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Entrepreneurial
Lifecycle

Global Averages (n=49)

Intentions 17% (0.83 W/M)
Startup 10.1% (0.80 W/M)
Established 5.5% (0.68 W/M)

Motivations to Start

Job scarcity 72.9% (1.08 W/M)
Wealth building  55% (0.91 W/M)
Make a difference 52% (1.05 W/M)

Reasons for Exit

Not profitable 24.2% (0.99 W/M)
Pandemic 20% (1.22 W/M)
Family 18% (1.43 W/M)
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FIGURE 3 Intentions, nascent, early-stage and established business rates for adult women by national income level, GEM 20322
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Segmentation: Industry and Business Size
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FIGURE T Industrysector by gender and income level for entrepreneurs, GEM 2032
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High Potential Startup Activity
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FIGURE @ Gender compaosition of high growth indicators, GEM 2022
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FIGURE T7 Distribution of Household Income for Early Stage Entrepreneurs by Gender and I'-.‘:ti-:-r?-zl Income, GEM 20022
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Digitalization

Global Averages

Pandemic 24.3% (1.03 W/M)
Prior Plans 21.6% (0.97 W/M)
Unnecessary 36% (1.05 W/M)
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Recommendations

Support high
potential women
entrepreneurs.

Celebrate the

Understand the social and
importance of

segmentation

environmental
sustainability
impacts
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Thank You
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Connect with us on LinkedIn,
Facebook and X (formerly Twitter)

Visit
Www.gemconsortium.org

Email info@gemconsortium.org
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