think that growing a
business now is more difficult compared to one year ago. A share of 80.87% of early-
stage entrepreneurs and of 83.2% of established business owners think that the
global crisis causes fewer business opportunities in Romania, indicating the same
level as it was in 2009. The Romanian entrepreneurs' high level of scepticism
regarding the effects of the crisis are also linked to the fact that many government
initiatives intended to mitigate the effects of the crisis were focused on cutting costs,
the immediate effects of which have been felt by many.




1. Theoretical aspects of GEM research

The main aim of Global Entrepreneurship Monitor (GEM) research project is to study
the complex relationship between entrepreneurship and economic growth, to
measure the level of entrepreneurial activity between countries, to uncover factors
determining the levels of entrepreneurial activity and to identify policies which may
stimulate the level of entrepreneurial activity. GEM, as a research program that
focuses on a major driver of economic growth, on entrepreneurship, admits the widely
acknowledged phenomena that entrepreneurship is one of the most important forces
shaping the changes in the economic landscape. In 2010 the program included 59
countries, this group covers over 52% of the world's population and 84% of the world's
GDP.

GEM studies the behaviour of individuals with respect to starting and managing a
business. GEM observes the actions of entrepreneurs who are at different stages of
the process of creating and sustaining a business.Figure 1 summarizes the
entrepreneurship process and the operational definitions of GEM.

Figure 1: The entrepreneurship process and GEM operational definitions
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GEM uses the following group of terms in assessing the entrepreneurial activity of the
adult population.

Entrepreneurial Activity is seen as a process. GEM measures entrepreneurial
intentions, nascent, new and established business activity and business
discontinuation activity, defined as follows:

- Potential Entrepreneurs are those individuals aged between 18-64 years who
intend to start a business within three years.

- Nascent Entrepreneurs are those individuals aged between 18-64 years who
are actively planning a new venture. These entrepreneurs have done something
during the previous 12 months to help start a new business, that he or she will at least
partly own. Activities such as organizing the start-up team, looking for equipment,
saving money for the start-up or writing a business plan would all be considered as
active commitments to starting a business. This business has not paid salaries, wages
or any other payments to the owners for more than three months.

- Young Business Entrepreneurs or New Business Owners are those
entrepreneurs who at least partly own and manage a new business that is between 4
and 42 months old and have not paid salaries for longer than this period. These new
ventures are in the first 42 month after the new venture has been set up.

- Early-Stage Entrepreneurs (TEA) refers to the early-stage entrepreneurial
activity among the adult population aged between 18-64 years, identified as nascent
or young business entrepreneurs. In those cases when the respondent is involved
both as nascent and young business entrepreneur then the respondent is counted
only once as a nascent entrepreneur.

- Established Business Owners (EB) are those entrepreneurs who have set up
businesses that they have continued to own and manage and which had paid wages
and salaries for more than 42 months.

- Necessity-Driven Entrepreneurial Activity Rate is the percentage of those
involved in early-stage entrepreneurial activities who are involved in entrepreneurship
because they had no other option for work.

- Improvement-Driven Opportunity Entrepreneurial Activity Rate is the
percentage of those involved in early-stage entrepreneurial activity who claim to be
driven by opportunity as opposed to finding no other option for work and who indicate
the main driver for being involved in this opportunity is being independent or
increasing theirincome, rather than just maintaining theirincome.




- Business Discontinuation Rate is the percentage of population aged between
18-64 years who have, in the past 12 months, discontinued a business, either by
selling, shutting down, or otherwise discontinuing an owner/management relationship
with the business (Kelley etal., 2011, p. 64).

Entrepreneurial Attitudes and Perceptions express the general feelings of the
population towards entrepreneurs and entrepreneurship.

- Perceived Opportunities is the percentage of 18-64 who see good
opportunities to start a business in the area where they live.

- Perceived Capabilities is the percentage of 18-64 population who believe to
have the required skills and knowledge to start a business.

- Fear of Failure Rate is the percentage of 18-64 population with positive
perceived opportunities who indicate that fear of failure would prevent them from
setting up a business.

- Entrepreneurial Intention is the percentage of 18-64 population (individuals
involved in any stage of entrepreneurial activity excluded) who intend to start a
business within three years.

- Entrepreneurship as Desirable Career Choice — percentage of 18-64
population who agree with the statement that in their country most people consider
starting a business as a desirable career choice.

- High Status Successful Entrepreneurship is the percentage of 18-64
population who agree with the statement that in their country, successful
entrepreneurs receive high status.

- Media Attention For Entrepreneurship — percentage of 18-64 population who
agree with the statement that in their country you will often see stories in the public
media about successful new businesses (Kelley etal., 2011, p. 63).




Entrepreneurial Aspirations reflects the qualitative nature of entrepreneurial
activity. They can significantly affect the economic impact of entrepreneurial activities.

- High-Growth Expectation Early-Stage Entrepreneurial Activity — percentage
of 18-64 population who are either a nascent entrepreneur or owner-manager of a
new business and expect to employ atleast 20 employees five years from now.

- New Product-Market Oriented Early-Stage Entrepreneurial Activity —
percentage of early-stage entrepreneurs who indicate that their product or service is
new to at least some customers and indicate that not many businesses offer the same
product or service.

- International Orientation Entrepreneurial Activity — percentage of early-stage
entrepreneurs with more than 25% of the customers coming from other countries
(Kelley etal., 2011, p. 64).

The countries participating in 2010, as well as in 2009, in GEM research program are
grouped into three stages of economic development: factor-driven economies,
efficiency-driven economies and innovation-driven economies. Two criteria are used
by the World Economic Forum's Global Competitiveness Report (Schwab, 2010, p.
10) to allocate countries into stages of development: the level of GDP per capita and
the share of exports of mineral goods in total exports. According to the Global
Competitiveness Report, in the first stage, the economy is factor-driven and countries
compete based on their factor endowments: primarily unskilled labour and natural
resources. Companies compete on the basis of price and sell basic products or
commodities, with their low productivity reflected in low wages. Maintaining
competitiveness at this stage of development hinges primarily on well-functioning
public and private institutions, well-developed infrastructure, a stable macroeconomic
framework, and a healthy and literate workforce. As wages rise with advancing
development, countries move into the efficiency-driven stage of development, when
they must begin to develop more efficient production processes and increase product
quality. At this point, competitiveness is increasingly driven by higher education and
training, efficient goods markets, well-functioning labour markets, sophisticated
financial markets, a large domestic and/or foreign market, and the ability to harness
the benefits of existing technologies. Finally, as countries move into the innovation-
driven stage, they are able to sustain higher wages and the associated standard of
living only if their businesses are able to compete with new and unique products. At
this stage, companies must compete through innovation, producing new and different
goods using the most sophisticated production processes (Schwab, 2009, pp. 7-8).
The following table represents the GEM participating countries in 2010 within these
economic development stages.
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Table 1: GEM 2010 countries grouped by stages of economic development

Factor-Driven Economies

| Uganda, Vanuatu, West Bank and Gaza, Zambia

Angola®, Bolivia, Egypt*, Ghana, Guatemala®, Iran®, Jamaica®, Pakistan, Saudi Arabia®,

Efficiency-Driven Economies

Russia, South Africa, Taiwan®, Trinidad and Tobago®, Tunisia, Turkey, Uruguay*

Argentina, Bosnia and Herzegovina, Brazil, Chile®, China, Colombia, Costa Rica, Croatia®,
Ecuador, Hungary®, Latvia®, Macedonia, Malaysia, Mexico, Montenegro, Peru, Romania,

Innovation-Driven Economies

Switzerland, United Kingdom, United States

Australia, Belgium, Denmark, Finland, France, Germany, Greece, lceland, Ireland, Israel, Italy,
Japan, MNetherlands, MNorway, Portugal, Republic of Korea, Slovenia, Spain, Sweden,

Notes: * Country in transition to more advanced stage.
Source: Kelley et al., 2011, p. 8

In each country, a survey company conducts a telephone survey or face to face
interview of the population aged between 18-64 years. In Romania in 2010 a
representative sample of 1669 adults was interviewed using the standard GEM
questionnaire. This survey was carried out to measure the entrepreneurial behaviour
and the attitudes of adult population in Romania.
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2. Overview on the Romanian entrepreneurship

GEM reports demonstrated a relationship between a country's economic
development level and its early-stage entrepreneurial activity rate. The Figure 2
presents the average TEArates against GDP per capita. We can observe that average
TEA rates are highest in factor-driven economies, in the poorest countries. As the
GDP per capita increase the TEArates decline in case of efficiency-driven economies.
The TEArates turn upward at greater levels of wealth in innovation-driven economies.
The main difference between the high values of TEA rates in factor-driven and
innovation-driven economies can be explained by the highest proportion of necessity-
motivated early-stage entrepreneurs in factor-driven economies, as well as the high
rate of opportunity-driven early-stage entrepreneurs in innovation-driven economies.

Eastern European countries have been experiencing falling populations and a low

stock of business owner-managers as a legacy of communism. Their TEA point
estimates are clustered below the trend line (Kelley et al., 2011, p. 27).

Figure 2: Total early-stage entrepreneurial activity rates and GDP per capita in 2010
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In global view we can see that Romania's TEA rate is one of the lowest (53" between
59 countries), this fact remains true if we analyse only the efficiency-driven economies
(23" between 24 countries). The rank regarding opportunity-driven early-stage
entrepreneurial activity rate is also one of the worst, also the 53 between 59
countries, nevertheless we can say that the relative position of Romania didn't change
in 2009 and in 2010. Romania's worst position is taken in case of young business
entrepreneurial rate (58" between 59 countries in global view and the last one among
the efficiency-driven economies). In case of entrepreneurial attitudes and perceptions
we can say that regarding the perceived opportunities Romania's rank is one of the
worst in global view (56" between 59 countries), while in case of the efficiency-driven
economies is the worst. Only 17.5% of the adult population sees good opportunities to
start a new business in the next six months in the area where they live. Romania's
place regarding fear of failure is the 5", we can find greater values only in case of
Greece, Hungary, Malaysia and in Vanuatu. In Romania 45.99% of the adult
population consider that fear of failure would prevent them from starting a new
business. Among the entrepreneurial aspirations regarding the high-growth
expectation early-stage entrepreneurial activity rate and new product-market oriented
early-stage entrepreneurial activity the relative position of Romania improved. The
share of early-stage entrepreneurs with more than 25% of the costumers coming from
other countries is the 4" highest in global view and 3" among the efficiency-driven
economies.
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Table 2. Romanian entrepreneurship ranked by Entrepreneurial activity, attitudes and
aspirations in case of efficiency-driven economies and in global view

Global rank Efﬁciency-:l;;ul;en country
2007 2008 2009 2010 2008 2009 2010
(42) (43) (54) (59) (17) (22) (24)
Entrepreneurial activity stages
Potential entrepreneurs 24 28 42 a9 14 20 21
Mascent entreprensurs 31 a7 41 40 16 18 21
Young business
entrepreneurs 38 41 41 58 17 19 24
Early-stage
entrepreneurs ET) 40 42 53 16 18 23
Mecessity-driven  early-
stage entrepreneurs 32 ar 34 40 19 20 22
Opportunity-driven
early-stage a8 43 48 a3 17 19 23
entreprenaurs
Established business
P KT 42 46 56 16 20 22
Discontinuation rate 18 25 20 34 12 12 17
Entrepreneurial attitudes and perceptions
Perceived opportunities 35 35 51 56 15 21 24
Perceived capabilities a9 a1 a0 a3 16 21 21
Fear of failure a5 12 5 5 4 1 3
Social network/capital 18 26 40 38 12 18 18
Entrepreneurship as
desirable career choice 2f f.a. 42 32 f.a. 2 18
High status successful
entreprenevrship 34 29 40 45 11 16 16
Media attention for
entreprenaurship 32 30 44 ol 13 19 20
Entrepreneurial aspirations
High-growth
expectation early-stage 23 30 47 39 14 20 18
entreprenaurial activity
Mew product-market
oriented early-stage 30 26 39 33 10 13 14
entrepreneurial activity
International arientation
early-stage 16 1 9 4 1 3 3
entrepreneurial activity

Source: Own calculations based on GEM, Adult Population Survey, 2007-2010




In 2010 Romania's early-stage entrepreneurial activity rate measures 4.29%, which is
lower than the rate measured in 2009 (5.02%). Among efficiency-driven economies
this rate is one of the lowest (after Russia), asitcan be seenin Appendix 1.

Table 3 presents the most important entrepreneurial activity rates by gender
measured between 2007 and 2010 in Romania. In the efficiency-driven economies,
Eastern European countries occupy the lower levels and ratios for women's
participation. The proportion of those females who expect to start a business in the
next 3 years in 2007-2010 time periods is lower than the proportion of male potential
entrepreneurs, this proportion in case of females is declining since 2007. The rate of
early-stage entrepreneurial activity decreased in 2010, mainly because the rate of
male young business entrepreneurs decreased considerably from 2009 to 2010. The
necessity-driven early-stage entrepreneurs' rate decreased due to the decline of male
necessity-driven early-stage entrepreneurial activity rate. This was the main cause of
the negative evolution of the early-stage entrepreneurial activity rate from 5.02% (in
2009) to 4.29% (in 2010). The percentage of female opportunity-driven early-stage
entrepreneurs increased from 1.93% to 2.21% of the adult population aged between
18-64 years from 2009 to 2010.
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Table 3: Entrepreneurial activity rates in Romania between 2007 and 2010 (%)

Entrepreneurial activity rates 2007 2008 2009 2010
Average 13.6 11.5 9.4 10.65
Potential entrepreneurs Male 18.55 15.55 1.4 13.6
Female 8.83 7.86 7.4 6.7
Average 2.90 2.54 2.79 3.2
Mascent entreprenaurs Male 3.51 3.62 4.54 4.4
Femals 2.29 1.47 1.07 1.7
Average 1.20 1.56 2.30 1.09
Young business entrepreneurs Male 1.44 242 2.50 0.8
Female 1.19 0.71 2.09 1.5
Average 4.02 3.98 5.02 4.29
Early-stage entrepreneurs (TEA) Male 4.95 5.89 6.91 513
Female 3.09 210 317 318
. . Average 0.56 1.37 1.71 1.27
:ftfg;f:x:irr':e" early-stage Male 0.73 1.82 260 | 150
Female 0.39 0.92 0.83 0.98
) ; Average 2.68 212 2.76 2.94
gﬁ‘:::ri’:gﬂ"”e“ early-stage Male 352 2.36 360 | 3.50
Femnale 1.85 0.89 1.93 2.21
Average 2.50 2.07 3.38 2.08
Established business owners (EB) Male 3.34 2.94 3.40 2.08
Female 1.70 1.22 3.36 2.08
Average 2.08 222 2.87 2.00
Discontinuation rate Male 2497 3.07 2.62 2.8
Female 1.19 1.38 3.06 1.0

Source: GEM, Adult Population Survey, Romania, 2007 - 2010
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The business discontinuation rate decreased as the result of female business
discontinuation rate's decline. In each year the main exit reason was the fact that the
business was not profitable. The relative prevalence of the exit reasons between 2007
and 2010 can be seenin Figure 3.

Figure 3: Exit reasons in Romania, 2007-2010
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Source: GEM, Adult Population Survey, Romania, 2007 - 2010




Table 4 shows the distribution of early-stage and established entrepreneurs by main
industries. We can observe that while the highest rates in case of early-stage
entrepreneurs are reached in the transforming and the consumer-oriented sector in
2007, in 2008 this is reached only in the transforming sector, and in 2009 and 2010 in
consumer-oriented services. In case of established entrepreneurs these rates are the
highest in the sector of consumer-oriented services for every analysed year; however
this rate declined considerably in 2010. Also we can observe a high rate in the sector of
business services.

Table 4: Early-stage entrepreneurs and established business owners distribution by sectors
in Romania (%)

Industry 2007 2008 2009 2010
i TEA 375 8.13 7.83 8.62
Extractive sector
EB 2.14 8.32 3.92 0.00
TEA 35.23 40.92 2283 21.82
Transforming sector
EB 30.72 ar.67 22.03 25.11
TEA 2510 19.78 2213 20.3
Business services
EB 19.10 9.684 T.27 35.08
TEA 35,82 37 4710 49,26
Consumer-oriented services
EB 43.04 44 08 66.78 39.81

Source: GEM, Adult Population Survey, Romania, 2007 - 2010
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5.Socio-demographic characteristics of Romanian
entrepreneurs

In all three economic groups, thus in efficiency-driven economies as well, we can find
greater concentrations of entrepreneurs in the middle age groups, 25 through 54
years old. In Eastern Europe the proportion of young entrepreneurs is greater than in
other geographic areas. This region has the highest relative percentages of the two
younger age groups and the lowest proportion of the two oldest groups. Perhaps the
entrepreneurial activities of the youngest generations in these countries can be
explained by the different socio-economic system in which they have been raised
(Kelley etal., 2011, p. 33).

Looking at Table 5 we can say that the typical potential entrepreneur in Romania is
male, aged between 25-34 years, situated in the upper 33% regarding household
income, with post secondary educational level in 2007 and with secondary degree in
2008-2010 time periods.

Table 5. Population by age categories, household income categories and education level
involved in potential entrepreneurial activity in Romania, 2007-2010 (%)

2007 2008 2009 2010
18-24 years 242 22.0 264 29.0
A 25-34 years 30.5 36.1 311 Nz
ge )
categories 35-44 years 21.2 214 220 15.2
45-54 years 18.3 155 17.5 19.9
55-64 years 5.8 5.0 3.1 4.8
Male 18.55 15.55 11.4 13.6
Gender
Female 8.83 7.86 7.44 6.7
" hold Lowest 33% 6.3 15.9 17.4 22.2
ouseho ,
income Middle 33% 36.6 24.2 18.0 22.0
Upper 33% 57.1 59.8 64.6 55.9
Some secondary 27 26.8 3.3 18.3
Educational | Secondary degree 4.2 343 50.8 49.3
attainment | Post secondary 52.1 14.2 38.1 275
Graduate degree 411 247 7.8 4.8

Source: GEM, Adult Population Survey, Romania, 2007 - 2010




The typical early-stage entrepreneur in 2009 was male, aged between 18-44 years
with post secondary and graduate degrees. In 2010 the age category narrowed to 25-
34 years, this age group contains the highest percentage of early-stage entrepreneurs
in Eastern European countries and in efficiency-driven economies. The typical early-
stage entrepreneur is male and is situated in the upper 33% household income tile
with graduate degree.

Table 6: Population by age categories, household income categories and education level
involved in TEA in Romania, 2007-2010 (%)

Variable Categories 2007 2008 2009 2010

18-24 1.08 216 6.60 411

25-34 T.54 710 6.74 7.24

Age 35-44 4.07 4,42 6.15 4,24
45-54 3.69 3.33 4.39 2.84

Ah-64 1.60 1.15 0.34 1.64

Gender Male 4.95 5.89 6.91 2.13
Female 3.08 210 317 3.19

Household | Lowest 33% 0.68 0.80 0.64 0.58
income Middle 33% 1.18 1.23 0.98 1.47
categories Upper 33% 3.88 4.14 3.34 3.55
Some secondary degree 0.00 3.35 0.98 3.28

Education Secondary degree 1.06 3.04 4.26 4.21
level Post-secondary degree 3.10 2.05 9.23 6.45
Graduate degree 8.15 5.98 8.80 12,94

Source: GEM, Adult Population Survey, Romania, 2007 — 2010

The established entrepreneurs, as it can be concluded Table 7, from can be most
frequently found among people aged between 55-64 years in 2010, fact that is
surprising since in 2009 the category with the highest percentage was the age
between 45-54 years. During the analysed time period the established entrepreneur's
household income is most frequently situated in the upper 33%. In 2010 the
educational level widened to postsecondary and graduate degree.
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Table 7: Population by age categories, household income categories and education level

involved in EB in Romania, 2007-2010 (%)

Variable Categories 2007 2008 2009 2010
18-24 0.00 1.12 1.32 0.67

25-34 1.74 1.17 345 1.73

Age 35-d4 5.54 3.34 3.59 2.16
45-54 1.87 212 4.85 265

55-64 285 257 319 3.29

Male 3.34 2.94 3.40 2.08

Gender Female 1.70 122 3.36 2.08
Household | Lowest 33% 0.28 0.48 0.67 0.09
income Middle 33% 0.63 1.19 0.35 0.58
categories | Upper 33% 225 1.27 2.00 1.69
Some secondary degree 1.18 1.54 1.39 0.89

Education | Secondary degree 0.00 2.12 2.72 1.13
level Post-secondary degree 2.07 3.18 6.07 5.26
Graduate degres 4.57 1.74 4.77 5.38

Source: GEM, Adult Population Survey, Romania, 2007 — 2010




»

B Entrepreneurship in Romania
| ‘ ‘ 2010 tpountryreﬁrt




4. Entrepreneurial motivations

Many individuals are pulled into entrepreneurial activity because of opportunity
recognition, while others are pushed into entrepreneurship because they have no
other means of making a living or because they fear becoming unemployed in the near
future. For those who are pulled to entrepreneurship, two major drivers of opportunity
entrepreneurship can be identified: those who are pulled primarily because they
desire independence, and those who are primarily pulled to entrepreneurship
because they want to increase their income as compared to, for instance, being an
employee. The remaining share includes people who maintain that they have no other
way of earning a living (necessity-motivated entrepreneurs) and people who became
involved in entrepreneurial activity primarily to maintain their income (Bosma et al.,
2009, p. 24). Improvement-driven opportunity refers to those entering
entrepreneurship because they seek independence or to improve (not just maintain)
theirincome, it excludes maintaining income from opportunity motivation (Kelley etal.,
2011, p. 29). Necessity-driven activity tends to be higher as a proportion of TEAin less
developed economies. In the innovation driven economies can be found the highest
levels of improvement-driven motivation. Among the efficiency-driven economies
Uruguay and Chile have the highest proportion of improvement-driven motivation
from early-stage entrepreneurs, while Bosnia and Herzegovina and Macedonia have
the lowest proportions. This proportion in case of Romania is 47.16% which is the 8"
highest between this country group.

The entrepreneurial motivation analysis, according to the results presented by Table
8, reveals that in 2010 the percentage of opportunity-motivated early-stage
entrepreneurs is 67.3%, a value which is two times greater than the percentage
measured in case of necessity-motivated early-stage entrepreneurs, thus we can
conclude that two thirds of the early-stage entrepreneurs were motivated by
opportunity.
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Table 8: Motivations of early-stage entrepreneurs in Romania, 2007-2010 (%)

2007 2008 2009 2010
Opportunity motive 66.7 53.2 55.0 67.3
Mecessity molive 138 34.3 34.1 311
Other motive 19.5 12.5 11.0 1.6

Source: GEM, Adult Population Survey, Romania, 2007 - 2010

Table 9 shows that the share of those opportunity motivated early-stage
entrepreneurs who are motivated by increasing their income remained the highest
(constantly more than a half, in 2010 slightly more than three quarters) in the analysed
period, while the share of those who were motivated by independence was lower in
2008-2010 time period in comparison with 2007. This share declined considerably in
2010 in comparison with 2009.

Table 9: Opportunity motivated early-stage entrepreneurs by motives in Romania,
2007-2010 (%)

Opportunity type 2007 2008 2009 2010
Independence 4817 34,78 42,59 22.0
Increase income 51.73 53.31 5246 5.4
Maintain income 0.1 11.91 4.95 2.6

Source: GEM, Adult Population Survey, Romania, 2007-2010




5. Entrepreneurial aspirations

The entrepreneurs differ mainly since their aspirations they have for their businesses.
GEM analyses three main categories of aspirations: internationalization, innovation
and growth expectations.

5.1.Internationalization

The international orientation of early-stage entrepreneurs has been studied with
export intensity analysis, by the estimation of foreign clients' share. This measure
could also include international customers buying online or travelling to a country for
tourism or business (Kelley etal., 2011, p. 43). The Eastern European region generally
showed a high level of internationalization.

Asitcanbe seeninTable 10in 2010 71.52% of the early-stage entrepreneurs had less
than 25% foreign clients of total clients, slightly lower than the value measured in 2009
(72.8%). In the analysed period the highest international orientation among the early-
stage entrepreneurs can be identified in 2008 when 49.4% of them had more than
25% foreign clients (18.3% in 2007, 27.3% in 2009 and 28.47% in 2010). The value
measured in 2010 is the 3" highest among the efficiency-driven economies. If we take
the weak measure of internationalization, more than 1% of customers are from
outside their countries, Romania take the 6" place.

The comparison between early-stage entrepreneurs' and established business
owner-managers' structure by share of foreign clients indicate both more intense
international orientation of the early-stage entrepreneurship and more accentuated
specialisation tendency of established business owner-managers in domestic or
foreign markets.

The proportion of those established business owner-managers who had no clients
outside the country increased from 18% in 2007 to 49.77% in 2010 according to Table
10. The share of those established business owner-managers which had 1-25%
foreign clients has dropped the most, from 61.08% in 2007 to 37.79% in 2010, while
the share of those who have more than 25% foreign clients has decreased from
21.02% in 2008 t0 12.44%in 2010.




Table 10: Early-stage entrepreneurs and established business owners by share of foreign
clients in Romania, 2007-2010 (%)

2007 2008 2009 2010
Mo customers outside TEA 16.M 18.05 17.55 38.73
country EB 18.00 23.23 33.65 49.77
1-25% customers outside | 1 64.84 32.79 57.18 32.79
country EB 61.08 56.16 42,90 37.79
26-75% customers TEA 15.37 30.48 16.66 20.95
outside country EB 20.92 16.43 16.16 5.00
76-100% customers TEA 2.78 18.68 10.60 7.52
outside country EB 0.10 4.18 7.29 7.44

Source: GEM, Adult Population Survey, Romania, 2007-2010

Although the share of those early-stage entrepreneurs who have more than 75%
foreign clients has dropped from 18.68% in 2008 to 7.52% in 2010, we can conclude a
higher exclusive international orientation compared to the established business
owner-managers in the whole analysed period, even if this latter share constantly
increased (upto7.4% in 2010).

Table 11: Early-stage entrepreneurs and established business owners by market expansion
expectation in Romania, 2007-2010 (%)

2007 2008 2009 2010
No market TEA 2.83 2.61 3.62 2.93
expansion EB 213 1.90 3.00 1.81
Some market TEA 1.19 112 0.91 1.13
expansinn, no new EB
technology 0.35 07 0.34 0.23
Some market TEA 0.00 0.19 047 0.14
expansion, with new EB
technology 0.04 0.00 0.03 0.04
Frofound market TEA 0.00 0.07 0.03 0.09
expansion EB 0.00 0.00 0.00 0.00

Source: GEM, Adult Population Survey, Romania, 2007-2010




The market expansion expectations of early-stage entrepreneurs and established
business owner-managers are worse in 2010 than they were in 2009. Results in Table
11 also highlight that in 2010 the measured values are close to those measured in the
year 2008, when the lowest entrepreneurial pessimism of the four years has been
registered regarding the no market expansion expectation.

5.2. Innovation oriented entrepreneurial activity

Innovation measures show especially high variation among the efficiency-driven
economies. GEM assesses innovation in entrepreneurial businesses by asking
entrepreneurs to rate the newness of their current products or services and the level of
newness this represents for their customers. These two measures are combined into
a single measure of product/market newness. Additionally, each entrepreneur is
asked to rate industry newness, in terms of the degree of competition the business
faces: specifically, whether they perceive there are many, few or no other businesses
offering similar products or services (Kelley etal., 2011, p. 42).

The results of the innovation orientation analysis indicate a major change in 2010.
According to Table 12 we can see that the innovative initiatives of early-stage
entrepreneurs declined regarding the value measured in 2009 (7.33%) to 4.79% in
2010. Also we can observe a more accentuated innovation oriented activity of the
early-stage entrepreneurs (71.42% with products new to none of the customers) in
comparison with the established entrepreneurs (89.88% with products new to none of
the customers).

Table 12: Early-stage entrepreneurs and established business owners by product novelty in
Romania, 2007-2010 (%)

2007 2008 2009 2010
Product new to all TEA 6.5 12.5 7.33 4.79
customers EB 4.0 0.0 3.95 2.53
Product new to some TEA 29.8 21.8 32.07 23.79
customers EB 11.5 14.3 11.80 7.59
Product new to none of TEA 63.7 3.7 &60.60 71.42
the customers EB 84.5 B5.7 B4.24 BO.BB

Source: GEM, Adult Population Survey, Romania, 2007-2010




Analysing the competition faced by Romanian entrepreneurs, we conclude that
81.93% of established business owners offer products that many other businesses do
in 2010. We can observe that the degree of competition in case of early-stage
entrepreneurs is lower than the one measured in 2009 (in 2009 70.45% said that many
businesses offer the same product, while in 2010 only 48.46%, thus the degree of
competition declined in this time period).

Table 13: Early-stage entrepreneurs and established business owners by degree of
competition in Romania, 2007-2010 (%)

2007 2008 2009 2010
Many business offer TEA G8.4 71.8 70.45 48.46
same product EB 76.4 774 71.49 81.93
Few business offer same | 1 29.6 19.7 28.97 38.48
product EB 20.9 18.4 24.91 13.66
Mone business offer TEA 2.0 8.6 0.58 13.06
same product EE 26 4.3 3.60 4.4

Source: GEM, Adult Population Survey, Romania, 2007-2010

The level of technology used by early-stage entrepreneurs is slightly newer than the
one used by established entrepreneurs. The low innovative level of Romanian
entrepreneurship is also emphasized by the 77.41%, respectively 90.56% share in
2010 of those who do not use new technology.

Table 14: Early-stage entrepreneurs and established business owners by technology level in

Romania, 2007-2010 (%)

2007 2008 2009 2010
Uses very latest technology (only TEA 0.0 6.4 9.92 5.30
available since last year) EB 14 0.0 103 187
U technology (1 10 5 ] TEA 23.1 14,7 19.08 17.28
SES new [echnnoic (] 2drs

o 4 EB 5.3 57 749 7.57
TEA 76.9 £0.0 71.00 77.41

Uses no new technology
EB 93.3 94.3 91.48 90.56

Source: GEM, Adult Population Survey, Romania, 2007-2010

The stronger measure of innovativeness represents both product/market newness
and competitive uniqueness. This index measures the percentage of early-stage
entrepreneurs with current products or services they consider novel and unfamiliar to
some or all customers, and that they also believe are offered by few or no other




businesses. As it can be seen at Figure 4, among the efficiency-driven economies
Romania's place according to this index is 14" in case of early-stage entrepreneurs
and 19" in case of established entrepreneurs in 2010. We can observe that almost in
case of every country this index is greater in case of early-stage entrepreneurs thanin
case of established entrepreneurs. According to Kelley et al. (2011) this can be
explained by the fact that nascent entrepreneurs are more likely to develop innovative
offerings, but factors such as competitive imitation or a lack of ongoing innovation
efforts could reduce the novelty of their products as they start to establish themselves
in their market and industry environment.

Figure 4: Innovation oriented early stage and established entrepreneurial activity in
efficiency-driven economies, 2010 (%)
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Source: GEM, Adult Population Survey, National level data, 2010

Table 15 indicates that half of the early-stage entrepreneurs consider that their
product is not new or unfamiliar for any of their customers and, at the same time, they
also face many competitors who offer the same product. The stronger measure of
innovativeness in case of Romania is 22.5% in 2010, which is higher than the one

measured in 2009 (18.8%).

The weaker measure indicates either product/market novelty or competitive
unigueness. This measure in case of Romania is 57.7%, which is also higher than the

one measured in 2009 (50.2%).




Table 15: Innovation and competitiveness in case of early-stage entrepreneurs in Romania,
2007-2010 (%)

How many (potential) customers consider product newfunfamiliar?

2007 2008 2009 2010

Al Some | Mone All Some | None All Some | Mone All Some | Mone
How many (Many | 65 | 67 |552| 74 | 95 | 849 31 (176|498 00 | 56 [423

businesses ro,, | 00 |21.1] 85 | 3.0 |108]| 58 | 37 | 145|108 1.4 | 141|225
offer the
Same Mone | 00 |20 |00 |21 |15 |50 |06 |00 |00)| 42| 28|70
products?

Source: GEM, Adult Population Survey, Romania, 2007- 2010

5.3.High-growth expectation entrepreneurship

The growth expectation of entrepreneurs is the difference between the number of
employees they expect to have within 5 years' time and the number of employees they
have at the time of the survey.

According to Table 16, the structure of early-stage entrepreneurs and established
business owners by number of jobs shows a much higher percentage of businesses
with no jobs in 2010 compared to the previous year. The percentage of those early-
stage entrepreneurs who have 1-5 employees declined considerably from 83.6% in
2009 to 28.6% in 2010. In case of established entrepreneurs we can observe a much
moderated decline in case of those who have 1-5 employees.




Table 16: Early-stage entrepreneurs and established business owners by current number of
jobs in Romania, 2007-2010 (%)

2007 2008 2009 2010

Mo jobs 38.8 271 5.1 58.3

TEA ‘1-5jl:fb5 41.5 481 B83.6 286
6-19 jobs 5.0 215 11.4 131

20+ jobs 14.6 33 0.0 0.0

Mo jobs 28.8 50.0 10.6 238

EB 1-5 jobs 41.7 26.1 739 47 6
6-19 jobs 28.2 14.3 13.4 15.9

20+ jobs 1.3 8.7 2.1 12.6

Source: GEM, Adult Population Survey, Romania, 2007-2010

The high-growth expectations (expect their businesses to have more than 19 new
employees within five years) of the early-stage entrepreneurs have been increased
from 10.1% in 2009 to 16.0% in 2010, as well in the case of established business
owner-managers from 9.9% in 2009 to 19.2% in 2010. The share of those who expect
to have only 1-5 new employees within 5 years declined to 40.9% of the early-stage
entrepreneurs and 22.9% of established business owner-managers from the 68.9%,
respectively 63.3% in 2009.

Table 17: Early-stage entrepreneurs and established business owners by expected number
of new jobs in Romania, 2007-2010 (%)

2007 2008 2009 2010
Mo jobs 8.2 3.9 52 11.3
TEA 1-5 jobs 3.6 471 68.9 40.9
B-19 jobs 28.1 228 15.9 38
20+ jobs 321 26.2 101 16
Mo jobs 28.0 26.8 16.0 26.2
1-5 jobs 342 0.2 B33 229
=5 6-19 jobs 18.6 29.2 10.8 nr
20+ jobs 19.2 13.7 9.9 19.2

Source: GEM, Adult Population Survey, Romania, 2007- 2010
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Regarding the Romanian entrepreneurial aspirations in the analysed years the
following changes can be pointed out:

- after a decrease of the high-growth expectation early-stage entrepreneurial activity
t00.27% in 2009 from 0.7% in 2007 of the adult population aged between 18-64 years,
we can observe a slightincrease in 2010 to0 0.48%,

- a slight increase of the new product-market oriented early-stage entrepreneurial
activity rate to 22.38% of early-stage entrepreneurship,

- the level of international orientation entrepreneurial activity rate increased in
comparison to 2009 t0 28.48% in 2010.

Table 18: Early-stage entrepreneurial aspirations in Romania, 2007-2010 (%)

Aspirations 2007 2008 2009 2010

High-growth expectation early-stage entrepreneurial
activity

0.70 0.52 0.27 0.48

MNew product-market ariented early-stage

entrepreneurial activity 14.54 15.72 18.73 22.38

International orientation entreprenaurial activity 18.25 49.16 37 96 9848

Source: GEM, Adult Population Survey, Romania, 2007-2010




6. Entrepreneurial attitudes and perceptions

Entrepreneurial attitudes convey the general feelings of a population toward
entrepreneurs and entrepreneurship. A society can benefit from people who are able
to recognize valuable business opportunities, and who perceive they have the
required skills to exploit them (Kelley et al., 2011, p. 17). As we can see in Appendix
2, Eastern European countries have lower opportunity and capability perceptions than
the average of efficiency-driven economies. Fear of failure shows less distinction
among countries with different stages of economic development, just slightly rising
with economic development levels. Fear of failure is lower among those who see good
opportunities to start a business in the next six months in the area where they live. The
perceptions about the attractiveness of entrepreneurship as a career, the status of
entrepreneurs and media attention toward entrepreneurship decline from factor-
driven to efficiency, and then from efficiency to innovation-driven economies. In
efficiency-driven economies individuals believe that entrepreneurship is a good
career choice despite less perceived status.

Romania's fear of failure rate is the 3" highest among the GEM countries. As it can be
seen in Table 19 female’s fear of failure rate is higher, thus the level of risk they might
be willing to assume to start a business is lower. The percentage of those who
consider that fear of failure would prevent them from starting a business declined to
45.99% in 2010 from 50.4% in 2009.

Among the 24 efficiency-driven economy Romania is the 21 regarding the required
knowledge and skills to start a business, nevertheless the rate increased to 38.18% in
2010from 27.3% in 2009.

Regarding the extension to which people think there are good opportunities to start a
business Romania took the last place among efficiency-driven economies, even if this
rate increased from 13.8% in 2009 to 17.52% in 2010. In 2010 successful
entrepreneurs are slightly less appreciated than they were in 2009, in 2010 65.5% of
the adult population aged between 18-64 years (67.2% in 2009) consider that those
who are successful at starting a new business have a high level of status and respect.

The percentage of those who consider that successfully businesses are properly
promoted by mass media also signal a slightly less entrepreneurial-friendly
environmentthan in 2009.




Table 19: Individual perceptions regarding entrepreneurial activity in Romania, 2007-2010 (%)

Perceptions 2007 2008 2009 2010

Fear of failure prevents from Average 28.3 4.5 50.4 45.99

starting a businessp Male 22.1 7.6 49.3 43.38

Female 3348 45 2 51.5 49 41

: . . .1

Has the required knowledge and Average 29.4 23.8 27.3 38.18

skills to start a business Mele 4.8 o, 304 42.56

Female 246 16.5 242 3248

Average 41.6 37.9 35.5 39.05

:S:::s:inp;r:clsﬂro S;aar:gd ? Male 43.6 43.0 37.1 42.15

P Y Female 39.9 33.1 33.9 34.97

Average 46.6 48.8 49.3 57.32

Prefers ngj;arﬁ”“;ﬁ'igi'fg had - a = tale 45.3 50.7 466 | 5491

Female 47 8 47 .0 52.1 6047

Sees good opportunity for startin Average 26.2 25.8 13.8 17.52

a husiaess inﬁ?‘le nextys.lx month J Mala 27,3 29.0 150 19.28

Female 25.2 227 12.6 15,16

Thinks that those who are | Awverage 62.5 68.5 67.2 65.50

successful at statting a new Male 58.0 68.3 68.2 62.42
business have a high level of

status and respect Female G6.5 GH.8 66.2 G943

Considers that successful new | Average 50.4 56.2 47.4 46.92

businesses are properly promoted Male 45.5 57.5 48.7 45,96

by the media Female 55.3 55.0 46.0 48.21

Source: GEM, Adult Population Survey, Romania, 2007-2010

Analysing the individual perceptions by age groups it can observed that in 2010 the
proportion of those who think that in the area where they live there are good
opportunities for starting a new business in the next six months increased in every age
category, but for the category of the 25-34 years old. The level of risk individuals might
be willing to assume to start a business increased in every age category, except the
55-64 age categories, in which category fear of failure would prevent the individuals in
a higher proportionin 2010 (48.3%) than in 2009 (46.1%).

As it also can be seen in Table 20 the level of perception about the attractiveness of
entrepreneurship as a career increased in almost every age category, except the 18-
24 ages. The level of perception about the status of entrepreneurs increased only in
55-64 age categories, while the media attention toward entrepreneurship increased
only in the 18-24 age categories.
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Table 20: Individual perceptions regarding the entrepreneurial activity in different age

categories, 2007-2010 (%)
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The individual perceptions regarding entrepreneurial activity by household income
categories indicate generally better entrepreneurial perception rates in the upper 33%
income tile. The share of those who know a person who started a business in the past
2 years decreased in the middle income tile from 33.2% in 2009 to 30.5% in 2010.

The extent to which people think there are good opportunities for starting a business in
the next six months and their capabilities for doing so are proportional to the
household income categories. We can see an increase in comparison with 2009 only
in case of the upper income tile. The risk aversion decreased in each household
income category.

The perceptions about the attractiveness of entrepreneurship as a career choice
increased in each income category in comparison with 2009. We can observe that the
level of perception about the status of entrepreneurs increase proportionately with the
household income categories, though the percentage of those who consider that
successful entrepreneurs receive high status declined from 71.9% in 2009 to 64.8% in
2010.

The level of perception about media attention toward entrepreneurship increased only
in case of the upper tile from 43.0% in 2009 t0 46.8% in 2010.
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Table 21: Individual perceptions regarding entrepreneurial activity by household income

categories, 2007-2010 (%)
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Analysing the individual perceptions regarding entrepreneurial activity by educational
level (Table 22) we can conclude that the level of perceived opportunities and
capabilities increases as the individual is more educated. We can observe that the
percentages in case of these perceptions increased in comparison with 2009. The
level of risk that the individuals might be willing to assume to start a business is highest
in case of those who have graduate degree, meanwhile the rate of fear of failure
decreased in each educational level in comparison with 2009.

The level of perception about the status of entrepreneurs and the media attention
about entrepreneurship is the highest in case of those who have graduate educational
level.
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Table 22: Individual perceptions regarding entrepreneurial activity by educational level,

2007-2010 (%)
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According to Table 23 a higher proportion of entrepreneurs have an entrepreneurial
network than of the non-entrepreneurs'. The level of perceived opportunities and
capabilities in case of entrepreneurs is significantly higher than in case of non-
entrepreneurs, while the fear of failure rate is higher among the non-entrepreneurs. A
higher proportion of non-entrepreneurs consider that individuals would prefer a
uniform living of standard. The level of perceptions about entrepreneurship (the
attractiveness of entrepreneurship as a career and media attention toward
entrepreneurship) is highest in case of entrepreneurs, while level of perception about
the status of entrepreneurs is lower in case of entrepreneurs than in case of non-
entrepreneurs.

Table 23: Individual perceptions regarding entrepreneurial activity of entrepreneurs and non-
entrepreneurs, 2007-2010 (%)

2007 2008 2009 2010
MNo Yes Mo Yes Mo Yes Mo Yes

Knows a person who started
a business in the past 2| 335 81.3 .7 758 | 28.0 | Y36 36.9 | 69.9
YEArs

Sees good opporiunities for
starting a business in the | 2089 | 51.5 | 227 | 459 | 114 | 27.3 | 160 | 405
next & months

Has the required
knowledge/skills to stat a| 184 | 77.0 | 168 | 645 | 191 | 686 | 343 | 938
business

Fear of failure would prevent
to start a business

All inhabitants prefer uniform
living standard

Starting a business s
considered as a good career | 59.5 | 631 n.a. na | 553 | 635 | 66.0 | 736
choice

Persons growing a
successful new business | 607 | 711 | 67.5 | 745 | 656 | 708 | 659 | 596
receive high status

Lots of media coverage for
new businesses

290 | 253 | 417 | 403 | 499 | 527 | 474 | 245

46.2 | 484 | 476 | 565 | 4809 | 502 | 579 | 489

465 | 67.0 | 544 | 66.0 | 453 | 525 | 481 7.8

Source: GEM, Adult Population Survey, Romania, 2007-2010




In 2010 the share of those early-stage entrepreneurs who see good opportunities for
starting a business in the next six months is higher than in 2009 (Table 24). The
percentage of those who consider that fear of failure would prevent them from starting
anew businessin 2010 is significantly lower (24.4%) than in 2009 (50.1%). There is an
increase from 2009 to 2010 in the share of those early-stage entrepreneurs who
consider thatthere is lots of media coverage for new businesses.

Table 24: Individual perceptions of early-stage entrepreneurs regarding entrepreneurial
activity, 2007-2010 (%)

2007 2008 2009 2010
Knows a person who started a
business in the past 2 years 100.0 8.7 80.5 68.4
Sees good opporunities  for
starling a business in the next & 67.2 61.7 32.0 46.9
maonths
Has the required knowledge/skills
to start a business 95.2 89.6 86.2 92.2
Fear of f'E:IlUI'e would prevent to 12.2 24 1 501 24.4
start a business
All inhabitants prefer uniform living
stmncand 534 58.4 45.8 51.3
Starting a business Iis considered 58.6 - 6B.5 758
as a good career choice
Persons growing a successful new
business receive high status 76.9 69.7 73.3 60.6
Lots of media coverage for new 62.0 73.3 434 558
businesses

Source: GEM, Adult Population Survey, Romania, 2007-2010
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/. Crisis impact

In this section we analyse the perceptions of entrepreneurs about de impact of the
global financial-economic crisis for their businesses. The questions included in the
GEM 2009 and 2010 surveys refer to the opportunities for starting and growing a
business compared to one year ago and to the impact of recession on perceived
business opportunities.

Efficiency-driven entrepreneurs were among the most negative about the ease of
starting businesses in 2009. This measure improved substantially in 2010, reflecting
their greater connection to global markets, compared to the factor-driven group (see
Appendix 3). In Easter European countries improvements were particularly noticeable
in Hungary, Latvia and Russia (Kelley et al., 2011, p. 55). Analysing the expectations
for growth in 2010 in efficiency-driven economies, we can conclude that percentages
of established entrepreneurs whose expectations growth are lower compared to one
year ago decrease in 2010 in comparison to 2009, as it can be seenin Appendix 4.

Among the GEM participating countries in Romania was the highest the percentage of
those early-stage entrepreneurs who find starting a business now more difficult
compared to one year ago, as well as the percentage of established entrepreneurs
whose expectations for growth are lower compared to one year ago in 2009 and in
2010, too.

A worrying indicator for Romania is the pessimism about prospects, which can be
linked to the economic crisis, as revealed by the results of the survey on perceived
opportunities to start a business in 2009 and in 2010 (see Table 25). The share of
those who see good opportunities are among the lowest in the world. It is especially
striking that, irrespectively of motivation, the early-stage entrepreneurs saw that
starting a business, as well as growing a business is more difficult in comparison with
last year. The majority of Romanian entrepreneurs see fewer opportunities for their
businesses than one year ago.

In case of both opportunity-motivated and necessity-motivated early-stage
entrepreneurs the percentage of those who think that starting and growing a business
is more difficult in comparison to one year ago decreased, though this was more
accentuated in case of opportunity-motivated early-stage entrepreneurs.




Table 25: The impact of the global economic crisis on entrepreneurial activity according to
the early-stage entrepreneurs by motivation, 2009-2010 (%)

Motives for early-stage entrepreneurs

Opportunity motive Mecessity motive

2009 2010 2009 2010

More difficult 65.3 45.4 E8.0 83.3

Starting a Somewhat more difficult 18.3 29.8 12.0 16.7
:zﬂ;:ﬁi;z o | Aboutthe same 1.2 15.3 0.0 0.0
one year ago Somewhat less difficult 1.1 9.5 0.0 0.0
Less difficult 4.0 0.0 0.0 0.0

More difficult 65.7 Nz T9.6 53.0

Growing a Somewhat more difficult 24.3 20.4 17.2 23.3
2::,::::“5 onto | About the same 0.0 27.9 3.2 21.2
one year ago Somewhat less difficult 6.3 10.2 0.0 2.6
Less difficult a7 10.3 0.0 0.0
More opportunities 4.6 4.0 5.5 0.0
Impact of the g’;’:;i‘:m‘e”;”re 12.5 a7 37 3.9
g:ﬁ;mi . About the same 11.7 10.2 0.0 6.0
slowdown fg;"ﬂi‘:mf Jess 416 43.9 9.4 46.7
Fewer opportunities 296 322 51.4 43.3

Source: GEM, Adult Population Survey, Romania, 2009-2010

In case of opportunity-motivated early-stage entrepreneurs, as we can see in Table 25
the percentage of those who think that the impact of the global economic crisis results
fewer opportunities increased in 2010, while this value decreased in case of
necessity-motivated early-stage entrepreneurs. In 2010 only 4% of the opportunity-
motivated early-stage entrepreneurs claimed that there are more opportunities than
one year ago, meanwhile there are no necessity-motivated early-stage entrepreneurs
who would think so.

The majority of Romanian established entrepreneurs are also pessimistic in terms of
starting a business, growing a business and in terms of perceived business
opportunities compared to one year ago as it can be seen in Table 26. Among the
purely opportunity motivated established entrepreneurs there are no entrepreneurs
who would think that starting a business would be less or somewhat less difficult,
nevertheless the percentage of those who claim that this would be more difficult in
comparison with one year ago declined from 85.5% in 2009 to 69.7% in 2010. This
decline can be observed in case of the percentage of those purely opportunity




motivated established entrepreneurs who claim that growing a business in
comparison to one year ago is more difficult from 71.9% in 2009 to 59.2% in 2010,
while in case of necessity motivated established entrepreneurs this percentage
increased from 67.9% in 2009 to 79.6% in 2010, they more likely may perceive their
circumstances as increasingly challenging. The percentage of those who think that
the impact of the global economic crisis results fewer opportunities increased in case
of purely opportunity-driven established entrepreneurs and decreased in case of
partly opportunity motivated established entrepreneurs.

Table 26: The impact of the global economic crisis on entrepreneurial activity according to
the established business owner-managers by motivation, 2009-2010 (%)

Motives for established business owners-managers
Purely Partly
oppoartunity opportunity Nre:::::yr
motive motive
2009 2010 2009 2010 2009 2010
Mare difficult 85.5 68.7 A 71.9 Ba.y 0.9
Startinga | gen . M| 145 | 219 | 143 | 140 | 89 | 200
business In 7\t the same 0.0 8.4 08 | 141 | 44 | 91
comparison to S hat I
one year ago omewha ess
difficult 0.0 0.0 4.8 0.0 0.0 0.0
Less difficult 0.0 0.0 0.0 0.0 0.0 0.0
More difficult 71.9 59.2 71 G68.6 67.9 79.6
Growinga | g ™| 232 | 214 | 289 | 140 | 226 | 12
business in
comparison to About the same 0.0 15.9 0.0 17.4 9.5 0.0
one year ago | Somewhat  less | g 38 0.0 00 | 00 8.4
difficult : ' . : - )
Less difficult 0.0 0.0 0.0 0.0 0.0 0.0
More opportunities 55 8.6 0.0 0.0 0.0 0.0
Somewhat  more
o 0.0 9.1 9.6 0.0 0.0 0.0
Impact of the | CPportunities
global About the same 0.0 14.8 53 0.0 24.4 0.0
economic Somewhat  fewer
slowdown opportunities 58.5 142 | 353 | 71.9 | 144 | 388
Fewer
opportunities 36.0 53.2 49.9 281 61.2 61.2

Source: GEM, Adult Population Survey, Romania, 2009-2010




Analysing the impact of the global recession about how entrepreneurs perceived their
opportunities by age categories and entrepreneurial activity stages (Figure 5), we can
conclude that in 2010 in case of new business owner-managers and established
entrepreneurs the pessimistic view is peculiar to the 35-64 age category, while in case
of nascent entrepreneurs it characterizes mostly the younger, 18-34 age category.
However the percentage of those new business owner-managers who think that there
are fewer business opportunities declined in the 35-64 age category from 93.8% in
2009 to 88.9% in 2010. The optimistic view characterizes the nascent entrepreneurs
aged between 35-64 and the established entrepreneurs from 18-34 age categories,
since in their case the percentage of those who claim that there are fewer business
opportunities declined from 90.9% in 2009 to 67 %, respectively from 93.8% in 2009 to
68.0% in 2010.
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Figure 5: Impact of the global-economic crisis on entrepreneur's perceptions of
opportunities of their business by entrepreneurial activity stages and age,
2009-2010 (showing 95% confidence intervals)
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The nascent female entrepreneurs seem to be more pessimistic in 2010 than in 2009,
the percentage of those who claim that there are more business opportunities
declined from 42.9% in 2009 to 11% in 2010 and the percentage of those who see
fewer business opportunities increased from 57.1% in 2009 to 80.5% in 2010.
Meanwhile in case of male nascent entrepreneurs the opposite is true. An optimistic
view is peculiar also to female new business owner-managers, the percentage of
those who claim that there are more business opportunities increased to 13.4% in
2010. We also can observe that in comparison with 2009, when the more pessimistic
male entrepreneurs were the owner-managers of established businesses, in 2010 the
more pessimistic male entrepreneurs are the nascent entrepreneurs.
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Figure 6: Impact of the global-economic crisis on entrepreneur's perceptions of
opportunities of their business by entrepreneurial activity stages and gender, 2009-2010
(showing 95% confidence intervals)
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We can conclude that in spite of the decline of the percentage of those entrepreneurs
who claim that the impact of global economic slowdown manifest itself in fewer
business opportunities, a great pessimism characterizes the entrepreneurship in
Romania. Therefore policy makers might examine how they can both enable
necessity-driven entrepreneurship and encourage opportunity motivation. There is
also a highlighted role of the media in promoting positive images of entrepreneurs and
of training and education in preparing individuals.
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Appendices

Appendix 1: Entrepreneurial activity in GEM countries in 2010 by phase of economic

Entrepreneurship in Romania

2010 country report A. ' ]

development
MWascant bur:uigss §:r$:?£ 5:?:::::: Dis-_::enunu Ne;:v_asslw- Imﬂ”zﬂan
rship e | OWneeship lT'EAI OueshD | oiumesses | (3 of TEA) | gPErunty
Factar-diiven sconamies
Angola 116 181 324 EE 10.9 35.6 208
Balivia 208 14.0 e 162 a.0 16.8 5.5
| Egypt 21 49 0 4.5 ] 53.0 252
Ghana AT 246 339 55 267 364 w7
Guatamata 8.3 8.4 16.3 B a8 15.0 215
| lran 4.8 7B 124 12.2 T3 ar.T 0.3
Jamaica 5.5 5.1 10.5 B9 E.1 42.2 38.6
Pakistan 6.6 2T g1 4.7 26 40.6 0.0
Saud Arabia 58 15 04 30 3B 0.6 750
Uganda 108 220 n3 27 274 408 315
Wanuaty 32 202 522 232 22.0 are 2319
Wesl Bank
gnd Gaza
Sarip 1.9 26 104 20 57 3z2.0 330
Zambia 7.3 171 326 R 234 2.2 4132
Avarage
[unweighted) 1.8 123 28 126 125 318 8.2
Efficiency-driven economies
Argenting 7.0 7.4 142 124 3.6 36.3 d3.3
Basnia and
Herzegoving 4.1 4.1 7.7 EE 4.7 46.5 208
Brazil 5B 11.8 17.5 16.3 5.3 31.1 4559
Chile 1.1 81 168 ED G6 29.3 528
China 48 10.0 14.4 138 56 41.7 M3
Colombia 4.6 127 206 122 5.1 9.6 40.8
% Rica T4 16 13.5 4.6 2.0 3.7 4.0
Croaba 3.8 1.8 5.5 28 4.5 32.3 48.8
Ecuador 10.4 11.5 21.3 14.7 7.2 27.6 447
Hungary 4.6 26 71 5.4 29 19,6 425
Latvia 5.6 4.2 By TE 4.2 26,8 50.8
Macedaria 4.4 16 a0 TE ar 567 228
Madaysia 1.4 16 B0 7.8 19 12.4 412
Mexico X 33 127 289 5.0 16.0 415
Montensgra 120 3.1 4.9 TE T3 ET| 302
Faru 231 6.0 272 7.2 0.2 21.3 474
Romania 13 1.1 4.3 21 2.6 311 L
Russia Z1 19 39 2.8 0.6 32.0 3.3
Sauth Africa 21 3.9 B9 2.1 4.6 36.0 31.1
Taitwan 47 38 a4 T2 ar an4 480
Trinidad and
Tnbagn 8.9 [ ] 151 B.5 2.8 14.3 47.3
Tunisia 1.7 4.4 6.1 B0 .1 237 48.0
T urkey T 5.1 B.6 10.7 i.6 3T.5 457
Lrugjuisy TR 4.1 11.7 7.2 3.5 26.0 5315
Avarage
{unwaighted) 6.8 5.3 11.8 7.7 4.4 30.9 423




Entrepreneurship in Romania
2010 country report

Appendix 1: Entrepreneurial activity in GEM countries in 2010 by phase of economic
development (cont.)

Innovation-driven economies

Australia 3.9 4.0 7.8 8.5 2.7 18.5 58.7
Belgium 2.3 1.4 3.7 27 2.0 9.9 53.5
Denmark 1.8 2.2 38 5.6 1.7 a0 53.8
Finland 2.4 3.4 5.7 9.4 1.8 18.1 54.3
Fransce 3.7 2.3 5.8 2.4 2.5 25.2 56.0
Garmany 2.5 1.8 4.2 57 1.5 25.7 48.5
Greece 2.0 35 55 14.8 3.4 278 356
Icetand 7.4 3.3 10,6 7.4 3.4 6.8 68.3
Ireland 4.4 2.6 6.8 8.6 2.3 08 331
Israel 31 2.1 5.0 3.2 a5 24 .4 546
Italy 1.3 1.0 2.3 AT 16 13.4 54.6
Japan 1.5 1.8 3.3 T4 1.5 364 4i6.9
Korea 1.8 4.8 B.6 1.2 1.6 389 49.0
Metherlands 4.0 3.4 7.2 a.0 1.4 5.4 63.9
Morway 4.4 3.4 7.7 6.7 2.6 15.4 735
Partugal 1.8 2.5 4.5 5.4 26 21.8 51.8
Slovania 2.2 2.4 4.7 4.9 18 16.2 53.8
Spain 2.2 2.1 4.3 T.7 1.9 254 421
Sweden 2.3 2.5 4.4 .4 249 134 716
Switzerland 2.0 3.1 5.0 &7 24 14.1 601
United

Kingdam 3.2 3.3 .4 6.4 1.8 10.6 431
United States 4.8 2.8 7.8 T.7 38 285 51.5
Avarage

{unweighted) 2.9 2.7 5.6 7.0 2.3 18.9 53.7

Source: Kelley et al., 2011, pp. 22-23
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Appendix 2: Entrepreneurial attitudes and perceptions in the GEM countries in 2010 by
phase of economic development

Entrapre-
Baskeril Bl okl Il e o =
i choice enfrepreneurs | enfreprensurs hig
Factor-drivan sconomiss
Anpsla 67.3 T3 323 5.5 ¥0.1 43.3 T4.7
Halivis 53.2 75,8 284 40.3 §2.9 6.6 81.1
Eqgypt 48.8 63.4 253 24.3 ey 9.5 T0.5
Ghana T5.7 Td.6 10.4 BE.E 91.1 a0.7 T4.6
Guatemala G249 71.0 23.2 0.7 Fa.4 549.7 44,1
Iran 41.6 G5.7 301 31.4 §3.6 4.6 62.3
Jamaica 56,1 an.2 3.0 381 A5.1 a4.8 774
Pakistan 51.9 56.2 3.3 FEA F6.3 a0.7 61.0
Saudi Araba 75.8 39.3 9.0 1.0 6.8 92.3 T8.0
|_Uganda 405 a6.7 20.7 T a1.1 ar.a B1.9
Warnuabu T3.6 T78.6 46.9 50.5 35.6 7r.6 H.3
‘West Bank and Gaza
Sitrip 44,0 57.0 40.0 282 a5.3 435 625 |
Lamiia 81.4 7r.a 128 671 59.9 71.8 72.5
Avarage
{unwaighted) 61.8 71.5 Pk ] 426 T5.3 409 653
Efficiency-driven economies
Mrgentng 50.3 83.5 213 21.0 T4.3 a7.1 E1.7
Bosnia and
Herzagovina 383 G2.5 274 16.8 .0 630 476
Brazil 4.1 ar.g 33.2 26.5 Ti.0 7R.0 B1.1
Chila G50 65,6 21 383 ar.4 7.2 457
China 36.2 42.3 2.0 26.8 F0.0 T6.9 7.0
Colombix GA.2 35,1 T 41.3 HA.6 769 [
Costa Rica 46.4 68.8 36.0 13.2 64.3 634 0.8
Craalia 23.3 53.2 1.2 T4 67.1 40.9 41.8
Ecuadar 503 TG 1.2 4453 a3 T4.0 628 |
Hurngany 33.3 43.4 42.4 13.B 5.0 73.7 47.4
Labvia 291 50,7 9.9 214 568.8 G4.8 57.2
hlacadonia 34.3 59,7 g 26.7 1.3 6.2 56.0
Blalaysia 40.1 24.3 453 5.1 55.7 38.6 BEA.0
| Maxico 56,6 G4.6 334 223 69,4 62.8 5.0
Blonbanegro 36.1 70.9 30.4 31.8 81.0 G8.4 9.5
Paru 714 766 M0 I0E az.0 768 8.2
Rormania 17.5 38.2 41.1 B.6 66.5 65.9 AG.
Russia 21.7 22.7 1.7 L6 G5.4 83.7 45.6
South Africa 409 443 28.0 167 TT.5 716 T8
Taiwar 208.6 26.4 438 25.1 Gi.4 57.5 8.2
Trinidad and Tabago 69,1 aza 1.8 04 832 76 7.2
Tunisia 376 53.1 232 24.1 89.1 g2.7 T8.4
Turkey 6.1 54.2 250 19.4 71.2 TH.4 61.7
Uruguay 52.1 733 27 3B 64.8 61.8 43.3
Avarage
{unwaighted) 4289 55.9 3.7 23.2 T2.8 69.8 2.5
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Appendix 2: Entrepreneurial attitudes and perceptions in the GEM countries in 2010 by
phase of economic development (cont.)

Innevation-driven economies

Ausliralia 45.7 593.2 35.8 B.7 5.0 6B.4 705
Belgium 386 44.9 35.1 8.2 0.0 51.2 45.7
Dianmark 46.4 40.7 3.5 5.9

|_Finland 51.1 9.5 2B.6 5.9 461 6.5 714
Franca 138 73 40.5 14.2 5.2 G7.9 447
Grrnany 8.5 418 i fi4 631 7T 480
Greeoe 16,9 52.2 50.9 12,8 65,6 70,2 345
leedand 48.7 49.0 337 16.7 51.2 60.9 66.8
Iraland 225 48.2 33.4 B.1 51.8 B81.5 BE1.1
lerael 33.9 39.9 46.7 13.5 ED.1 r3.2 53.4
ILady 24.7 42.4 36.9 4.0 B 59.3 ar.7
Japan 5.9 13.7 326 28 26.4 52.0 56.5
Horaa 13.0 29.0 325 10.1 676 71.3 61.4
Natharlands 44.8 45.5 234 5.5 B5.4 8.6 G4
Norway 49.8 40.4 26.6 7.6 578 7.7 G7.2
Porugal 20,3 52,1 28,7 6.3 &7.5 70.5 526
Shovenia 268 56.3 2r.5 B.7 53.2 Ta.7 56.2
Spain 18.8 50.2 6.4 5.8 B5.4 B2.5 40.7
Swedan 66.1 42.4 2B.9 B.5 56.9 7.6 ED.B
Swilzerand 33.3 43.9 27.0 B.7 B4.9 T6.4 50.6
United Kingdom 29.2 314 0.3 8.1 51.0 TE.7 522
United Statas 348 59.5 26.7 T 65.4 754 678
Average
|unweighted) 33.4 44.3 331 8.1 5.2 .3 G54

Source: Kelley et al., 2011, pp. 17-18
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Appendix 3: Percentages of total early-stage entrepreneurs who find starting a business now
more difficult compared to one year ago, 2009 and 2010
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Appendix 4: Percentages of established entrepreneurs whose expectation for growth are
lower compared to one year ago, 2009 and 2010
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Team Institution National Team Members Financial Sponsors APS Vendor
Angala Universidade Catblica de Angola | Manuel Alves da Rocha Banco de Fomento | SINFIC -
{UCAN) Ealim Abdul Valimamade: Angola (BFA} Sigtemas  de
Infarmacao
Sociedade Portuguesa de Augusto Medina Industriais, 5.4,
Inavagds (SPI) Dowglas Thampson
Sara Medina
Jodo Rodrigues
huno Gongalves
Argentina Center for Entreprenaurship, Silvia Torres Carbonall Canter for MORI Argentina
IAE Business Schoal Aranzazu Echezarreta Entrepreneurship,
Universidad Austral Juan Martin Rodrguez 1AE Business Schoaol,
Universidad Austral
Banco Santander Rio
Subsecretaria de
Dresarmollo Econdmico,
Ministerio de Desarrollo
Economico - Gobiemo
de la Cludad de
Buenos Aires
Australia Australian Centre for Par Davidsson Quesnsland Univarsity | Q&4 Market
Entrepreneurship Research, Michael Stustzer of Technalogy Research
Queensland University of Paul Steffans
Technology Mareslio Tonell
Belgism Vlerick Leuven Gant Jan Lepoutre Policy Research Centre | Dedicated
Management Schoal Hans Crijns Entrepreneurship and | Research
Miguel Meulaman International
Entreprensurship.
— Flemish Government
Bosmia and | Entrepreneurship Development Bahrija Umihanic Federal Ministry of | PULS d.o.o.
Herzegowina Centre Tuzla Rasim Tulumovic Developmant, Sarajevo
{in partnership with University of | Sladjana Simic Entreprensurship  and
Tuzla) Mirela Arifovic Crafts
Boris Curkovic
Esmir Spahic Municipality of Tuzla
Admir Nukovic
Ministry of Education,
Science, Culture and
Sports of Tuzla Canton
Balivia Universidad Catolica Baliianal Marco Antonio Fernandez FAUTAPD CIES
Maestrias para el Desarmalla c. SOBOCE S.A. Intermacional
Gover Barja CAF
Gonzalo Chaver Embajada de
Dinamarca
USAID/Proyecta
Productividad y
Competitividad Bolivia

Universidad Catalica
Boliviana
FUNDAPRO

AVINA-RBE
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Team Institution National Team Members Financial Sponsors APS Vendor
Birazil IBQP - Institute Brasilers da Sirmara Mara de 5.5, Greco | Sedvico Brasileiro de Boallha
Qualidade e Produtividade Romeau Herbert | Apoio as Micro e Comunicacao e
Friedlasnder Ji. Paguenas Empresas — | Marketing S/C
Joana Paula Machada SEBRAE Lida,
Eliana Cordeirs de
Vasconcellos Garcia Duarte | Servigo Nacional de
Aprendizagem
Industrial - SENAI/ PR
Sewvico Social da
Indistria - SES| { PR
Universidade Federal
do Parana -UFPR
Chile Universidad del Desarrcllo José Emesto Amards InnovaChile de Opina 3.4,
Carlos Pobleta CORFO
Reglanal
Teams:
Univ. de Tarapaca
Arica y Vesna Karmelic Ares Emprendimienta,
Parinacota Liderazgo y TIC's de la
Universidad da
Tarapaca
Corporacion Privada para el
Tarapaca Desarrolle de la Univ. Arturo | Mauricio Vega Gohierno Ragional de
Prat Tarapaca
Univ. Catdlica del Morte
Antofagasta Gianni Romani Universidad Catdlica
del Morte, DGIF.
Goblermo Regional,
Agancia Regional
Agencia Regional de Desarmollo Desarrallo Productiva,
Productive Atacama
Alacama Omar Gonzalez CORFO, Agencia
Univ. Catdlica del Norte regicnal de Desamolio
Productive.
Univ. Técnica Federico Santa
Coquimbo Maria Karla Soria Universidad Catolca
del Morte,
Valparaiso Cristébal Ferndndez Rabin Departamenio de
Jorge Cea Valencia Industrias
Jugn Tapia y Centro de Ingenieris
de Mercados, CIMER,
de la: Univ, Técnica
Univ. Mayor Federico Santa Maria
El Mercuno de
Corporacian de Desarrolla Pro Walparaiso
O'Higgins
Metropolitana Cristina Betancour Universidad Mayor
Univ. Catdlica del Maule
Libertado Braulic Guzman, Aracelly | Corporacion de
Bernardo Tapia Deszarrallo Pro
O'Higgins Univ, Catdlica de |z Santisima O'Higgins
Concepcion
Mauke Universidad Catdlica

Univ. del Desarrollo

Andrés Valenzuela,
Alejandre Sctiolichio

del Maule
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Jod Strossmayer

Team Institution National Team Members Financial Sponsors APS Vendor
Bio-Bio UCSC-Facultad de
Univ, de la Frontera - | Jorge Espinoza Ciencias Econdmicas y
INCUBATEC Adminitrativas
UDD-Facultad de
José Emesto Amards Economia y Negocios
Carlos Poblete
Araucania Direccion da
Gerardo Lagos Innovacin y
Transferancia
Tecnoldgica de la
Universidad da La
Frontera
China Teinghua University SEM Gaa Jian SEM Teinghua | SINOTRUST
Qin Lan Univarsity Intermatianal
Jiang Yanfu Information &
Cheng Yuan Caonsulting
Li Xibac {Beiing) Co.
Lid.
Colombia Universidad del Norte Liyis Gomez Mifiez Universidad del Morte Centra Macional
Piedad Martinez Carazo Pontificia  Universidad | de
César Figueroa Javeriana Cali Consultoria
Fontificia Universidad Javeriana | Fermnando Pereira Universidad de los
Call Alberio Arias Andes
Universidad de los Andes Raul Femando Quiroga Universidad lcesi
Rafael Augusto Vesga
Diana Carclina Vesga
Universidad |casi
Redrigo Varela Villegas
Luis Miguel Alvaraz
Juan David Saler Libreros
Costa Rica Asociacion Incubadora Pargue | Marcelo Lebendiker | Banco Interamericanc | IPSOS Central
Tec {(PARQUE TEC) Faimstein de Desarralla / FOMIN America
Peira Petry
Universidad de Coesta Rica
{UCR}) GTZ {  Programa
Rafael Herrera Gonzalez Desarrolle  Ecomdmice
Sostenible en
Centroamérca
{DESCA)
Camara da Indusirias de Costa
Rica (CICR) Banco
Gulllermo Valasguez Lopaz | Centroamerncana  de
Integracidn Econdmica
{BCIE}
Fundacién CRUSA
Asociacion  Incubadora
Parque Tec
Croatia J.J), Strossmayer University in | Slavica Singar Ministry of Economy, | Puls, d.oo.,
Csijek Natasa Sarlija Labour and | Zagreb
Sanja Pfeifer Entreprenaurship
Sunclea Oberman Peterka SME Pelicy Centre -
Djula Borozan CEPOR, Zagreb
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University in Osijek -
Faculty of Economics,
Osipak
Denmark University of Southern Denmark | Thomas Schett Foundation for | Catinet
Tarben Bagar Entreprenaurship
Kim Klyver
Hannes Ottossen
Kent Wickstrom Jensen
Majbrit Rostgaard Evaid
Suna Lowe Mielsen
Mick Hancock
Mette Segaard Nielsen
Ecuador Escuela Superior Politécnica del | Virginia Lasic Escusla Supenor | Survey Data
Litaral {ESPOL)- ESPAE | Ma Elizabeth Arteaga Politéenica del Litesal
Graduate School of | Guido Caicedo {ESPOL}
Managemant
L, - . Survey Data
Egypt The British University in Egypt | Hala Hattab Industrial AC Nielsen
{BUE) Dravid Kirby Modemnization Center,
Amr Gohar Ministry of Trade &
Egyptian  Jumior  Business | Mohamed Ismail Industry
Association (EJB) Sherin El-Sharbagl
Lois Stevenson
Middle East Council for Small | Khaled Faroug
Businessas and
Entrepreneurship, (MCSBE) o
Firdand Turkuy School of Ecomomics, | Anne Kowvalainen Ministry of Employment | Taloustutikinnus
University of Turku Pekka Stenholm and the Economy Oy
Tormmi Pukkinen Turku Schoal of
Jama Heinonen Economics, Liniversity
of Turku
Franca EMLYOMN Business School Olivier Torres Caisse des Depots CSA
Daniedle Rousson
Gemany Leibniz University of Hannover Raolf Sternberg Federal Employment | Zentrum  fuer
and Udo Brixy Agancy (BA) = Institute | Evaluation und
Federal Employment Agency | Christian Hundt for Employmeant | Methodean
{BA) — Institute for Employment | Ame Vorderwilbecke Research (14B) (ZEM), Bonn
Research (4B}
Ghana Institute of Siatistical, Social and | Emest Aryeatey Danish Research
Economic Research, University | George Owusu Council
of Ghana Paul W. K. Yankson
Robert Osei
Kate Gough
Thilde Langevang
Greece Foundation for Economic and Stavros loannides Foundation for | Datapower 54
Industrial Research (IOBE) Aggelos Tsakanikas Economic and
Stefina Chatzichristou Industrial Research
{IOBE)
Guatemala Francisco Marroquin University | Hugo Maul Francisco  Marroquin | Pablo Pastar
Monica de Zelaya University
Dravid Casasola
Georgina Tunarosa
Lisardo Bolafos
Irane Flores
Fritz Thomas
Jaimea Diaz
Hungary University of Pécs, Faculty of Laszlo Szerb OTKA Research | Srocio-Graf
Business and Ecomomics Zoltan J. Acs Foundation theme | Piac-és
Attila Varga number K 81527 Kazvélemény-
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Team Institution Mational Team Members Financial Sponsors APS Vendor
George Mason University Jbzsef Libert kutatd
Gabor Markusg Geonge Mason | Intézet
Iindiana University Attila Pethed University
Dietrich Péter
Siri Terjesan University of Péos,
Faculty of Business
and Economics
Budapest Convinus
University, Docterol
School of Business
Széchenyl  University,
Doctoral School  of
Regional- and
_ Economic Sciences
lealand Reykjavik University Ragnvaldur J. Ssemundsson | Reykjavik University Capacent
_ Hannes Ottdson Gallup
Iran University of Tehran Abbas Bazargan Iran' s Ministry of | Dr. Mohammad
Caro Lucas Labour and Social | Reza Zali
Nezameddin Faghiah Affalrs
A A Moosavi-Movahedi
Leyia Sarfaraz Iran's Labour and
A, Kordmaesj Social Security Institute
Jahangir Yadaollahi Farsi (LSS}
M. Ahamadpour Daryan|
S. Mostafa Razawi
Mohammad Reza Zall
Mohammad Reza Sepehri - e
Ireland Dublin City University Paula Fitzsimons Enterprise Ireland IFF
_ _ Calm O'Gorman »
|srael The lra Center for Business, Ehud Menipaz The Ira Center for | The Brandman
Technology & Soceely, Ben | Yoash Avrahami Business, Ingtitute:
Gurlon University of the Negev Min Lernar Technology & Society,
Yossi Hadad Ben Gurion University
Min Yarmind of tha Negay
Dov Barak
Haral Yedidsion Sami Shamoan
College of Engineering
Advanced Technology
Encouragement Centre
{ATELC) in the Negev
Italy EntER - Bocconi University James Hayton Target
Glavann Valentinl Research
Jamaica University of  Technology, | Girjanauth Boodraj College of Business | KOGl  Market
Jamaica Vaneila Skesals and Management, | Research and
Mauvahyn Bowen University of | Data Mining
Joan Lawla Technology, Jamaica Sarvices
Marcia McPherson-Edwards
Horace Williams
Japan Keio University Takehiko |sobe Venture Enterprise | Social Survey
Cantar Research
Ministry of Economy, | Informatlon
Trade and Industry Ca. Ltd {(SSRI)
Karea Jinju National University Sung-sik Bahn Small and Medium | Hankook
Sanggu Seo Business Research Co
Kyung-Mao Sang Administration {SMBA)
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Team Institution Mational Team Members Financial Sponsors APS Vendor
Dong- hiwan Cho Korea Asrospace
Jong-hae Park Industries, Ltd. (KAL)
Min-Saok Cha Kumwoo Industrial
Machinery, Co,
Hanaro Tech Co,, Ltd,
- Taewan Co., Lid
Latwia The TeliaSonera Institute atthe | Olga Rastngina TeliaSonera AB SKDS
Stockholm Schoal of Economics | Anders Paalzow
in Riga Alf Vanags
Vyacheslav Dombrovsky
Macedonia University “Ss. Cyrl and | Radmil Polanakavik Macedonian Enterprise | Brima Gallup
Methodius" - Business Start-Up | Tetjana Lazarevska Development
Cenfre Lazar Medanoski Foundation (MEDF}
Gligor Mihailewski
Macedonian Enterprise | Marija Sazdevski
Devalopiment Foundation | Bogan Jovanavskl Mational Centre  for
(MEDF) Trajce Velkavski Davelopment af
Aleksandar Kurciev Innovatian and
Bojan Jovanoski Entrepreneurial
Igor Mikoloski Learning (NCDIEL)
_ Ljupka Mitrinovska _
Malaysia University Tun Abdul Razak Roland Xavier University Tun Abdul | Rehanstat
Leilanie Mohd Mor Razak
Deaw Amat Sepuan
_ Mohar Yusof N
Mexico Tecnoldgico de Montermay Marcia Campos Tecnalogico de | Alduncin ¥
Arturo Tormes Monterrey Asociados
Elvira Naranjo z - L,
Mentenegro University of Montenegro Dragan Lajovic Economic  Faculty of | Damar  DOO
Milorad Jovavic Montanegro Podgarica:
Tamara Backowc
Stana Kalezic Investment
Olja Stankavie Development Fund of
Radmila Damjanovic Maontenegro
Milos Raznatovic
Irena Peric Ministry of Economy Of
Nada Radovanic Monteanagro
Ivana Zecevic
Ana Sabek Employment Agency of
Stevan Karadaghc Montenegro
Miljan Sestovic
Directorate for
Developmeant of Small
and Medlum-Sized
Enterprises
Chamber of Economy
Montenegro
Netherlands ElM Business and Policy | Jolanda Hessels Ministry of Economic | Stratus
Research Chantal Hartog Affairs, Agriculture and
Sander Wennakers Innovation
André van Stel
Raoy Thurik
Philipp Koallinges
Peter van der Zwan

Ingrid Verheul
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Mieks Bosma
Morway Bode Graduate School of | Lars Kolversid Ministry of Trade and | TNS Gabup
Business Erlend Bullvag Industry
Bjorn-Willy Ama Innovation Norway
Terpe Mathisen Kunnskapsparken
Eirik Padarsan Bode AS, Center for
Inncvation and
Entreprensurship
Kunnskapsfondet
Mordland AS
Bode Graduate School
of Business
Pakistan Institute of Buginess | Sarfraz A. Mian us Agency for | Casis
Adrmanistration {IBA), Karachi Arif |. Rana International International
Zafar A Siddigui Development
Shahid Raza Mir Ceantre far
Shahid Qureshi Entreprenaurial
Deavelopment, 1BA,
Karachi
LUMS, Lahara
Babson College, USA
Palesting The Palesting Econamic Policy | Samir Abdullah Arab Fund for | The Palestine
Research Institute -MAS Yousef Daoud Economic & Social | Central Bureau
Tareq Sadeq Developmeant of Statistics
Muhannad Hamed Palestinian Mational | (FCBS)
Alaa Tartir Authority (PRA)
Pearu Universidad ESAN Jaime Senda Universidad ESAM Imasen
Ozwaldo Morales
Keiko Nakamatsu
Likana Ushara
Partugal SP1 Ventures Augusto Medina IAPMEl  (Instituta  de
Douwgkas Thompson Apoio as Pequenas e
Sara Medina Médias Empresas e a
Jodo Rodrigues Inovacho)
Muno Gongalves FLAD (Fundagio Luso- | GfKMalrs
Americana para o | (Metris -
Daesenvolvimenta) Méatodos de
Recelha &
Regianal Universidade dos Agores (UAC) | Gualter Manuel Medeiros do | Gowerno Regional dos | Investigacao
Teamn SPI Ventures Couta Acores (Secretaria | Social, 5.A)
Azores Jofa Crispim Borges da | Regional da Economia)
Ponte: PROCONVERGENCIA
MNélia Cavaco Branco
Romania Babes-Balyai University, Faculty | Matis Dumitru Babes-Bolyai Metro Media
of Economics and Business. Magy Agnes University, Faculty of | Transivania
Administration Gytirfy Lehel-Zaltan Economics and
Pate Stefan Business
Benyovszki Annamdria Administration
Petru Tinde Petra
Szerb Laszid
Mircea Comsa
llies Liviu
Szasz Levente
Matis Eugenia
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Team Institution Mational Team Members Financial Sponsors APS Vendor
Rissia Saint Petarsburg Team Olga Verkhovskaya Graduate School of
Maria Dorakhina Management at Saint
Graduate School of | Galina Shirckava Patersburg State
Managemant, Saint Petersburg University
Levada-Center
Moscow Team Alexander Chepurenko State  University -
Olga Obrartsova Higher Schoal
State University - Higher School | Tatiana Alimova of Economics
of Economics, Moscow Maria Gabelko Minsstry of Economic
Kate Murzacheva Developmeant of
_ Russian Fedaration
Saudi Arabia The Mational Entrepreneurship | Munira A. Alghamdi The Centennial | IPSOS
Center Hazbo Skoko Fund/Natonal
MNaorman Wright Entreprenaurship
Alfaisal University Ricardo Santa Center
Wafa Al Debasi
Skavenia Institute  for Entrepreneurship | Miroslav Rebernik Binistry af the | RM PLUS
and Pelona Tomene Economy
Small Business Management, Ksenja Pusnik Slovenian Ressarch
Faculy of Economicse & | Katja Crnogaj Ageancy
Business, Finance - Slovenian
University of Manbor Business
Daily
South Afnca The UCT Centre for Innovation | Mike Hemrington Swizs South Affican | Mielsen  South
and Entrepreneurship, Jacqul Kew Cooperation  [nitiative | Africa
Graduate School of Business, Penny Kew {SSALCH
University of Cape Town
Services SETA
Small Enterprise
Development  Agency
(SEDA)
Spain Instituto de Empresa Juan José Giemes DGPYMES Instituto
Ignacic de la Vega IE Business School Opandmetre
Alicia Coduras SL
Rafas| Pampilldn
Cristina Cruz
Rachida Justo
Ricardo Hernandez
April Win
Regional
Teamns: Regional Univarsites: Reglonal Team Directars: Junta de Andalucia
Andalucia Universidad de Cadiz José Ruiz Navarra Gob. del Principado de
Asturias
Asturias Univ. Da Owviedo Enrigue Loreda Gob. de Aragon
Dpto, Industria,
Aragon Univ. de Zaragoza Lucio Fuentelsaz Comercio y
Tureemo
Instituto Aragones
Fomento

Cansejo Aragones
Camaras de
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Basque Orkestra Ifiaki Pefia
Country Univ. De Deusto
Univ. Basque Country
Univ, Mondragdn
Canary |. Universidad de Las Palmas de | Rosa M. Batista Canino
Gran Canaria
& Universidad de La Laguna
Univ. De Cantabria
Catedra Pyme de la Universidad
Cantabria de Cantabria. Feoo. Javier Martinez
Universidad  Autdnoma  de
Barcelona
Catalonia Carlos Guallarte
Yancy Vaillant
Universidad de Granada
Univ. Miguel Hemandez
Fundaciin Xavier de Salas
Ceuta Univ. De Extremadura Lazaro Redriguez
b4* del Mar Fuenies
C. Valenciana Jogé M* Gamez Gras
Extramadura Ricarda Hernandez
Juan Carlos Diaz

Confederacion de Empresarios
da Gakcla (CEG)

CEE| Galicia, 5A (BIC Galicia)
Unlversidad de Santago de
Composiela

Financial ors

APS Vendor

Comercio.

Eusko lkaskuniza
SPRI, Gobiemo Vasco
Diputacian Faral Alava
Diputacian Foral
Bizkala

Diputacian Fosal
Gipuzkoa

Fundacidn Emilio
Soldevilla

La Caja de Canarias

Gobierne de Canarias,
Promocicn

Econdmica y Servicio
Fondo Social Europeo

Santander

Gob Regional
Cantabria. Consejeria
de Economia ¥

Grupo Sordecan
Fundacién UCEIF

Diputacid de
Barcelona:  Area  de
Desenvolupament
Econdmic.  Genaralitat
de Catalunya:
Departameant de
Treball

PROCESA
Ajr Naostrum
IMPIVA

Junta Extremadura,
Univ. De Extremadura,
Central Muclear
Almaraz, Sofex, Arram
Consultores, CCOo0
UR Extremadura,
Urvicasa Caja Rural de
Extremadura, Palicrisa
Fundacién Academica

Europea de Yusie.
Fomenio de
Emprendedores, Grupo
Alfonso Galarda,
Infostock Europa
Extremadura, Carmara

Comercio Caceares,
UGT Extremadura, El
Pericdica Extremadura,
Hay Diarla de
Extremadura, Fomento
Emprendedoies,
Infocenter, Opgesa,
Hotel Huerta Handa
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IEBS
Galicia Araceli de Lucas Caonfederacian
Empresarios  Galicla
(CEG)
Univ. de Murcia CEE| Galicia SA (BIC
Galicia)
Universidad de
Santiago de
Compostela
Madrid City Ifiaki Ortega Caja Madnd
Ayuntamiento de
Madrid
Centro Europes de Empresas ¢
Murcia Innovacian de Navarra Antonio Aragon Fundacién Caja Murcia
Serviclo Navarro de Emples, Alicia Rubio Consajeria de
Economia, Empresa e
Innovacsan
Institute Fomento
regitn da Murcia.
Centro  Europeo de
Empresas & innovacian
de Murcia
Univ. Murcia
Mavarra Crlstina Garcla Goblerne de Mavarra,
Servicio MNavarro de
Emplea.
Swaden Swadish Entrepreneurship | Pontus Braunerhjeim Vinnova DEMOSKOP
Forum Ulrika Stuart Hamilton CECIS
Mikaal Samuelsson Confederation of
Kristina Mystrom Swedish Enterprise
_ Per Thulin _
Switzerland School of Business | Rico J. Baldegger KTI /CT| | gfs Bemn
Adminkstration Andreas A Brithart {Conferderation's
{HEG-FR) Fribourg Mathias J. Ressi Inncvation  Promotion
Patrick E. Schiiffal Agancy)
Thomas Straub
Sabine Frischknecht School of Business
Murie! Berger Administration
Verena Huber {HEG-FR) Fribourg
Tamvan Mational Changehi University Chao-Tung Wen Small amd Medium | NCCU  Survey
Chang-ung Liu Enterprise Center
China Youth Career | Su-Les Tsai Administration, Ministry
Development Associabion | Yu-Ting Cheng of Ecenomic Affairs
Headguarters (CYCDA) ¥i-Wen Chen
Ru-Mei Hsigh
Chung-Min Lo
Li-hua Chen
o Shih-Feng Chou
Trinidad Arthur Lok Jack Graduate | Karen Murdock Arthur Lok Jack
Tobago School of Business, University | Miguel Carillo Graduate School of
of tha West Indies Colin MeDarnald Business, University of
o5 _ the West Indies
Tunisia Institut  des Hautes Eludes | Faysal Mansouri GTZ = Programme | Optima
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Commerciales - Sousse Lotfi Bafkacemn d'Appui a
lEntrepreneuriat et 4
I'Inmovation
Turkey Yeditepe University Esra Karadeniz Unian of Chambers and | Akademetre
Commuodity Exchanges
of Turkey (TOBE)
Uganda Makerare University Business | Rebacca NMamatowu Danish Ressarch | Makerare
School (MUBS) Warren Byabashaija Council University
Arthur Sserwanga Business
Sarah Kyejjusa Makerere University | School
Wesswa Balunywa Business Schoal
Peater Roza
Linited Astan University Mark Hart Department for | IFF  Resaarch
Kingdom Jonathan Lewvie Business, Innovation | Lid.
Michael Anyadike-Danes and Skills (BIS)
asser Ahmad Bhatti OME Morth East
Alofa Martiarena | Waeilsh Assambly
Armrizabalaga Gowernment
Mohammed Karim Enterprisa UK
Liz Blackford PRIME
Erkko Autio Birmingham City
Alpheus Tthomole Counci
Aston Business School
Hunter  Centre  for
Enfrepreneurship,
University of
Stratholyde
United States Babson College Julio DeCastro Babzon College OpinkonSearch
|..Etaine Allen Ine.
Abdul All
Candida Brush
William v, Bygrave
Marcia Cole
Lisa Di Carlo
Julian Lange
Maorigh Meyskens
John Whitman
Edward Rogoff Baruch College
Monica Dean
Thomas 5. Lyons
Joseph Onochie
Ivory Phinisee
Al Suhu
Uruguay University of Montevideo Leonardo Veiga University of | Equipos Mari
Adrian Edelman Maontevidea
Pablo Fegent Banco Santander
Fernando Barraz Uruguay
Alvaro Cristiani
_ Cecilia Gomeza _
Vanuatu UNITEC Robert Cavis AusAiD UNITEC HNew
Malama Solomona UNITEC Mew Zealand Zealand
Asoka Gunaraine
Judith King

Andrina Thomas-Lini
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University of Zambia

Francis Chigunta
Velentine Mwanza
Moonga Mumba
Mulenga Mkula

Danish Research

Council

GEM  Glaobal
Coordination
Team

Kriste Saawnght
Mick Hancock
Yana Litovsky
Chris Aylett
Jackline Odoch
Marcia Cole

Jeff Seaman
Hiets Bosma
Alicia Coduras
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For further details please contact us:
annamaria.benyovszki@econ.ubbcluj.ro or petra.petru@econ.ubbcluj.ro
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